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You can rely on Continental's “F” style cans to add = Continental also makes steel containers that are 
sales appeal to any petroleum product. They're sturdy, tops for shipping petroleum products in bulk. 


handy to use, and our master lithographers make them CONTAINER SUGGESTED USE 
things of beauty. Available in practically every size Open Head Pails ........ccssioeevvvvcvvvoneescseeeesseeeneesensersnnnsne sen GPOQSOS 
you could want: 4 oz. (spout top), pint, pint, quart, Closed Head Drums lodestrial Otte 
Ygallon and gallon. To sew up more sales, ask us 

for the full story on Continental “F” style cans! 


CONTINENTAL © CAN COMPANY 


CONTINENTAL CAN BUILDING 
100 East 42nd Street - New York 17, 4. ¥ 


Eastern Division: 100 East 42nd Street, New York 17 + Central Division: 135 So. La Salle Street, Chicago 3 + Pacific Division: Russ Building, Sen Francisce 4 
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Styled like a Tokheim pump, LuBar 
makes islands more profitable by dis- 
playing and storing oil in front of the 
customer where it’s easy to buy and easy 
to sell. Moreover, it improves a station’s 
appearance, saves the time of operator 
and customer— reduces equipment costs. 
No other oil display device compares 
with LuBar. Write today for new broad- 
side L154 giving details. 


Look at These FEATURES 


e Holds 96 full cans e Opens on both 
sides @ Used container holds 24 cans. 
Is removable e Space for can opener 
e Opens easily. Locks securely @ Finest 
enamel or porcelain finish e Lasts for years. 


aap Bar 


General Products Division 
TOKHEIM OIL TANK AND PUMP COMPANY 
Side panels easily removed — DESIGNERS AND BUILDERS OF SUPERIOR EQUIPMENT SINCE 1901 
easily replaced. 1650 WABASH AVENUE FORT WAYNE 1, INDIANA 
= Factory Branch: 1309 Howard Street, San Francisco 3, California 


Used can container opens by 
toe pressure. 
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1. Vaporproof rigid metal wiring con- 
duit and air lines lead from junction 
box (4) along inside of catwalk flashing 
and down through large diameter drain 
tubes to vaporproof light boxes. Lines 
are fully protected from weather and 
accidental damage. 


2. Heil triple-dished heads, strongest 
ever developed, have three deep-dished 
contours separated by integrally formed 
straight-edge surfaces to which closed 
box-section reinforcing channels are 
welded. Heads are dished and flanged 


wy 


in one operation by a Heil-built hydrau- 
lic press to assure precise uniformity. 


3. Manhole covers are lightweight, 
non-breakable pressed steel, equipped 
with 10-inch hinged filler caps, vents, 
and all necessary safety features plus 
a highly desirable self-locking latch. 
Cover is attached to manhole ring with 
non-sparking brass wing nuts. 


4. Combination junction and fuse box 


TANK 








conveniently located at top of front 
head, eliminates possibility of fouling 
lines. 


5. Smooth outer shell with no unsightly 
tie bands. Uniformity in die-pressed 
heads assures perfect fit and a straight, 
true, lead-free tank. 


6. Large, fast-flow manifold is the 
common-header type. All piping is 
rugged thin wall steel tubing with wide 
radius bends for unrestricted flow. 


7. Emergency valves in each compart- 
ment meet all 1.C.C. requirements. Indi- 
vidual cable controls are front and side 
ef tank. Fusible plugs in top of tank are 
located directly over emergency valves. 


LEADERSHIP 
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th the LIGHTEST, STRONGEST 
Petroleum Transport ever built by 


HEIL 


This new Heil profit-maker is weight-engineered to haul extra payload—not 
excess metal. A 6000 gallon transport, for example, actually weighs half a ton 
less than the former 5750 gallon unit, carries an added payload of 250 gallons 
per trip with the same gross weight. On the basis of only one trip a day, it can 
give you a bonus load of almost 100,000 gallons a year! 

If it were possible to build a transport tank of one single piece of steel it would 
be an infinitely better unit than one which is fabricated of many pieces welded 
together. It follows, therefore, that the fewer the number of separate pieces it 
takes to build a transport, the greater its potential life in service. That’s why it is 
important to note that the 6000 gallon transport in the new lightweight design, 
for example, has 58 fewer pieces and 220 less feet of welding than previous Heil 
tanks which were already the leaders in providing these advantages! 

Yet they are even structurally stronger than ever. Static and dynamic strain 


gauge tests prove this new Heil design has stress levels indicating amazing en- 
durance. 


Get complete details on this new money-maker for your operation. Write 
Heil today! 


The new Heil triple-dished heads are formed and 
flanged in one operation by a Heil-designed hydraulic 
press. Heads are precisely identical, assuring strong 
straight tank structure. Closed box-section reinforcing 
channels welded to the straight-edge surfaces of the 
heads make an unbelievably strong unit. Intensive 
stress and strain gauge testing of every head in use 
today shows the new Heil heads to be the most re- 
sistant to liquid surge and the most efficient in trans- 
fer of sheer loads from tank shell to fifth wheel and 
running gear. 


THe HEIL co. 


3037 WEST MONTANA STREET 
MILWAUKEE 1, WISCONSIN 


DEPARTMENT 3723 


FACTORIES: MILWAUKEE, WIS.— HILLSIDE, N. J. 


District Offices: Hillside, Washington, D. C., Atlanta, Cleveland, Milwaukee, 
Detroit, Chicago, Kansas City, Dallas, Denver, Los Angeles, Seattle 
ie Foctories: Mitwavkee, Wis. — Hillside, N. J. 
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PUMP IT =. 


BEHIND OUR 
with a | HEADLINES 


The other week, in this space, we 
were mentioning how the editors of 
| NPN are making a lot of surveys of 


NPN readershipas part of a continuing 

effort to make your favorite oil mar- 

keting magazine a still better prod- 
4 | uct. 

SeT1es 3600 for tank trucks Well, these surveys go right along 
yielding mighty interesting and val- 
uable bits of information. For ex- 
ample, here’s a fact just turned up 
—that new subscribers must think 
pretty well of NPN else they 

| wouldn’t be spending so much time 

| reading each week’s irsue. 

Seventy-five readers among the 
first 137 responding to a “new read- 
er’ questionnaire say they devote a 
minimum of one-hour per week to 
reading NPN. That’s __ intensive 
readership; it means cover-to-cover 
readership. And what does _ it 
further connote so far as NPN’s 
editors personally are concerned? 
Well, it tells us that we’re going to 
have to stay right on the ball if we 
hope to maintain that degree of in- 
terest on the part of theze new read- 
ers. Because, as the good Lord 
knows, there are so many things 
competing for a man’s attention now- 


adays that he’s got to be brutally 
D b a £ N D A BLE SE RVI & £ =n selective in. what he reads. That 
means discarding the inferior and 


SPEEDY AND QUIET concentrating on the best—which is 


what we aim that NPN shall con- 











Compact 3600 truck pumps are easily installed on tinue to be. 

side frame or cradle. They os direct or a e¢ se 

from power take-off... supplied for mounting on left : ; : ; 

or right side of truck. Sines tonen from 40 to 300 G.P.M.; There’s great satisfaction to be 
pressures to 60 P.S.I. Consider Roper for new gotten from having proof in hand 
equipment or replacement so you can deliver the goods that a job must have been well done. 
even better! 


In our case, one particularly pleas- 
ing bit of evidence is the popular re- 








1 Heavy Duty Bearings ... high lead bronze — lubricated by liquid being ception accorded the series of ar- 

* pumped. Ample size for long life and rugged service. ticles—by our West Coast Editor, 

: . A * . Frank Breese—on the latest trends 

Adjustable Relief Valve . . . permits closing discharge without stopping . ' : 

2. pump. Adjustable from range of 20 to 60 pounds per square inch. - cy development of multi-pump sta 
ions. 





3, Hardened Gears . . . helical type gears designed to run in axial hydraulic 


Oh, surely we welcomed having 
balance. Mesh perfectly, friction reduced, vibration eliminated. y 


the magazine Industrial Marketing 














4, Split Packing Gland . . . two piece gland easily repacked by simple removal select that series just the other 

* of two bolts. Unnecessary to disconnect piping or drive. month as the best published by any 
5, Hardened Stee! Shaft... full diameter Heat treated and hardened. Built merchandising magazine. 

* to withstand rugged service. But what made us happier was 

: the way in which that series was 

6. ne Bearing . . * sagdan agg hea pump protects the pumping gears received aid is being used by oil 

oe = onan wes. mtn ecb a marketing management THE 

7, Packing Box... deep and contains 8 preformed split-ring packings. Re- WORLD OVER! Why we've even had 


duces wear and assures leak-proof service. orders for reprints of those articles to 


be mailed—listen—to such far away 





S. istribut places as Nairobi (East Africa), 

¥ Roper D Djakarta, Wellington, Karachi, Bom- 

R Oo f- R GEO. D. ROPER CORPORATION bay, Cape Town, Manila, Singapore, 

a 471 BLACKHAWK PARK AVE. Hong Kong, Yokohama, Colombo 
tc 


and Saigon, not to mention Melbourne 
ROCKFORD, ILLINOIS d Sydn in Australia. 
x Ola ty Fimyos and Sydney 


Herbert A. Yocom 
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“Gass 


It will pay you to find out what Mack six-wheel 
trucks can do to save money and boost profits on your job 
through unfaltering traction and faster, uninterrupted schedules. 
That’s because only Mack six-wheelers boast the unique 
advantages of Mack’s exclusive Balanced Bogie and Power 
Divider . . . with all the benefits they give you in maximum 
flexibility, even tire loading, uniform braking, simplicity of design 





and positive traction regardless of the toughest terrain. TRUCKS 
Write to us today for your free copy of booklet describing the 
Pe ae -+- outlast them all 
Mack Balanced Bogie with Power Divider, or contact your tock Trucks, Empire State Bullding, New York 1, N.Y 
t Mack branch or distributor. Factory branches and distributors in all principal cities for 


service and parts. in Conada: Mack Trucks of Canada, Ltd. 
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CANFIELD OIL CO. 


prevents leakage and losses 
with 
Tri-Sure Closures 


















fae = 
The Canfield Oil Company was a pioneer ay 
in sealed packaging of petroleum products. aN. te afield 
It was one of the first to use refinery-sealed ’ Mremin Oohaae ssa 
cans and containers—and one of the first to \ 5 ee In se 
equip its drums with Tri-Sure* Closures. : 
TOR OIL 
Today, Canfield’s extensive line of motor MO 0 
oils and lubricants is Tri-Sure protected. ‘| 
And every shipment attests the dependability 
of the exclusive Tri-Sure assembly—a flange 
that is an integral part of the drum, a plug 
which fits securely into the flange, and . 
a cap-seal which is positively leak-proof ©) 
and tamper-proof. \ At 


Where only the best protection is 

good enough, you will find Tri-Sure Closures. 
And where Tri-Sure Closures are used, 

you will find every gallon is safe from 

leakage, pilferage and losses. Give your | | 
products this proven protection. When you 

order drums, always specify, 











aie 




















“Tri-Sure Closures.” l ; alist =|] 
- . Limpr “eR: 
: hes ‘L 
i SH i — oe ee 
te . ae: es oe 
*The ““Tri-Sure” Trademark is a mark of reliability backed by 30 years 
serving industry. It tells your customers that genuine Tri-Sure Flanges 
/ (inserted with genuine Tri-Sure dies), Plugs and Seals have been used. 


REZ AMERICAN FLANGE & MANUFACTURING CO. INC. 
30 ROCKEFELLER PLAZA, NEW YORK 20, N. Y. 


Tri-Sure Products Limited, St. Catharines, Ontario, Can. 
CLOSURES 
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AHEAD OF THE NEWS 





PAD TO FOLD?—Like a myriad of other problems, 
the future of the Petroleum Administration for De- 
fense now rests in the hands of the new administration 
and no definite policy has been shaped up. There 
is considerable talk, however, of the possibility that 
the Commerce Department will seek to absorb many 
of the functions of the present defense agencies, and 
that this absorption would include PAD, This talk is 
fanned by at least one report that Interior Secretary 
McKay isn’t too keen at this point to continue PAD. 
If the move to “shrink” government agencies is put 
into effect, Commerce likely would take over whatever 
materials distribution remains and the Oil and Gas 
Division of the Interior Department would take over 
remaining PAD functions. 


GASOLINE TAX PLEA—Reports from the various 
state capitals indicate that almost every legislature 
has, or will have before it, some kind of proposal that 
it urge Congress to take the federal government out 
of the gasoline tax field—repeal the 2c federal tax. 


LABOR PEACE—At this point there appears little 
likelihood there will be a 1953 repetition of the 1952 
oil labor strike. The Oil Workers International Union 
(CIO), aware that the general public and even some 
of its membership feel that labor’s “inning” is over 
for awhile, is going to concentrate on holding gains it 
has already obtained rather than reaching for new 
ones. Unions will be watching closely, however, for 
any rise in petroleum prices in case of price decontrol, 
and if there is much of an increase, probably will 
make a grab for their “share.” 


CO-OP INFLUENCE—A distinct possibility has de- 
veloped that John Carson, former official of the Co- 
operative League of the U. S. and behind-the-scenes 
“cartel” report supporter, may not be through, after 
all, as a member of the Federal Trade Commission. 
Initial indications were that, being an ardent Fair 
Dealer, he would be replaced on the commission when 
his present term expired this spring. However, he 
was renominated by former President Truman a few 
‘veeks ago and it now appears that he has some 
rather strong supporters in Congress and on the 
Senate Commerce Committee to which his renomina- 
tion has been referred. But President Eisenhower 
has the final say. He could end Mr. Carson’s FTC 
eareer by withdrawing the nomination before Con- 
gress acts on it. 


JANUARY 21, 1953 


OPTIMISM IN IRAN—Settlement of the 18-month-old 
Anglo-Iranian Oil Co. dispute is nearer, authoritative 
sources report, but did not arrive in time to give 
former President Truman the send-off success he 
had hoped for. The agreement reached so far is said 
to include Iran’s acceptance of neutral arbitration on 
the compensation claims of the Anglo-Iranian Oil Co. 
In exchange Britain agrees to resume Iranian oil sales 
through international companies, and the U. S. to im- 
mediate dollar aid to Iran. 


FILTER BARGAIN —In some cities where Sears- 
Roebuck operates retail stores, a combination oil 
change and oil filter special is being promoted in 
local papers. In one typical city local store offers 
to change oil on any car, and install an oil filter, 
both for the price of $2.77. The same ads also call 
attention to gasoline prices offered at the stores, 
quoting the local prices and adding the phrase “save 
2c per gal.” Apparently this is an effort to stimulate 
motor oil business in a season when motor oil volume 
usually reaches its lowest point. 


SYNTHETICS—The new Interior Secretary Douglas 
McKay is “strongly” in favor of continuing the ex- 
perimental program for coal and gas conversion into 
synthetic fuels and will keep at least the current pro- 
gram going. Whether he will later press for expansion 
or will support legislation with that aim is an open 
question at this point. 


MOTEL CREDIT—A trade association of western 
motor court operators has sponsored a movement 
among its members whereby credit will be extended 
automatically to all motorists presenting major oil 
company credit cards. 


BIG YEAR FOR TIRES—tThe nation’s tire dealers 
are headed for a banner year in replacement tire sales 
this year. They are expected to sell 52 million re- 
placement tires if manufacturers can produce that 
many, according to a prediction by the National Assn. 
of Independent Tire Dealers. Their estimate of tire 
sales tops all others in the industry by 2,000,000. Prin- 
cipal reason for expected increase in tire sales during 
1953 is that new car sales in 1950 were extremely high 
and that those cars will be needing tires in 1953. 
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GILBARCO TWOSOME 


THE FIRST AND ONLY COMPLETE LINE 
OF DOUBLE-DUTY PUMPS! 


4 great TWOSOME models serve every station need! 


Model 914 Bi Model 924 
Pumps 1 grade ‘AN Pumps 2 grades 
simultaneously simultaneously 
through 2 hoses. through 2 hoses. 


Model 914RC 1) Model 924RC 
Remote-control <= MA Remote-control 
dispenser delivering dispenser delivering 
1 grade through 2 grades through 

2 hoses. 2 hoses. 


PLUS these versatile features found only in TWOSOME Pumps: 


@ Occupies 40% less island space than 2 single pumps 


Same height as single pump 

Same front-to-back dimension as single pump 

No widening of island necessary 
@ Increases island pumping capacity up to 100% 
@ Serves either side of island with either hose 


@ Comes with 1 or 2 dial faces on each side of Twosome 


=~ 








@ Available with or without product identification pane! 
@ Gracefully styled in famous Gilbarco manner 


@ Constructed with same interchangeable, 
dependable components as all other Gilbarco Pumps 


Gilbert & Barker Manufacturing Co. 








At your age! 


If you are over 21 (or under 
101) it’s none too soon for 
you to follow the example of 
our hero, Ed Parmalee 
(above) and face the life- 
saving facts about cancer 
as presented in our new film 
“Man Alive!”. You'll learn, 
too, that cancer is not un- 
like serious engine trouble 
—it usually gives you a 
warning: 

(1) any sore that does not 
heal (2) a lump or thicken- 
ing, in the breast or else- 
where (3) unusual bleeding 
or discharge (4) any change 
in a wart or mole (5) per- 
sistent indigestion or diffi- 
culty in swallowing (6) per- 
sistent hoarseness or cough 
(7) any change in normal 
bowel habits. While these 
may not always mean can- 
cer, any one of them should 
mean a visit to your doctor. 
Most cancers are curable but 
only if treated in time! 

You and Ed will also learn 
that until science finds a 
cure for all cancers your 
best “insurance” is a thor- 
ough health examination 
every year, no matter how 
well you may feel—twice a 
year if you are a man over 
45 or a woman over 35. 

For information on where 
you can see this film, call us 
or write to “Cancer” in care 
of your local Post Office. 


American 
Cancer 
Society 
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PAD Views Truman's Tidelands Action 
As Sure Bet Oil Won't Be Developed 


By Andrew R. Patila, Washington Editor 


Former Presi- 

dent Truman’s 

vindictive decision — short - lived 

though it may be—to place the oil- 

rich submerged lands in the naval 

petroleum reserve would represent 

the most positive guarantee that our 

offshore oil resources would never be 
adequately developed. 


This pessimism was _ expressed 
whoie-heartedly by top PAD officials 
last week when the outgoing Presi- 
dent issued his executive order creat- 
ing this fifth naval oil reserve. This 
opinion is supported entirely by the 
feeble record established in admin- 
istering the four standing reserves— 
Elk Hills, Teapot Dome, Buena Vista 
and Alaska. 


By far the largest operation is Elk 
Hills which was operated at the rate 
of about 100,000 b/d during World 
War II. Since then, however, pro- 
duction has been held down to about 
7,000 b/d, development drilling has 
been inadequate, and consequentiy, 
there is no firm estimate of what re- 
serves the Navy is holding there. 
Some “optimists” say that the re- 
serve could sustain a maximum ef- 
ficiency rate of production of 125,- 
000 b/d. PAD’s guess is that 100,- 
000 b/d might be the top figure. 
How could this difference be re- 
solved? Very simply. Open the 
wells and see what they can do as 
long recommended by PAD. That is 
too easy and logical, however, so it 
has not been done. 

Incidentally, this production is be- 
ing held in at a time when the West 
Coast is running short about 100,000 
b/d on crude and the military is hard 
pressed to find the necessary sup- 
plies. The industry is doing the 
best it can, including the uneconom- 
ic importing of as much as 80,000 
b/d of crude—mostly from the Far 
East. 

One of Mr. Truman’s excuses for 
putting the “tidelands” into the 
Navy reserve was that this would 
save the government the money that 
would be needed to buy the oil at 
“stiff” prices. Does this explana- 
tion make sense when one looks at 
the West Coast situation, where the 
Navy is sitting tight on its oil while 
the military, because of tight sup- 
plies, is paying top prices for prod- 
ucts? 


In addition, the Office of Price 
Stabilization now is considering the 
authorization of “premium” prices 
for the military or, perhaps the sub- 
sidization of military purchases. 

Just how would the Navy proceed 
to develop the “tidelands” and what 
trouble might it encounter? First, 
it would have considerable litigation 
in the courts, involving land tities. 
This could take 10 years. The Elk 
Hills legal battle could not match it. 
There, only the Standard Oil Co. of 
California was involved and finally 
had to give in to a Navy “deal” 
after the threat of “eminent domain” 
was raised. The “tidelands,” how- 
ever would involve many more in- 
dividual litigants who apparently 
would have a good case in equity, 
if not in law. 

Also, the Navy could expect to 
hear loud calls raised of another Tea- 
pot Dome scandal as it tried to se- 
lect somebody to handle operations. 
If several companies tried to band 
together, there might be danger of 
antitrust law violations. Even if one 
operator were selected on the basis 
of competitive bidding, there stil 
could be dark thoughts entertained 
of some sort of finagling. All this, 
however, makes the supposition that 
anyone would want any part of such 
an operating deal. Would the Navy 
be authorized to make a deal at- 
tractive enough to draw the tre- 
mendous capital needed? 

So maybe the Navy might want 
to handle its own drilling and de- 
velopment. If it takes private en- 
terprise from about two to five years 
to develop reserves in a field, how 
long would it take a government 
body that would be dependent on 
Congress for appropriations? Would 
Congress be happy about spending 
millions of dollars for drilling 10 
hoies when the prospects would be 
that only one of those would be suc- 
cessful? Would the Navy like to 
answer for such a “waste” of money 
at a time when the government is 
trying to whittle expenditures? 
Wouldn’t we have fun? 

The most stupid aspect of Mr. 
Truman’s move is that it would ef- 
fectively bar private enterprise from 
at least 15 billion bbls. of reserves 
that should be used in developing the 
nation’s crude reserve productive ca- 
pacity. 
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New Products...new 
engineering developments... 
on-the-job reports 


IN EVERY ISSUE 
of the 
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RED HOSE 
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Designers and design engineers find 
the Neoprene Notebook gives them ideas 
on how to use this versatile chemical 
rubber in designing a new product or 


YOU'LL FIND profitable reading in every 

issue of the Neoprene Notebook. 
Informative, up-to-the-minute arti- 

clus report on neoprene’s performance 


You can be sure to receive 
the Neoprene Notebook 


in products ranging from oil seals to 
conveyor belts . . . from motor mounts 
to work gloves. These engineering facts 
about neoprene are illustrated by spe- 
cific data, pictures, and drawings. 


improving an old one. Plant operating 
and maintenance engineers rely on the 
Notebook to bring them experiences of 
others who have solved production and 
maintenance problems with long-last- 
ing neoprene products. 


regularly by mailing this 
coupon today! 


The rubber made by Du Pont since 1932 


E. I. du Pont de Nemours & Co. (Inc.) 
Rubber Chemicals Division V-2 
Wilmington 98, Delaware 


I am interested in receiving the Neoprene Notebook regularly. 
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BUCKEYE’S NEW “SLIP IN...SLIP OUT” 


DELIVERY 


No. 872 Inlet Strainer is designed for permanent 
installation at the inlet end of bulk plant fill pipes. 
Strainer cone is 8-mesh galvanized wire—won’t 
restrict flow—catches rust scale, dirt and foreign 
objects—prevents clogging in “hard-to-get-at” line 
strainer screens. Pulls out with finger-tips for quick 
cleaning before each delivery—slips back in the 
same way. Strainer cap threads on and off the 
machined body by hand—has a gasket that seals 
tightly. No tools needed. Sizes 2% and 3 inches. 


BUCKEYE IRON & BRASS WORKS 


P.O. BOX 883 « 


STRAINERS 


No. 872T Outlet Strainer is permanently attached 
to unloading pipes on tank trucks—keeps dirt, 
tank scale and other harmful matter from enter- 
ing storage tanks. Strainer cone is 8-mesh to 
permit full flow and can be cleaned quickly after 
each delivery. Machined strainer body is similar 
to the No. 872 Inlet Strainer, with long threads 
to permit hand-tightening of cap. Cap gasket pre- 
vents leakage of liquid or fumes. Requires no tools. 
Sizes 2% and 3 inches. 


DAYTON 1, OHIO 
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PAD Forecast Sees 4.2% Demand Hike 
For All Oils During Coming Year 


Total demand for all oils—domes- 
tic demand plus exports—will av- 
erage 8,031,000 b/d in 1953, an in- 
crease of 4.2% over 1952, in the 
opinion of the Petroleum Administra- 
tion for Defense. 

Domestic demand alone will av- 
erage 7,693,000 b/d, an increase of 
5.7%, according to PAD’s forecast. 

These estimates are slight:y high- 
er than those advanced earlier by 
the Bureau of Mines (see NPN Jan. 
7, p. 29), which predicted a 3.8% in- 
crease in total demand to an av- 
erage of 8,000,000 b/d in 1953, and 
a 4.9% increase in domestic demand 
to an average of 7,646,000 b/d. 

PAD’s forecast was revealed by 
Program Director Charles J. Hed- 
lund in an address before the Na- 
tional Council of Farmer Coopera- 
tives at New Orleans. 

Here is how the PAD forecast 
compared with that of the Bureau of 
Mines on several other points: 


PAD B. of M. 

(thousands of b/d) 
Exports 338 353 
Imports 1,020 1,038 
Total production 7,046 6,962 
Stock change 35 (none) 
Total supply 8,066 8,000 
Crude runs 6,925 6,863 


Highlights of the PAD forecast in- 
cluded: 

Domestic demand for gasoline is 
estimated to be up some 5% in 1953, 
based on production of about 4,300,- 
000 passenger cars for 1952 and 
about 5,000,000 in 1953. 

Distillate consumption shows the 
highest rate of increase with an es- 
timated 10.8% gain for 1953. Heat- 
ing oil makes up slightly over half 
of all distillate demand and con- 
tinued installation of new oil burn- 


ers promises a further gain of al- 
most 9% in the number of oil burn- 
ers in use. The estimate is based 
upon rales of 700,000 power burners 
in 1953, about the came as in 1952. 

The forecast also assumes normal 
weather in 1953 as compared to 3.6% 
warmer - than-normal temperatures 
experienced in 1952. It has been 
estimated that railroads wiil be 
about 85% Dieselized by the end of 
this year, and it seems likely that 
the high rate of growth of distillate 
products may drop appreciably after 
1953 because of increased natural 
gas competition with heating oil, sat- 
uration of railroad Diesel market, 
and other factors. 

The average industry crude run 
needed to meet the estimated 1953 
demand is 6,925,000 b/d and would 
be a modest increase of 260,000 b/d 
over the average crude runs for 
1952, but essentially equal to the 
present level of runs, which have 
averaged 6,900,000 b/d for the past 
month. It would be normal to ex- 
pect a deciine of 150,000 to 200,000 
b/d at the end of the first quarter, 
followed by a gradual increase over 
the year. . 

One important exception to a gen- 
eral outlook for an easing of the 
petroleum supply picture is aviation 
gasoline. Although the industry has 
installed a substantial amount of 
new alkylate capacity, there is still 
a need for more facilities to meet 
growing avgas requirements. 

The estimate of required domestic 
crude oil production in 1953 of 6,- 
400,000 b/d would be an increase of 
about 2% over 1952. However, this 
is siightly lower than the 6.500,000 
b/d rate which the industry will prob- 
ably average this month. 

Present crude producing capacity 
of the U. S. is in the neighborhood 


Summary of API Report on Refining Operations 
(U. S. totals—B. of M. basis) 


Week 
Ended 
Jan. 10 


Production 
Crude runs—daily avg. 
Foreign crude included 
Percent operated 
Gasoline 
Kerosine 
Distillate fuel oil 


Stocks 


Finished & unfinished gasoline 140,674,000 
Kerosine 25,464,000 
95,006,000 
48,876,000 


Distillate fuel oil 
Residual fuel oil 
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7,117,000 
628,000 


96.0 
23,768,000 
2,995,000 
10,985,000 
Residual fuel oil ; 9,350 


Week 
Ended or 
Jan. 3 Decrease 
(figures in bbls.) 
7,221,000 
652,000 
97.4 
24,306,000 
2,975,000 
10,955,000 


,000 9,524,000 


137,016,000 
27,266,000 
100,461,000 
49,459,000 


of 7,500,000 b/d (excluding E:k Hills), 
or about 1,000,000 b/d above produc- 
tion. A good deal of reserve capac- 
ity has been unavailable for the lack 
of pipe line outlet, but impending 
completion of two major pipe lines 
out of West Texas will make avail- 
able about 500,000 b/d of added 
crude. 

Foilowing is a detailed breakdown 
on PAD’s forecast of oil supply and 
demand for 1953, showing also 1952 
data (in thousands of b/d): 

% In- 
1953 
Fore- 
Demand cast 
Domestic Demand 

Gasoline ........ . 3,305 

Kerosine ........ 358 

Dist'llate .. es ° 1,460 

Residual .. ws f 1,560 

eee ee 1,010 


Total Domettic... 7,693 
Se re 338 
Total Demand . . 8,031 


Supply 
Imports—Crude .. 620 
Products 400 


Total ... 1,020 

Crude production . 6,401 
Natural gas 

Neetis « <cwecdes 645 


Total Supply .... 8,066 
Stock Change ..... 


CapaeRy «6s reece 
% Operated 


Closing Inventories 


(millions of bbis. 
Gasoline ......... 142.0 
Kero’ine ........ fl 28.0 
Distillate 109.0 
Residual f 49.0 
90.0 


Total Products .. 418.0 
Crude oil ........ 270.0 


Total crude & 
products 688.0 

Texas Ups Allowable—Crude oil 
production in Texas will be permitted 
to rise to 3,238,541 b/d in February, 
up 10,396 b/d from the Jan. 10 al- 
lowable, under an order issued by 
the Texas Railroad Commission. 

Most fields will be permitted to 
produce 20 days during the 28-day 
month. East Texas Field will ob- 
serve a 17-day schedule, as will 14 
fields connected to Phillips Petro- 
leum’s Goldsmith natural gasoline 
plant in West Texas. 

Refinery Runs Down—Crude runs 
to stills at U. S. refineries declined 
in the week ended Jan. 10 from the 
record set a week earlier, as did 
fasoline production, according to 
API report (see summary table on 
this page). 

Stocks of fuel oils declined sub- 
ctantially. Withdrawals of kerosine 
end distillate fuel oil from storage 
totaied 7,257,000 bblis., as against 3,- 
748,000 bbls. in the week that ended 
Jan. 3. 

Gasoline inventories continued to 
climb and totaled 140,674,000 bbls. 
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as compared with 138,380,000 bbls. 
a year ago. 

Production of crude oil and lease 
condensate averaged 6,468,000 b/d, 
in the week ended Jan. 10, down 47,- 
650 b/d from the previous week. 


Record Crude Output — Crude oil 
producers chalked up another record 
year in 1952 with output of about 
2.3 billion bbls. (6,260,000 b/d), a 
“slight” increase over 1951, accord- 
ing to the Bureau of Mines. 

This production was worth an es- 
timated $5.8 billion at an average of 


$2.53 per bbl. and represented more 
than 40% of the total value of U. S. 
minerai production. 


Esso Modernizes—Work is under 
way on a modernization program at 
Esso Standard’s 135,000 b/d Bay- 
way, N. J., refinery. New installa- 
tions will include a 60,000 b/d two- 
stage pipe still which will give the 
plant a potential net increase in ca- 
pacity of 16,000 b/d, a 20,000 b/d 
Hydrofiner, and a high viscosity fuel 
burning system. 

The Hydrofiner, with separate re- 


SHARPSVILLE 
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Sharpsville’s pre-engineered tank construction is 
equally economical on these two jobs. The 700- 
gallon truck tank is a basic design, with only 


a pump, while the 3300-gallon tank has cabinets, skirting, printer 
meter, power reel, and remote clutch and pump controls .. . all 
added to the same basic tank design. Pre-engineering and 
Sharpsville’s production-unit method of fabrication save money 
on any size or style. Whatever its purpose, gasoline, fuel oil, 
naphtha, acids, asphalt, tar, a Sharpsville quality truck tank 
will give long, troublefree, low-cost service. Whatever size or 
equipment you need, write for information. 


= 
SHARPSVILLE 


STEEL FABRICATORS, Inc. 
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ALSO BUILDERS OF STORAGE TANKS AND PRESSURE VESSELS 











actor sections for naphtha and heat- 
ing oil, embodies a process being 
pioneered by the Standard Oil De- 
velopment Co. and will be the first 
unit of its kind to be built, the com- 
pany said. It will supplant the cur- 
rent process of treating gasoline and 
heating oil with sulfuric acid. 

The new units are expected to be 
completed by mid-1954. 

New LP-Gas Terminal — Cities 
Service Oil Co. (Del.) will establish 
a new LP-gas storage terminal a 
mile west of Hutchinson, Kans., 
which will have underground storage 
capacity of about 4,000,000 gals., 
some above ground storage, and rail 
and truck loading and unloading fa- 
ciiities. 

Imports Set Record—A new high 
in total imports of crude oil and 
products was set in the week ended 
Jan. 10, when an average of 1,304,- 
600 b/d was shown in APTI statis- 
tics. The new record is 65,600 b/d 
over the previous high of 1,239,000 
b/d set in the week ended Dec. 13, 


1952. The following table gives 
breakdown by products: 
Week Week 4 Weeks 
Ended Ended Ended 
Jan. 10 Jan.3 Jan. 10 
(bbis. per day) 
Crude oi] ..... 730,000 487,400 596,200 
Residual fuel oil 557,200 607,200 500,400 
Semeeee SRG GH nwiscs . wevcee = canoes 
Asphalt ; 2,400 3,600 6,400 
Others 15,000 5,000 7,500 
Totals . 1,304,600 1,103,200 1,110,500 


The Houston Post, in an editorial 
last week, urged that all aspects of 
oil imports be considered carefully, 
and if it is found that the domestic 
oil industry is endangered by the 
imports, then Congress should be no- 
tified and a demand made to cor- 
rect the situation. 

“Foreign oil, which can be pro- 
duced in the Middle East and brought 
to-this country for a lower cost per 
barrel than it costs to produce it in 
Texas, is definitely a threat to the 
well-being of Texas producers, roy- 
alty owners and oil workers. When 
it has the effect of slowing the pace 
of exploration and development, it 
is injurious to the domestic industry 
and a menace to the defense of the 
nation, because in time of war we 
cannot depend on foreign oil for our 
needs,” the editorial said. 


Exports Down—U. S. exports of 
major oil products dropped 5.9% in 
the four weeks ended Dec. 19 from 
the four-week period ended Nov. 21, 
according to PAD. A summary of 
PAD’s weekly report follows: 

Change 
from 
Week Week 4Weeks 4Weeks 
Ended Ended Ended Ended 


Dec. 19 Dee. 12 Dee. 19 Nov. 21 
(thousands of b/d) 


Avgas ...... 29.7 31.9 39.2 0.3 
Mogas ...... 67.0 52.4* 56.7 + 1.9 
Kerosine .... 20.6 Tr 12.3 + 6.5 
Distillate ... 114.9 74.2 83.3 22.7 
Retidual .... 48.7 39.4 41.2 8.7 

Total ++. 280.9 197.9* 232.7 - 5.9 
*Revised. 
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Bardahl Products and Bardahl 
Identification Circle the Globe 


Like any manufacturer, Bardahl Lubricants, Ltd. has 
pride in its product, and its name—and wants the world 
to know it! That’s why you'll find brilliant, colorful 
55-gallon Rheemcote Poster Drums on the job for 
Bardahl, at home and in ports around the globe—moving 
the product safely, selling the name constantly. 


Put your brand name ortrade-mark towork on Rheemcote 
Poster Drums! Rheemcote Containers can be litho- 
graphed in any number of colors, any design, including 
halftones. The high-gloss finish is tough, long-lasting. 
When necessary, interiors can be roller-coated with 
special protective lacquers, 


Write Rheem for the free colorful booklet describing 
this powerful new advertising medium. Rheem Manufac- 
turing Company, General Sales Offices, 570 Lexington 
Ave., New York 22, N. Y. 


RHEEM MANUFACTURING COMPANY ~- Manufacturing Plants in 22 Cities Around the World 


CALIFORNIA: DOWNEY. NEWARK, RICHMOND, SAN 
POINT e NEW JERSEY: BURLINGTON. LINDEN 


PABLO, SOUTH GATE ® ILLINOIS: CHICAGO © LOUISIANA: NEW ORLEANS © MARYLAND: SPA 


TEXAS: HOUSTON 


e FOREIGN PLANTS—ARGENTINA: BUENOS AIRES ° AUSTRALIA: BRI 


FREMANTLE. MELBOURNE, SYDNEY © BRAZIL: RIO DE JANEIRO © CANADA: HAMILTON © ITALY: MILAN © PERU: LIMA © SINGAPORE bd 


KINGDOM: BRISTOL 


RFOWS 
SBANE 
UNITED 


© 1083 wHeem MFG. co 








Soup to nuts... and petroleum, too! 


Where won’t you find petroleum prod- 
ucts today? 

Even on the shelves of the neighbor- 
hood grocery store, you'll see such 
products as Gulfspray Aerosol Insect 
Killer, Gulf Trak Moth Spray, Gulf- 
spray Roach and Ant Killer, and many 
other household helpers. 


Thus, housewives are now becoming 
increasingly aware of petroleum prod- 
ucts, just as motorists always have 
been. And, in a sense, the grocer, too, 
has become an important representa- 
tive of the petroleum industry. 


The Gulf Oil Companies are actively 
contributing to this continuing effort 
on the part of the entire petroleum 
industry to be of service to every mem- 
ber of America’s families. 


GULF OIL CORPORATION 


GULF REFINING COMPANY 
General Offices, Pittsburgh, Pa. 
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It’s not always just a quart of oil that’s sold 
when a car hood is lifted at the service station. 
Eyes that read oil gauges spot the need for new 
spark plugs, fan belts and filters, too. That’s why, 
today, there are volume sales of automotive items 
at what once was merely the corner gas station. 

Wondered how to get your product into the 
best service stations of the nation? It’s done by 
convincing the oil companies and oil jobbers. 
You need the support of the whole organization, 
too, from top official down through headquarters 
and field divisions. You need the confidence of 
sales and merchandising crews which train service 
station personnel and know that successful TBA 
sales records depend upon quality merchandise. 














What happens when a hood goes up ? 


Put your product where lifted hoods can mean 
lifted sales curves for you. Tell your story from 
top to bottom of oil company and oil jobber 
organizations through National Petroleum News 

. the oil industry’s marketing magazine! 


is the oil industry's designo- 

tion for tires, batteries and 
accessories now being sold in planned 
programs directed by oil companies and 
oil jobbers, conducted through the no- 
tion's best service stations, promoted by 
National Petroleum News. 
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AMERICAN WORKERS HAVE 2 TIMES 
the power! 

















RUSSIAN WORKER 














How does America do it? 


Why does the American worker have the help of 
about 7 times as many kilowatt-hours of electric power 
as is available to the Russian worker? 


How can we Americans produce over 40% of the 
world’s goods and bring so much more of everything 
to everybody with less than 6% of the world’s popu- 
lation? Why is the American output per-man-hour 
still growing faster and faster? 


The answers cannot be laughed off nor are they hard 
to find. In the words of Ralph J. Cordiner, president 
of the General Electric Company: ““The greatest im- 
petus for forward movement still comes when indi- 
viduals are free to plan and carry out their own ideas 
without government coercion or unnecessary regu- 
lation.” 


Including estimated expenditures in 1952, private 
industry in the last seven years will have invested over 
150 billion dollars in new plant and equipment. This 
contrasts with Federal Government investment of not 
much more than 12 billion for similar 


to military and atomic projects. 


Back of all this progress in private industry is the 
unique American system of competition—our kind of 
competition that continually stimulates Americans to 
make things better and to sell them better—and at 
lower prices. 

In America we do not just compete for public office; 
we also compete in technology, competency of man- 
agement, individual initiative and distribution—the 
latter including selling and advertising in all their 
varied forms. 


Our kind of competition promotes the growth of 
more and more businesses and industries—and this 
means more jobs and expanding prosperity from 
which we all benefit. 

“Planned economies” and other fancy theories are 
not for as. The American competitive system has 
given us the highest standard of living in the world. 
Let’s all work to preserve it. 





purposes in the same period. Moreover 
most such Government expenses during 
the last three years have been allocated 





This report on PROGRESS-FOR-PEOPLE is published by this magazine 
in cooperation with National Business Publications, Inc., as a public 
service. This material, including illustrations, may be used, with or with- 
out credit, in plant city advertisements, employee publications, house 
organs, speeches, or in any other manner. 








THE COMPETITIVE SYSTEM DELIVERS THE MOST TO THE GREATEST NUMBER OF PEOPLE 
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Model 500 


Methods of production, and features in construction made early 
customer satisfaction difficult for the average truck tank manufacturer. 
While the industry was plagued with such handicaps, Progress pioneered 
the engineering research necessary for their quality product. 


Progress custom quality is known the world over. Superior craft- 
manship and fabrication of the finest materials give Progress its standard 
of quality. Customer consultation regarding design, style and capacity 

is always scheduled by Progress. In a Progress tank, a combination 

of stability, economy, modern design and dependability is assured. 

To realize custom quality at its best, make your next tank a Progress. 





MANUFACTURING COMPANY, INC. 


ARTHUR-+ILLINOTS 
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PUMPS - AIR COMPRESSORS 








LONGER TROUBLE-FREE SERVICE..> 
LOW COST MAINTENANCE... 
SALES BUILDING APPEARANCE 


Extra value for you in design, manufacture and per- 
formance is the goal for every Wayne Pump. Everyone 
at Wayne, from design engineer to the final tester in 
our proving laboratory, has been instructed “it must be 
premium in quality.” Every Wayne Pump is built to set 
a new standard of comparison in premium value and 
performance . . . at no extra cost to you. 

Quality-check the new Wayne Pumps, feature for fea- 
ture, with all others. Then install them in your own 
stations. Performance-prove their longer, trouble-free 
service that helps keep gallonage up . . . low cost main- 
tenance . . . and sales building appearance. 

When you specify this value-packed pump you are 
sure of buying top quality for more gallons . . . backed 
by a nation-wide service organization, For full details 
on these new pumps write to... 


THE WAYNE PUMP COMPANY 


Dept. N-1 
SAUSBURY, MARYLAND ° TORONTO, CANADA 


10 
GALLONS 
i 7 
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... MORE WAYNE 
PUMPS USED THAN 
ANY OTHER MAKE 


HOISTS: HOSE REELS: OIL & GREASE DISPENSERS 








How to get the right packings 
for your drilling needs 


The sure way to do it is to order from United States Rubber Company’s 
Labeled Line of Rotary Packings — they are each carefully engineered to 
fit a specific pump. Each container is carefully labeled so that ordering is 
easy — with no need to bother about shaft diameters and stuffing box 
depths. Insist on “U.S.” Packings, for a perfectly custom-made product.... 
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and when you order, just say... 


| WANT FOR THEN... 


(name your pump and the size) when re-ordering simply 
ask for U.S. Packing — 
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UNITED STATES RUBBER COMPANY 


MECHANICAL GOODS DIVISION - ROCKEFELLER CENTER, NEW YORK 20, N. Y. 
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Smart buyers will appreciate these four 
typical examples of the modern design 
that went into every part of the engine: 
You need Ls | new see et rules @ Weight-power ratio lowest of all com- 
parable truck engines—about 6 Ibs. per hp 
@ Boxlike V /8 construction of engine block 


e e for extra rigidity, large 5-bearing support 
to judge this AUTOCAR fh farthe canta 


The time has come to throw away the book and judge 
heavy-duty truck engines by a different set of 
standards. You won't find anything to compare with 
this modern valve-in-head V/8 engine. It has all kinds 
of power— 200 plus hp>—and the quick, sure response 


only the V/8 design gives. It has built-in smoothness @ With overhead valve design, you can 


easily reach the points that require main- 
of operation, quick pick-up, and good road speeds. tenance—downtime and shop labor costs 
. are reduced. 
@ Wet cylinder sleeves, a major contribu 
tion to low maintenance costs, can be re 
placed at a fraction of the cost of reboring 
the block. 


You'll want to know more about this 
sensational valve-in-head V/8 engine. 
Fill out the coupon below for this 
n.ornative booklet. 
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The Autocar Company, Ardmore, Pa. 


Please send me the Autocar V ‘8 boolet 


Name 





Company. 





Street 





AUTOCAR TRUCKS 


The Autocar Company, Ardmore, Pa. 
Established 1897 


‘ Factory Branches and Dealers from Coast to Coast 
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City 





Number of trucks in fleet___._. 
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PANHANDLE : 





MILLER 


Geaned to-the oad TIRES 








Sales-making TBA team 
in the Lone Star State... 


f bow do things B-I-G down Texas way and 
Panhandle Oil Corporation is no exception. 
Operating in the north and west Texas areas with 
headquarters in Wichita Falls, this growing 
petroleum marketer has teamed up with Miller 
to do a BIG job of merchandising the complete 
line of Miller passenger car, truck and farm tires. 
The company’s enterprising promotional pro- 


grams have been dovetailed with the specialized 


sales and advertising aids that Miller has made 
available to them. The result has been increased 


tire sales and profits, 


TBA teamwork can pay off for you too! For 
complete details on Miller’s practical tire fran- 
chise for oil companies, write Dept. NM-1, Oil 
Division, Miller Rubber Company, a Division of 
The B. F. Goodrich Company, Akron, Ohio. 
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Jobber Tells Why He Switched to Major Brand 


ST. LOUIS—Harry Milton, presi- 
dent of the Milton Oil Co., outlined 
to NATIONAL PETROLEUM NEWS last 
week the reasons behind his decision 
to become a distributor of major com- 
pany products after 32 years as a 
private brand jobber. 


Mr. Milton, who is starting to mar- 
ket Cities Service products, said he 
believed the jobbing segment of the 
petroleum industry would continue to 
grow and expand and become stronger 
than ever in future years. He stressed 
the fact that Milton Oil Co. will con- 
tinue Independent ownership and su- 
pervision of its wholesale and retail 
outlets. 

He emphasized that his comments 
concerning his reasons for tying up 
with a major company apply only 
to distributors who follow a major 
company system of operation. They 
would not be at all pertinent, for 
example, to private brand or un- 
branded marketers who operate as 
price sellers, he said. 

One important reason Mr. Milton 
decided to abandon his longtime 
“Dixcel” brand in favor of the green 
and white flag of Cities Service is 
that, in his opinion, it will enable 
him to expand his own operations 
at a much speedier rate._than with 
a private brand. 

Other reasons for making the 
change, Mr. Milton listed as: 

1. To take advantage of national 
advertising programs. 

2. To be assured of a constant 
source of supply of high quality 
products. 

3. To gain the advantage of the 
major company’s national credit card 
program, sales training and promo- 
tion programs, and other aids which 
integrated suppliers offer to their 
jobbers. 


Expansion Easier — In explaining 
why he believes he can expand more 
rapidly with a major brand, Mr. Mil- 
ton noted that his Dixcel brand is 
well established at 500 service sta- 
tions throughout Missouri, southern 
Illinois and southeastern Kansas and 
through the years has built up ex- 
cellent public acceptance. 


But, he continued, if he desired to 
expand the Dixcel brand into a new 
marketing area where the name is 
unknown, it would be virtually an 
impossible task under existing condi- 
tions. At least, it would take many 
years for public acceptance to devel- 
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Mr. Milton 


cp. On the othér hand, because of 
national advertising and reputation, 
the major company brand is known 
to the public and .accepted even in 
areas where that particular product 
has not been marketed before. 

“A jobber who follows the major 
company system of operation is go- 
ing to have to go branded in the 
years to come,” he said. ““The aver- 
age jobber can’t expand with a pri- 
vate brand and carry out an adver- 
tising program in line with that of 
the major company. The private 
brand jobber will lose out, and the 
majors will gain.” 


Supply a Factor—aA uniform source 
of supply is necessary for his type 
of operation, Mr. Milton said. In the 
future this could become a trouble- 
some problem because, “we need sup- 
plies from several different areas and 
sometimes the quality we demand 
might not be available constantly. 
The majors are first interested in 
selling through their branded outlets 
and selling to a private brand job- 
ber would be secondary if a shortage 
chould develop. 

“Because we must get our product 
by pipe line and water, the Inde- 
pendent refineries aren't always with- 
in reach of our distribution points,” 
he said. “We can’t depend on rail 
freight—tthat is a thing of the past.” 

Mr. Milton said he believed a new 


“octane race” was sure to develop 
in the future and raised the question 
of whether the Independent refiners 
would be able to expend the money 
necessary to keep pace with the in- 
tegrated suppliers. In any event, he 
said, the jobber handling major com- 
pany products could be sure these 
products would be competitive on the 
basis of quality, 


In his own case, Mr. Milton said, 
he personally was responsible for lin- 
ing up sources of supply as a private 
brand jobber and “if I suddenly was 
removed from the picture, my suc- 
cessors might have difficulty getting 
the day-to-day supply.” By being as- 
sured of a constant supply source, 
the company has no worries in that 
respect, whatever might happen to 
Mr. Milton, he said. The same might 
hold true for many jobbers who are 
personally responsible for obtaining 
supplies, he observed. 


Private brand jobbers who follow 
a major company system of market- 
ing find it difficult to compete with 
the integrated supplier on such mat- 
ters as national credit cards, and sales 





Special Assignment 


Private brand or major 
brand—which is better for the 
jobber? 

Because of the importance of 
this question to Independents 
throughout the country, Na- 
TIONAL PETROLEUM NEWS sent 
its Midwest Editor Leonard 
Castle on special assignment 
to St. Louis to interview jobber 
Harry Milton, following his re- 
cent change to a major flag. 

The objective: To find out 
just why a leading Independ- 
ent had decided his company 
would be better off under a 
major brand than under its 
former private brand. . 
what new benefits he expect- 
ed... . what disadvantages he 
was leaving behind... . and 
finaliy, to what extent he 
thought his own problem would 
have significance for other job- 
bers. 

Mr. Castle made the trip to 
Milton Oil Co. last week. This 
article is his report. 
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training and promotion programs, he 
said. The private brand jobber “just 
can’t match these things; he doesn’t 
have the financial resources.” 

Another advantage in being asso- 
ciated with a major supplier, he said, 
is assistance in such things as im- 
proving the appearance of service sta- 
tions, and station signs. For example, 
he pointed out, most of the Dixcel 
stations are equipped with 48-inch 
signs which cost about $25 each, 
plus installation costs of $15 to $20. 

But, he explained, the 48-inch sign 
is being made obsolete by the 72-inch 
sign which costs about $300. If, as a 
private brand jobber, he were to in- 
stall new 72-inch signs at all 500 sta- 
tions, the cost would be virtually 
prohibitive, but it now can be accom- 
plished with assistance from his sup- 
plier. 

No Strings—Mr. Milton was asked 
whether he felt he had relinquished 
any of his independence by tying up 
with a major supplier. He answered: 

“IT don’t think so. We will continue 
to emphasize our independence in all 
our advertising, and our supplier 
wants it that way. The Milton Oil Co. 
sign, as well as Cities Service, will 
be displayed on all service stations, 
bulk plants, trucks and other equip- 
ment. The company still is independ- 
ently owned—just as it has been for 


32 years—and will continue to oper- 
ate as an Independent. Cities Service 
acquired absolutely no financial in- 
terest in the company.” 

In discussing the future of the 
Independent jobber, Mr. Milton said: 

“The Independent jobber definitely 
is not going out of existence. If any- 
thing, he is sure to become stronger. 
More than ever before, he is neces- 
sary to the distribution system. This 
is particularly true because of the 
higher operating costs. The jobber, be- 
ing more flexible, can operate more 
cheaply and efficiently than the big 
company. 

“Also, the cost of building service 
stations, bulk plants and other facili- 
ties is so high that the major com- 
panies cannot afford to develop the 
volume the jobber gives them by 
building all their own facilities. Fi- 
nancially, they are much better off 
to go along with the jobber. The 
major companies realize that the job- 
ber is a vital and necessary link in 
the distribution system and for that 
reason his future is secure.” 

Change Under Way—AMilton Oil Co. 
already is marketing Cities Service 
products although the Dixcel sign 
still flies at the stations. Mr. Milton 
has four men working with repre- 
sentatives of Cities Service surveying 
his marketing areas and drafting 


plans for the monumental task of 
repainting the 500 stations and re- 
placing the Dixcel signs. 

The actual painting program will 
start as soon as weather permits and 
is expected to be completed within 
six months, Mr. Milton estimated that 
the physical changeover would be 
made at a cost of $250,000. 

In addition to Milton Oil Co., the 
Pioneer Oil Co., which operates in 
Carthage, Joplin and Neosho, Mo., 
and Columbus, Kan., and the Milton 
Petroleum Co. at Kansas City, are 
switching to Cities Service. These 
companies are affiliated with the Mil- 
ton Oil Co. and were up to now dis- 
tributing Milton Oil products under 
the Dixcel brand. 

Mr. Milton is a charter member of 
the Missouri Petroleum Assn., was 
a board member 15 years and served 
two terms as president from 1950- 
1952. He has been active in the Na- 
tional Oil Jobbers Council. He helped 
organize the Greater St. Louis Oil 
Men’s Club, served as its first presi- 
dent and holds one of two life mem- 
berships issued by the club. 

He has been active in work of the 
Oil Industry Information Committee 
since its inception, serving as co- 
chairman for Missouri and then as 
chairman of the Missouri-Iowa-Ne- 
braska district. 








Wash 





6.5 MONT 


S$. DAK. 
ye 
Mi 


1OWA 
4 




















THE SHADED AREAS on this map show the 20 states where proposals for state gasoline tax rate increases will be or are like- 

ly to be submitted to legislators during the 1953 sessions (see NPN, Jan. 7, p. 25). In two other states, Kansas and Oklahoma 

(asterisks) legislators will study proposals to re-enact temporary 1c tax hikes. Numbers indicate amounts of state gasoline tax 
rates now in force, in cents per gallon. 
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Jobber Associations Start Ball Rolling 
For ‘Consult Your Supplier Month’ 


The drive is on for full jobber par- 
ticipation in “Consult Your Supplier 
Month.” 


By resolution, bulletin, letter and 
personal call, jobber associations are 
urging their members to arrange 
for meetings with suppliers in Febru- 
ary. The response is good so far, ac- 
cording to an NPN survey of state 
associations. Some state groups ex- 
pect almost 100% participation, al- 
though others are not so optimistic. 


In the words of Otis Ellis, the big 
danger “is the failure of enough job- 
bers making the effort to arrange 
for appointments with their respec- 
tive suppliers, and discussing with 
them all of their mutual problems.” 
The general counsel of National Oil 
Jobbers Council has reported that top 
representatives of suppliers he visited 
in New York have “promised utmost 
co-operation.” In view of this, said 
Mr. Ellis in his weekly letter to job- 
ber associations: 


“I can assure every jobber in this 
country that the suppliers’ doors will 
be open and that no discussions held 
will result in anything but good for 
the jobber.” But he warned, “I am 
afraid that a few of the state associa- 
tion members of NOJC are not being 
as vigorous as they might be in stim- 
ulating participation of their mem- 
berships.” 


He noted that “in a few days the 
chairman of NOJC (Roy Thompson 
of Chicago) will distribute to all of 
the secretaries extracts of replies 
from the supplying companies” (com- 
menting on Mr. Thompson’s letter 
explaining “Consult Your Supplier 
Month”). “If each secretary,” said 
Mr. Ellis, “will distribute these ex- 
tracts, then the jobbers in the respec- 
tive states can see what their own 
supplier has to say about welcoming 
these discussions.” 


He added: “It is hoped that all 
associations which hold conventions 
before and during the month of Feb- 
ruary will place particular emphasis 
on this program, and that the others 
will continue to stimulate interest on 
up to the last day of February.” 


The Target—‘“Consult Your Sup- 
plier Month” was originated by NOJC. 
It has a double goal: (1) To promote 
working out of problems between 
the individual jobber and his supplier, 
and (2) to get mutual problems of 
jobbers and suppliers, in their true 
perspective, before policy-making of- 
ficials of supplying companies. Every 
jobber is urged to contact his sup- 
plier’s representatives next month. 


As pointed out by Mr. Ellis, sup- 
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pliers generally have promised to do 
their best to meet with jobbers in 
February. Eighteen suppliers. in 
NPN’s survey last week (see Jan. 
14 issue, p. 19) pledged an “open 
door” policy. 


On the other side of the fence, 
jobber associations have not been idle. 
Following is a summary of what some 
of them have done, and are planning 
to do, with associations listed alpha- 
betically: 


Empire State Petroleum Assn.— 
Members have been sent a special 
bulletin reminding them that this is 
the time of year “when most jobbers 
look ahead and consider their plans 
for the new year.” The bulletin urges 
jobbers to discuss this planning with 
suppliers next month. 


Illinois Petroleum Marketers Assn. 
—The association publication contain- 
ing a special editorial has been mailed 
to all jobbers in Illinois, whether 
members of the association or not. 
The editorial, by Secretary E. Keith 
Edwards, says the program can “pro- 
duce some of the finest results yet 
achieved for the jobbers of Illinois.” 
Pointing out the benefits of the proj- 
ect and the importance of jobber ac- 
tion, the editorial urges: “Consult 
your supplier—he’ll be waiting for 
your call.” The same message is be- 
ing sent out in a bulletin to associ- 
ation members only. 


Kentucky Petroleum Marketers 
Assn.—A resolution adopted by the 
Jobbers Division Jan. 8 strongly urges 
every jobber to arrange a conference 
with his supplier, and asks suppliers 
to co-operate. Copies of the resolu- 
tion have been sent to suppliers for 
comment. Secretary Herbert L. Clay 
states, “I feel reasonably certain that 
with very few exceptions, if any, all 
jobbers in the state will participate 
in the project .. . probably 95%. The 
idea has been most favorably received 
by both jobbers and their suppliers.” 
He notes that the most frequent com- 
ment at the recent association con- 
vention was: “Why not make this 
project a year-round proposition tend- 
ing to draw the suppliers and job- 
bers closer and closer together?” 


Missouri Petroleum Assn.—Associ- 
ation President Melvin Hall is send- 
ing a letter to Missouri jobbers urging 
their participation. The project has 
been explained in the association’s 
publication, and will be discussed at 
the Feb. 5-7 convention. The associ- 
ation expects “good success” next 
month. 


Northwest Petroleum Assn.—The 
“month” has been treated regularly 


in association bulletins and discussed 
at various meetings. Secretary H, F. 
Horning says he has discussed the 
project with suppliers and that about 
40 jobbers have already reported 
making dates for February confer- 
ences. He believes suppliers are being 
very co-operative in inviting jobbers 
and adds he would be “happy” if 200 
association members participated. 
NOJC General Counsel Otis Ellis was 
scheduled to discuss the program in 
an address before the association’s 
convention Jan, 22-23. 


Pennsylvania Petroleum Assn.— 
Weekly bulletins and the association 
magazine have been used to urge job- 
ber participation. Executive Secre- 
tary James Stevens has written mem- 
bers personally urging them to com- 
plete their plans. He believes that 
most members “will in one way or 
another take advantage of the oppor- 
tunity that this plan offers to get 
over some of their ideas to their sup- 
pliers.” He estimates that “at least 
75% of our members will undertake 
to play their part in this movement.” 


South Carolina Oil Jobbers Assn.— 
After a full discussion of the program 
at the association’s Jan. 8 meeting, 
South Carolina jobbers adopted a 
resolution endorsing it. Copies were 
sent to 13 suppliers asking their co- 
operation. Secretary W. L. Heinz says 
the association believes that “with 
expected co-operation from the sup- 
pliers, practically all of our members 
will participate in this program.” 

Texas Oil Jobbers Assn.—By early 
February, members will have. dis- 
cussed the project at regional meet- 
ings in each of the association’s six 
regions. The plan has been covered 





Distributors Welcome 


A typical major company 
viewpoint toward “Consult 
Your Supplier Month” is that 
of Gulf Oil Corp., which says 
it has “always felt the door 
was wide open to all our job- 
bers—not only in our district 
offices, but in divisional offices 
as well.” 

The company states: “We 
hope the National Oil Jobbers 
Council sponsored program will 
result in a large number of 
jobbers calling on our represen- 
tatives, who are looking for- 
ward to visits with them. We 
cannot list names and address- 
es, as our marketing area is so 
broad and there are so many 
people involved. But we can 
assure you that any jobbers 
who care to call will be at- 
tentively received by interested 
Gulf representatives, who in the 
normal course of business will 
submit important problems to 
policy-making levels.” 

















THE WEEK‘’S OIL NEWS 





in the association magazine and in 
bulletins, and it is believed that “a 
large part” of the membership will 
participate. Also, the group has sent 
to NOJC Chairman Roy Thompson 
a list of Texas suppliers not included 
in the 25 he originally wrote to ex- 
plain the “month.” The association 
did this so that NOJC could supply 
these additional suppliers with “first 
hand information.” 

Virginia Petroleum Jobbers Assn.— 
Secretary E. D. Catterton, who is 
making personal calls in support of 
the project, believes “a majority of 
our members will meet with their 
suppliers.” He notes that “most of 
the members with whom I have talked 
think that this project could be of 
great value.” Association bulletins 
also have pushed “Consult Your Sup- 
plier Month.” 

Wisconsin Petroleum Assn. The 
association magazine has stressed the 
advantages of the program and urged 
members to participate. 

Wyoming Oil Jobbers Assn.—The 
association has sent two letters to 
each jobber explaining the “month” 
and asking participation. A follow-up 
letter will be mailed late this month. 
“Favorable” response from members 
leads the association to estimate that 
“at least 60%” of the jobbers will 
take part. 





‘Warm’ Weather Persists 
In Two Heating Areas 


NPN News Bureau 
CLEVELAND—For the sixth con- 


secutive week, the Midwest and West 
Coast-Rocky Mt. areas registered 
warmer than either normal or last 
year in NPN’s degree day summary. 

The Southeast area was colder 
than either last year or normal for 
the Sept. 1-Jan. 17 portion of the 
heating season, while the East Coast 
area was colder than last year but 
warmer than normal. 


Degree Day Summary 
Season Sept. l-Jan, 17 
Week 
dan. 11- 
1952- 1951- Nor- Jan. 17, 
Fast Coast 53 52 mal 1953 
eer aire 2458 2493 2678 204 
New York ....... 2133 2158 2408 175 
Philadelphia ..... 2032 2017 2216 166 
Washington? ..... 2065 1916 2223 154 
Average ....... 2172 2146 2381 175 
Midwest 
Chicagot ........ 2860 3201 3091 218 
Cleveland ........ 2451 2622 2862 154 
ASS 3034 3035 199 
Minneapolisft ..... 3776 864236 863868 347 
Omahat ......... 3197 3522 3026 299 
St. Louis ........ 2215 2370 2272 185 
Average ....... 2886 3164 3026 234 
Southeast 
Birmingham, Ala.t 1548 1292 1537 85 
Charleston, S. C.. 970 779 934 86 
Nashville, Tenn.t. 1953 1806 1842 129 
Raleigh, N. C.... 1599 1442 1648 99 
Average ....... 1518 1390 1490 100 
West Coast—Rocky Mt. 
San Francisco ... 1189 1331 1131 75 
Seattle .......... 1807 2219 2232 113 
tg eee oe 2697 3074 2851 203 
Average ....... 1898 2208 2071 130 





Degree days are on 65 deg. F. basis. 

+ Readings at airport office. Readings in 
other cities taken at downtown (city) offices. 

t Includes weather bureau correction. 





Alternatives to Oil Price Hike Sought 
As Solution for West Coast Shortage 


NPN News Bureau 
WASHINGTON — Possible alter- 
natives to a “general’”’ price increase 
were being sought this week by Eco- 
nomic Stabilizer Michael V. DiSalle 
to alleviate the West Coast petroleum 
shortage cituation. 

The applications for price adjust- 
ments on crude oil and products in 
the area reached that stage after 
Price Stabilizer Joseph Freehill and 
other top OPS officials declined to 
approve Fuels Division recommenda- 
tions for a general price hike, based 
on crude oil boosts according to 
gravity readings. 

There has been no formal decision, 
either yes or no, by OPS. However, 
higher officials there appear to be 
leaning toward some method of “pre- 
mium” prices for petroleum imported 
into the West Coast area purely and 
solely for military use. 


The reacon for this stems from the 
fact that military purchases coincide 
almost exactly with the 100,000 bbl. 
figure cited as the present extent 
of the West Coast shortage. Another 
alternative, advanced earlier, was to 
divert military purchasing to the Gulf 
Coast and other sources. 

Aside from the fact that the mili- 
tary undoubtedly took a dim view 
of this proposal, it ran into the con- 
crete fact that the shortage involves 
products and that it would be im- 
possible to buy all the products need- 
ed at the Gulf. 


Meeting Sought—Mr. DiSalle was 
attempting, at press time, to set up 
a meeting between representatives of 
all the interested government agen- 
cies to discuss the matter. Among 
them were expected to be, in addition 
to OPS and ESA, Office of Defense 
Mobilization, Munitions Board, Pe- 
troleum Administration for Defense 
and the Civil Aeronautics Authority 
(which is concerned with the effect 
on West Coast airlines). 

Biggest obstacle was the current 
political atmosphere in Washington 
arising from the change-over in ad- 
ministrations. Few, if any, govern- 
ment agency chiefs were willing to 
enter into any policy decisions until 
they receive an orientation from 
above. This conceivably could delay 
the interagency discussions. 

The applicants—primarily, Stand- 
ard Oil Co. of California, Union Oil 
Co. of California and Oil Producers 
Agency of California—have made it 
clear that they expect the govern- 
ment to come up with a plan of its 
own to solve the West Coast situa- 
tion, if it turns down their argu- 
ments that a general price increase 
will do the trick. 

It must be solved, government of- 
ficials have been told, ome way or 


the other because the hard fact of 
an existing shortage cannot be talked 
away. The applicants, therefore, re- 
portedly are willing to see all alter- 
natives explored, insisting only on 
reserving their right to agree or dis- 
agree with any conclusions reached. 

In the background is the proba- 
bility of legal appeal by the appli- 
cants, should their pleas be denied 
and no suitable alternative found. 
They have the right to take any for- 
mal denial to the Emergency Court 
of Appeals. 

Here are the other major develop- 
ments during the week in the pric- 
ing field: 


Transportation —OPS revised its 
regulations to permit pass-through 
of justified transportation cost in- 
creases on petroleum products cov- 
ered in Ceiling Price Regulations 63 
and 17—lubricating oils, greases, 
waxes, gasolines, naphthas, fuel oils, 
liquefied petroleum gases, natural 
gas, petroleum gas, casinghead gas 
and refinery gas. 

CPR 63 was amended to eliminate 
the cut-off date of May 15, 1951, so 
as to permit transportation rate in- 
creases effective after that date to 
be passed on to the purchaser in the 
same manner as those rate increases 
effective between Jan. 26, 1951, and 
May 15, 1951. 


The seller may pass along inbound 
freight increases when such inbound 
costs parallel outbound costs for the 
majority of the industry. The seller 
may increase his ceiling price to re- 
flect increases in the transportation 
rate he used during the base period 
in accordance with customary prac- 
tice, even though he does not actu- 
ally use such facilities or actually in- 
cur the exact amount of such in- 
creases. 

However, sellers are forbidden to 
increase ceiling prices because a shift 
from a normal method of transporta- 
tion or normal source of supply re- 
culted in higher transportation costs. 

The two orders, Amend, 2 to CPR 
63 and Amend. 9 to CPR 17, made 
numerous other changes in the trans- 
portation pass-through policy to cor- 
rect inequities that have arisen in 
those aspects of petroleum market- 
ing. 

West Coast Gasoline—There will 
be no general West Coast retail gaso- 
line adjustment because of the short- 
er .work-week and climbing labor 
costs until the incoming Eisenhower 
Administration makes a decision on 
its basic attitude toward price con- 
trols. An OPS official said that the 
program worked out for relieving the 
West Coast—decontrol of “small” 
stations and a cost survey of “large”’ 
stations—must await the new admin- 
istration’s attitude. 
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New Congress Riled by Proclamation 
Placing Tidelands in Naval Reserve 


NPN News Bureau 
WASHINGTON — The first thing 
the new Congress really got its 
dander up about was out-going Pres- 
ident Truman’s eleventh-hour action 
in proclaiming offshore lands as part 
of the naval oil and gas reserve. 


Mr. Truman said he did it so “the 
great oil and gas deposits in these 
lands will be conserved and utilized 
in order to promote the security of 
the nation. This is an important step 
in the interest of the national de- 
fense.” 

But many congressmen and others 
didn’t think it was national defense 
which spurred Truman to action. 
They suggested other motives, such 
as these: 

“A wanton disregard for justice 
on the tidelands’’ —— Representative 
Wilson (D., Tex.). 

“A desperate attempt by a dying 
administration to confuse the issue” 

Senator Butler (R., Nebr.). 

“A spiteful act” 
(D., Tex.). 

Senator Holland (D., Fia.) was 
not as disturbed as some of the 
others. The reason: He feels that 


Senator Johnson 


the quitclaim bill he had already in- 


troduced would invalidate the Presi- 
dent’s action anyway. He said Mr. 
Truman was merely transferring 
what he considers to be federal au- 
thority from “the right hand pocket 
(Interior Department) to the left 
hand pocket (Navy).” However, 
since the Holland bill does not deal 
with land beyond the _ three-mile 
timit, Texas and Florida aren’t apt 
to be satisfied with it, because Texas 
wants a 10.5-mile limit and Florida 
wants the same for its West Coast. 


Two Possibilities With all the 
furor, it appeared definite that one 
of two things would happen quickly 
to cancel Mr. Truman's so-called 
“grab” action: 

1. Congress would pass legislation 
to quitclaim the offshore lands to the 
states. 


2. President Eisenhower would re- 
scind Mr. Truman’s action. 


It wasn’t just Congress that got 
upset by Mr. Truman’s move. The 
U. S. Chamber of Commerce termed 
the move as “political obstruction- 
ism of the worst order.” 


“Aithough he has had almost eight 
years to take action of this kind, he 
waited until his last week in office 
to come up with this unwarranted de- 
cision,” the Chamber said. 


Gov. Earl Warren of California 
said Mr. Truman’s order was ‘“con- 
fiscation” as far as California is con- 
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cerned and called Mr. Truman's ac- 
tion an “ill-advised reprisal” which 
Congress and the new administra- 
tion would rectify. 

Texas state officials were angered, 
too. Attorney General John Ben 
Shepperd said he would seek a court 
injunction against any federal oil 
lease in the Texas “tidelands” and 
Gov. Allan Shivers commented: “I 
do not think that Congress will be 
intimidated by this brazen eleventh- 
hour attempt to thwart its intentions 
with regard to tidelands.” 


Although the spotlight was on the 
“tidelands” squabble, Congress did 
some other business, too. At this 
early stage of the session, this other 
business consisted chiefly of drop- 
ping bills into the hopper. Some of 
them were: 

Price Probe Bill—A resolution in- 
troduced by Senate Gillette (D., 
Iowa) and 25 other senators to 
create a Select Committee on Con- 
sumer Interest to investigate “prices 
charged the ultimate consumer for 
goods, fuel and clothing and the costs 
and methods of producing, process- 
ing and distributing these and other 
consumer goods.” Such an investi- 
gation most likely would include such 
products as heating oils and motor 
gasoline. 


Representative Heselton (R., 
Mass.) indicated he would ask the 
House Commerce Committee to con- 
duct hearings on conditions sur- 
rounding the supply of natural gas 
to New England. Mr. Heselton said 
that New England consumers who 
have converted to natural gas are 
endangered by conflicting claims of 


the Algonquin Gas Transmission Co. 
and the Northeastern Gas Transmis- 
sion Co. The Federal Power Com- 
mission has that case on hand now. 


Secondary Oil Stocks 
Show November Drop 


NPN News Bureau 
WASHINGTON—Secondary inven- 
tories of distillates were 21.5 million 
bbls. on Nov. 30, 1952, a drop of 0.7 
million from the previous month but 
a gain of 1.9 million (10%) above 
the total at same time year before, 
Census Bureau reported last week. 
Stocks of all fuels decreased 2% 
to 4% below Oct. 31 inventories, but 
with exception of kerosine, were 
somewhat higher than in the previ- 
ous year. 


Secondary Inventories 
by PAD District 


(Figures in thousands of barrels) 
1952 Bulk 
1952 1951 Storage 
Nov. 30 Oct.31 Nov.30 Capacity 
55.966 57,658 53,629 N.A 
24.746 25.724 22,923 36,816. 
PAD 2 . 20.263 20,822 20,332 38,381 
PAD 3. 5,883 5,971 5,562 9,564 
PAD 4 1,422 .458 1,445 2.628 
PAD 5 3,652 3,683 3,367 N.A 
Gasoline 
vu. 8 


PAD District 
Total U. 8. 
PAD 1 .. 


19,915 407 19,623 N.A 
PAD oe . §,8735 5,253 5,822 9,300 
PAD 7,902 300 8.108 16,832 
PAD ; 3,245 967 2,917 4,693 
PAD ; 830 838 S68 1,577 
PAD 5 2,063 2,049 1,908 : 
Kerosine 
U. 8 8,032 ,335 8,129 
PAD 3,349 3.485 3,255 
PAD . 3,664 3,780 3,896 
PAD 3 . 821 859 757 
PAD . . 93 99 101 
PAD 5. 105 112 120 
Distillate Fuels 
oo & 21,508 22,190* 19,622 ? 
11,616 940° 9.963 15,913 
6,795 .917* 6,769 12,231 
1,300 ,480 1,280 1,800 
493 511 470 S44 
1,304 ,342 1,140 N.A 


.726* 6,255 N.A 
3,907 046" 3,884 6,289 
1,901 625° 1,558 2,938 
517 665 BOS 1,418 
6 10 6 35 
5 180 180 199 N.A 
* Revised 
N.A, Not available 





Defense Orders for the Oil Industry 


’ (issued Jan, 13-19, inclusive) 

This description of oi] defense orders pro- 
vides a weekly summary of government regu- 
lations that may affect NPN readers. We will 
appreciate our readers letting us know when 
they think we have omitted a regulation. 

Complete copies of the official text of these 
orders can be obtained from Platt's OIL-Law- 
GRAM Report‘, 1213 West Third St., Cleveland 
13, Ohio, a publication which reproduces and 
ma‘ls out the orders on oil upon issuance 
Minimum charge for single copies. $1.00, 
postage paid. One year’s service, $100. Less 
than one year’s service, pro rata plus $5.00 
for handling 

CODE: NPA—National Production Author- 
ity; ESA Economic Stabilization Agency; 
PAD—Petroleum Administration for Defense; 
ODM—Office of Defense Mobilization; DPA- 
Defense Production Administration; DTA 
Defen:e Transport Administration; WSB - 
Wage Stabilization Board; OPS Office of 
Price Stabilization 


List of Orders 


OPS—Office of Price Stabilization 


CPR 17, Amdt. 9—Gasolines, naphthas, etc 
transportation and taxes 


CPR 63. Amdt. 2— Lubricating oils, greases 
etc.; transportation 
EO—Executive Order 

EO placing ‘‘tidelands oil 
naval reserve 


What Orders Do 
Office of Price Stabilization 


GASOLINE, NAPHTHAS—Amaéat, 9 to CPR 
17—Defines extent to which transportation 
costs may be pasted through; makes possible 
certain ceiling price increases where trans- 
portation factors would otherwise disrupt nor 
mal industry practice. 

LUBRICATING O1LS—Amadt. 2 to CPR 63 
Authorizes increases in prices to reflect in- 
creased transportation costs resulting from 
rate increase: since May 15, 1951 . 


Executive Order 


TIDELANDS—EO—The iands of the con- 
tinental shelf of U. 8S. and Alaska lying sea- 
ward of line of mean low tide, outside inland 
waters are set as'de as a naval petroleum 
reserve to be administered by Sec'y. of the 
Navy 


resources r 


29 
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Lawmakers Weighing Own Investigation 
Of U.S. Actions in Oil ‘Cartel’ Case 


WASHINGTON—Senators Gillette 
(D., Iowa) and Langer (R., N. Dak.) 
promised to stir up new excitement 
last week in the “international oil 
cartel” investigation by the Justice 
Department, after it had been thought 
that the proceedings would remain 
relatively quiet until the next court 
date of Jan. 28. 


Mr. Gillette started things off by 
charging that the government’s at- 
tempt to call off the grand jury in- 
vestigation in favor of civil action 
actually amounted to tampering with 
a grand jury and had the effect of 
compounding a felony. He demanded 
that the Senate Judiciary Committee 
look into the matter. Committee 
Chairman Langer promptly picked up 
the ball, asserting he was “very much 
inclined toward” this suggestion and 
would take up the matter with his 
group as soon as it was organized. 


In his floor speech on Jan. 16, Mr. 
Gillette declared: 
“If the newspaper accounts of the 
events of the past few weeks relat- 
ing to this (oil cartel) case are cor- 
rect... the actions of some officials 
charged with the administration of 
the law are making a mockery of our 
judicial system and, even worse, mak- 
ing a pawn of the great institution 
which we know as the grand jury. 


“When there is tampering with the 
grand jury, there is tampering with 
the very foundation of our system of 
government.” 


Mr. Gillette noted that all courts 
provided “regulations under which 
there can be no tampering and no op- 
portunity for tampering with the 
grand jury. 

“In fact, by definition of criminal 
law any attempt to predicate dismis- 
sal or failure to prosecute by a grand 
jury or for any other reason to cease 
or stop a prosecution under any other 
conditions whatever is known as com- 
pounding a felony.” 


Referring to Mr. Truman’s letter 
to Attorney General McGranery, Mr. 
Gillette continued: 

“If that is not compounding a fel- 
ony, I do not know what is. It 
amounts to a promise that prosecu- 
tion will be dropped if a grand jury 
should do or neglect to do certain 
things. 


The oil companies or any other con- 
cerns cannot bring forward the plea 
that their feelings are going to be 
hurt. If their patriotism is of such 
a diaphanous structure that it cannot 
stand the strain or if it is so tenuous 
that it does not have the tensile 
strength to face financial losses, then 
it is too bad.” 


No Sympathy—Meanwhile, Federal 


Trade Commissioner Stephen Sping- 
arn continued to keep his finger in 
the pie by seeking the views of the 
National Assn. of Manufacturers on 
Mr. Spingarn’s protest of what he con- 
sidered unfair criticism of the “car- 
tel” report. He got a sharp answer, 
however, from NAM Managing Di- 
rector Earl Bunting, who declared 
that Mr. Spingarn may have per- 
formed a public disservice and was 
guilty of distortion in making his 
“propaganda” charge against the oil 
companies. 

Mr. Bunting noted that Mr. Sping- 
arn’s complaint against companies 
seemed to center on a collection of 
press clippings distributed for Caltex 
in the form of a pamphlet entitled, 
“As U. 8S. Editors View the Oil 
Charges.” 

“It is difficult for me to under- 
stand,” observed Mr. Bunting, “how 
an agency of the U. S. government 
can be intimidated by the circulation 
of editorial opinions expressed by 
some of the nation’s leading news- 
papers and magazines. 

“On the contrary, I am apprehen- 
sive that attacks such as you have 
made offer greater potentialities for 
intimidation of citizens who feel they 
have been unfairly or unjustly 
accused than (the pamphlet had) for 
subverting the will of officers backed 
by the might of the U. S.” 

When Commissioner Spingarn des- 
scribes editorial reactions as “inspired 
propaganda campaign,” said Mr. Bun- 
ting, “it would appear that you are 
implying that the press of the WU. S. 
has been subject to control of undue 
influence. 

“This implication I consider not 
only unfortunate but a most unwar- 
ranted attack on the integrity of the 
American press.” 


NAM, said Mr. Bunting, believes 
firmly in the right of the press to 
editorialize as it sees fit on policies 
and actions of any department or 
agency of government. 

“We also believe firmly that Ameri- 
can business and American business- 
men must speak up in their own be- 
half and in the public interest.” 

Won’t Jcin Crusade—Mr. Spingarn 
drew an additional rebuff last week 
when three of his fellow commis- 
sioners—Mead, Mason and Carretta 
—issued a statement disavowing the 
“Spingarn crusade” as purely an indi- 
vidual operation and no reflection of 
FTC sentiment. Commissioner Carson 
voted with Mr. Spingarn against the 
release of the three-man statement. 
Mr. Spingarn protested loudly over 
this development, charging Mr. Ma- 
son actually was a “sparkplug” in 
the preparation of the “cartel” report 


and that disavowing of his “defense” 
of the report was not fair—especially 
since Mr. Mason, Mr. Spingarn asser- 
ted, has attacked the commission for 
seven years without drawing a rebuff. 


Truckers Charge Bribery 
In Maryland Road Test 


PHILADELPHIA—A public rela- 
tions agent of the Maryland High- 
way Commission was paid to put out 
a “distorted” account of Maryland 
Road Test No. 1 to the disadvantage 
of truck operators, it is alleged in a 
$250,000,000 treble-damage suit in 
U. S. District Court, charging con- 
spiracy by eastern railroads to mo- 
nopolize interstate freight traffic. 


Carl Byoir and Associates, Inc., 
New York publicity and pubiic rela- 
tions agency hired by the Eastern 
Railroads Presidents Conference, paid 
a Maryland official, the complaint 
avers. 

Also, it alleges, the agency formed 
citizens and other groups, or used 
existing ones, as “front” organiza- 
tions for the issuance of propaganda 
against the trucking industry in 
Pennsylvania, New York and New 
Jersey. 

One result, it says, was that Gov. 
Fine was deceived into vetoing 
Pennsylvania’s “Fair ‘Truck Bill” 
(S. 615) last January. 

Thirty-one railroads, the Railroad 
Conference, the Byoir agency and 
present and past presidents of the 
railroads are named as defendants 
in the suit by 37 trucking firms and 
the Pennsylvania Motor Truck Assn. 


High Court Gives ICC Power 
To Regulate All Leased Trucks 


NPN News Bureau 

WASHINGTON — U. S. Supreme 
Court, in a 7-2 decision, has upheld 
the right of Interstate Commerce 
Commission to regulate use of leased 
trucks, including tank trucks. One 
major effect of the new rules would 
be virtual elimination of “trip leas- 
ing” practice. 

The suit had been filed and ap- 
pealed by American Trucking Assns. 
and others on the grounds that ICC 
had overstepped its authority and 
that proposed rules would curtail or 
even destroy business of leasing ve- 
hicles. 

Court’s majority opinion was that 
ICC rules were necessary because of 
“evils” that had grown up in the 
use of leased equipment and in the 
practice of interchanging equipment. 


The main points of contested ICC 
rules were: they required carrier in- 
spection; required, when equipment 
is leased, control for minimum of 30 
days (thus virtually eliminating trip 
leasing) and method of payment 
other than division of revenues. 
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SERVICE STATION operator registers a purchase on new Humble-Matic system im- 


printer (above). 


and sale written on invoice. 


Here’s how it works: The customer's credit card plate and invoice 
are inserted in imprinter (top right) to record information. 


Card is checked (right) 


Customer signs invoice (below) his card and plate are 


returned and he is on his way 


imprinter Speeds Credit Card Sales 


A new credit card system, designed 
to save time and increase neatness 
and accuracy of credit transactions, 
is now being introduced in Texas 
by Humble Oil & Refining Co. 


Known as “Humble-Matic,” the 
system employs an imprinter at its 
service stations, which is supplied 
by Humble on a $1.00 per month 
rental basis, and a metal plate which 
goes along with the customer’s credit 
card. 


The station salesman, when making 
a credit sale, has only to fill in the 
amount of purchase on an invoice 
with this system, according to Hum- 
ble. All other data, such as the sta- 
tion’s name, number, date, customer’s 
name and account number are print- 
ed on the sales invoice. 


Humble credit card customers now 
will get a credit card, a plastic holder 
and the ‘“Humble-Matic” plate. The 
credit card will still have to be re- 
newed each year, but the plate may 
be retained by the customer from 
year-to-year. 


Humble believes its new system of- 
fers these advantages: 


1. Rapid handling of cars on drive- 
ways. 


2. Neat, legible and accurate credit 
invoices. 
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3. More contact with customers, 
since business is transacted right at 
pumps. 


Time-Saver—Also, the company be- 
lieves customers will be happier, since 
they won’t be delayed on credit pur- 
chases and will be able to retain 
carbon credit slips of each purchase. 


Here’s how the system works: 


After a salesman has finished serv- 
icing a car, he inserts the new-type 
credit card in the “Humble-Matic” 
imprinter. Next, he places an invoice 
in a slot in the front of the imprint- 
er. 


A handle on the imprinter, when 
pulled, prints all necessary data ex- 
cept the amount of the sale, and 
after checking to see if the custom- 
er’s credit card is current, all the 
salesman has to do is fill in amount 
of sale, have the customer sign, hand 
him his copy of the invoice, and the 
customer is on his way. 


All information can still be filled 
in by pencil, if the station is not 
equipped with an imprinter. 


The small, compact imprinter, 
placed on a metal stand, is designed 
to be kept on the station pump 
islands, but can be moved inside in 
case of bad weather. 
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IN THE HEART of London is this Esso service station, an example of the “100% 


station” trend now growing throughout Britain. 


With the decontrol of premium 


grade gasoline Feb. 1, British marketers are going all out in an American-style sales 
push including intensive ad campaigns, station redecorating and give-aways 


British Arm for Gasoline Brand War 


LONDON — The battle of the 
brands will be on in earnest Feb. 1 
when premium grade gasoline again 
can be sold in Britain. 

Gasoline marketers have been en- 
ergetically aiming to turn on the 
full U. S.-style sales treatment, at 
home, for the first time. 


This means a sharp break with 
the tradition of the split-pump sta- 
tion in favor of the “100% station,” 
although a hard core of dealers con- 
tinues to cling to the old way of do- 
ing business with three or four 
pumps of as many suppliers to a sta- 
tion. é 

Suppliers began encouraging single- 
brand operation back in 1950, when 
it became plain that refinery build- 
ing in the United Kingdom would, 
in time, cut down the “dollar con- 
tent” of sterling oil to the point 
where brand competition again would 
be possible. Perhaps 80% of Brit- 
ain’s stations have since been con- 
verted to 100% operation. 

Then when the government an- 
nounced last October that it would 
permit the return of premium-grade 
Feb. 1, marketers busied themse:ves 
at putting on just about the most 
intensive promotional campaign 
they've ever conducted in the UK. 


Ads and Give-aways — Greatest 
promotional effort is being expended 
in newspaper advertising, with bill- 
board advertising running second. 
Supplementing these business-pullers 
are direct-mail material and give- 
aways. 

The latter include everything from 
pencils, book matches,’ calendars and 
blotters to balloons, key rings and 
windshield cleaning tissue. 





Radio is the only channe: the mar- 
keter can’t enter because the gov- 
ernment bars advertising from the 
British air waves. 


Marketers are to continue to pro- 
vide the equivalent of the identical- 
specification “‘pool” gasoline born of 
the war (currently 70-72 octane), 
now selling for 49.3c per U. S. gal. 


But this will be their regular- 
grade, and the sales push will be on 
premium-grade, expected to seli for 
about 52.2c per U. S. gal. (These 
prices are for London’s “inner zone”. 
General zone prices are slightly high- 
er). 


Personnel Training—Hand in hand 
with the 100% station has come 
something else new to the UK. Sup- 
pliers have taken to training station 
attendants without cost to those 
dealers whose stations fly their flags 
exclusively. Instruction is available 
either at the dealer’s station or at 
suppliers’ training centers. 

Other inducements to dealers to go 
to single-supplier operation include 
the provision of technica! advice on 
design and equipment of stations, 
and suppliers’ emblems and colors on 
facilities. 

Supplier-dealer arrangements under 
the new order are reported to be 
focused on one item, gasoline, and 
to be cancellable by the dealer when- 
ever he chooses if he repays his 
supplier for any improvements to his 
station which the supplier might 
have made. 


Redecoration, rather than construc- 
tion or remodeling, has constituted 
the principal effort in sprucing up 
stations, since building restrictions 
remain tight in Britain. 





Mississippi Jobbers OK 
State Association Plans 


JACKSON, Miss. — Thirty-seven 
Mississippi jobbers met here Jan. 15 
to lay groundwork for a new state 
jobber association—the Mississippi 
Oil Men’s Assn. 

Named temporary chairman was 
Tom Garrott, of Tom Garrott Oil Co., 
Tunica. Temporary treasurer is H. S. 
Williford, of Pendergraft & Willi- 
ford, Jackson; while temporary sec- 
retary is Frank S. Cannon, of Clin- 
ton. 

These men, p‘us nine incorporators 
(one from each state congressional 
district, and three at large) will meet 
in Jackson Jan. 26 to draw up the 
association charter and by-laws. 
These will be voted on at a full 
meeting of prospective members 
within the next 30 to 45 days. Invi- 
tations to attend meetings have been 
sent to 165 branded and unbranded 
jobbers in Mississippi. 


Six of the nine incorporators have 
already been named by Mr. Garrott. 
They are Ralph Pendergraft, of 
Jackson; Carl J. Peck, Hattiesburg; 
Robert T. Fletcher, Columbus; Joe 
T. Dehmer, Jackson; M. J. Acker, 

linton; and Charles Else, Yazoo 
City. 

Addressing the Jan. 15 meeting in 
Jackson were men from existing 
state associations in nearby states. 
They included four representatives 
of Alabama Petroleum Jobbers 
Assn.—Leonard Moody, Tom Jones, 
Henry Morgan and Herman Todd. 
Representing Tennessee Oil Men’s 
Assn. was its immediate past presi- 
dent, E. J. Connable. 

These men helped set association 
goals, tentatively calling for the pro- 
motion of “sound practices” in the 
sale of oil products, jobber-supplier 
co-operation, and a watchful eye on 
state legislation to help block unwise 
laws. 


Pipe Line Ups Octane Ratings 


NPN News Bureau 
CHICAGO—Octane rating require- 
ment for regular-grade (R) gasoline 
for shipment in Great Lakes Pipe 
Line will be increased one full num- 
ber to 84 beginning March 2, accord- 
ing to Midwest refiners. Maximum 
lead content allowed will remain at 
2 cc’s. 


Boise Terminal Opens 


BOISE, Idaho—Boise Petroleum 
Products Terminal Co. has started 
operations here, receiving refined pe- 
troleum products from Salt Lake 
City via a new 8-inch pipe line of 
the Salt Lake Pipe Line Co. 

The terminal is a joint subsidiary 
of Continental Oil Co., Phillips Pe- 
troleum Co. and Sinclair Refining Co. 
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EDITORIALLY SPEAKING 








The Door Is Open, Mr. Jobber, So Do Walk In 


It is as Otis Bilis says—the success or failure of “Con- lubricants, and other indust-ial products? NPN’s sur- 
sult Your Supplier Month” is going to be determined vey showed two reasons predcminating—inability to com- 
pretty largely by individual jobbers out across the coun- pete with major suppliers, and lack of technical know- 
try. how. 

That this is the case is indicated by supplier responses We asked a major company representative how the 
to an NPN inquiry concerning their attitude with respect jobber fits into the industrial oils picture, both from a 
to this commendable project, as initiated by the National competitive standpoint and from the viewpoint of tech- 
Oil Jobbers Council for the month of February at the nical ability to satisfy customer demands. 
suggestion of Mr. Ellis, its general counsel. His answer was significant. He said his own company 

Without exception, the companies evidenced a willing- is encouraging jobbers to get into the industrial mar- 
ness and a desire to co-operate (see Jan. 14 NPN, p. 19). ket. Services of the company’s sales engineers are be- 
indeed, many of them went way beyond such a mere ing made available to the jobber to help him survey 
expression and actually enunciated policies in reference the market in his area, and to assist him in obtaining 
to their dealings with jobbers which emphasize, more the necessary know-how to cope with customer problems. 
strongly than anything in recent years, how firmly these. However, he said it’s not easy to sell jobbers on the 
suppliers are wedded to the principle of distributing prod- idea that industrials can be handled profitably by the 
ucts by the jobber method. Independent. While some jobbers seem eager to get into 

So, if after all the urging by their own leaders and the business, a large number “back off” for one of two 
despite the welcome mat so obviously being out for them, reasons—the technical aspect frightens them, or the vol- 
individual jobbers fail to utilize the present opportunity to ume is small compared to gasoline and heating oils. 
discuss “mutual problems” with their suppliers, then the Therefore they assume the profits, if any, aren’t worth 
blame for “Consult Your Supplier Month” being a flop the trouble. 
will rest solely upon these individuals. What about technical know-how and profits? 

In a way, this project is developing into a test of the The industrial oil sales engineer of one major sup- 
jobber’s sincerity, of the legitimacy of his frequent com- plier remarked that, except for a few cases, his tech- 
plaint that if he could only get in .ouch with the “right nical background contributed little or nothing to selling 
people” many of what he now considers his most pressing an industrial account. The technical background did 
difficulties with his supplying company could be made to help in solving some customer problems, but the engi- 
disappear. neer pointed out that the jobber faced with a similar 


Let the individual) jobber, therefore, measure up to this problem can tum to his supplier for the answer. 


test by walking through that “open door” which beckons The district sales manager of another supplier said 
him during the month ahead. that in hundreds of cities and towns the jobber is the 
only ore who can supply the industrial needs and do 
it on a profitable basis. In other instances, it has been 


: 3] rrier proven that the jobber can compete very successfully 
Technical Problems Not G Real 3 with the major supplier even where the major is con- 


To Jobber Profits in Industrial Lubes sidered a market leader. 
As an example, this man pointed to the story NPN 
This week at the Plant Maintenance Show and Con- carried recently (Oct. 22, 1952, p. 42) about Inland Oil 
ference in Cleveland, a prediction was made which should Co. and its solvents business in Baltimore. Then he 
be of more than passing interest to oil marketers, espe- added a bit of advice: 
cially Independent marketers. “Jobbers may be pleasantly surprised at the profits 
A Du Pont engineer predicted that increased use of to be had from industrial oils accounts, if they will only 
automatic machinery may very soon create a situation go out and make a sincere effort to sell them.” 
in which reduction in maintenance costs may mean the 
difference between profit and loss for an industrial com- 
pany. Lubrication is one of the main items of main- - 
tenance and that means more business for the marketer. Forethought 


But if the Independent is to share in this business he Homer. 

ust do better than was indicated in NPN’s survey last 
ae ( aiiee 20, p.64) which showed that only amt 60% Editorials are written to stimulate discussion, 
of the jobbers interviewed were handling industrial lubri- because it is only through discussion that a na- 
cants. Naturally, in non-industrial areas, the demand oe Sey oo coe se ae. oe 
for industrial lubes may be almost non-existent, but with sound decisions. NATIONAL PETROLEUM NEWS al- 
industry decentralizing its activities, the number of non- ways welcomes comments on its editorials. 
industrial areas are becoming fewer and the jobber op- Please write Warren C. Platt, Editor, 1213 
portunities greater. West 3rd St., Cleveland 13, Ohio. 

Why hasn’t the jobber done more with industrial 





is better than repentance.— 
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Residual Supply Up 20% Since 1946 


NPN News Bureau 
WASHINGTON—Total supply of 
residual fuel oil in the U. S. in 1951 
was almost 20% greater than 1946, 
with virtually all of the increase oc- 
curring east of the Rocky Mountains, 
National Petroleum Council's report 
on bunker “C” fuel oil released Jan. 
16 shows. Total supply in 1951 was 
1,627,000 b/d, an increase of 270,000 
b/d over 1946. 

The committee, with B. Brewster 
Jennings, Socony-Vacuum Oil Co. 
president, as chairman, reported that 
the Midwest increased supplies by 
over 28.5%, while East and Gulf 
Coast areas had a combined gain of 
almost 26.7%. It was pointed out that 
the rise in coast areas was caused by 
imports. 

Other highlights of the report, first 
of its kind made on residual fuel oil, 
were: 


1. Economics of yield from crude: 
Economically, residual fuel oil is a 
refinery by-product because the re- 
sidual fuel oil price has been lower 
than for most of the other products 
refined from crude oil, and lower 
even than the price of crude oil itself. 

Also, although there has been 
greatly increased volume of crude 
oil run to stills, the percentage yield 
of residual fuel oil has been greatly 
reduced for the simple reason that 
there has been a large gain in de- 
mands for gasoline, middle distillates 
and specialties. Producing more and 
more of these products naturally left 
less and less residual fuel oil, per- 
centagewise. The report points out 
that the output of residual oil can 
be stepped up quickly, but only at the 
expense of other products. 


2. Effect of Refined Processes on 
Yields: Refining processes developed 
during recent years have been aimed 
qualitywise toward the upgrading of 
products and quantitywise toward 
the reduction of residual oil yields. 

“The reasons for working toward 
the reduction of fuel oil yields is an 
obvious one,” the report points out. 
“In 1946, residual fuel oil sold at 
96.4% of the crude oil price at the 
wellhead and in 1951 at 72.5%. 


8. Demand trends: Postwar de- 
mand pattern has been highly er- 
ratic, largely because the product has 
high sensitivity to changes in indus- 
trial production, whether caused by 
economic condifions or strikes. 


Despite the erratic demand pat- 
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tern, the report shows that only two 
general types of use—railroad and 
oil company fuel—showed a loss in 
1951 compared with 1946. Railroads 
swung to Diesel, and oil company 
fuel uses have fluctuated widely. 
Displacement by gas has been in- 
fluential. 


There also has been a considerable 
shift in broad types of consumers. 
In 1946, railroads were the biggest 
residual fuel oil users, followed close- 
ly by a group including smelting, 
mining and manufacturing. Shipping 
was a close third. By 1951, the smelt- 
er group was far out front, with 
ship’s bunkers second and heating 
purposes third (jump from sixth 
place in 1946). 


4. Export: Exports rose over 200% 
between 1946 and 1951, with the big- 
gest jump coming in 1951 because of 
the Iranian situation. 


5. Position in Energy Market: ‘“Re- 
sidual fuel oil, despite its position as 
the second largest petroleum product 
in sales volume, has been supplying 
only about 10% of the total energy 
requirements of U. S. consumers in 
the postwar period,” the committee 
said. The oil industry was its own 
best customer, through requirements 
of its tankers and refineries. 

Report shows that the reduction of 
railroad requirements hit hardest in 


the interior where few other outlets 
for residual fuel oil existed. 


6. Price Relationship of Competi- 
tive Fuels: It’s in a highly competi- 
tive market, with coal and natural 
gas as chief competitors and with 
Diesel oil and hydroelectric facilities 
also trying to move in. 


The committee said that natural 
gas supplies have made “significant 
strides” in getting a bigger share of 
the energy market but said, however, 
that “no long term comparison is be- 
lieved to be significant.” 

Committee said the direct effect of 
gas competition wasn’t as clear as 
the relationship of fuel price to coal 
price in the East and the necessity 
for California refiners to reprocess 
residual into lighter products for the 
West. 

Record of U. S. domestic residual 
fuel oil demand follows: 

U. 8S. Domestic Residual Demand 

Change from 
Previous Year 

Year Volume (Millions b/d) % 

1946 = eine 7 ee 

BOGS gcctesioss Geaee 

BOER + cevacesay RD 

EES Ra 

ist 4 Mos. 1952 1,668 

Demand Trends by Districts 


/e 
—1951——_ Change 
% 1951 


——1946—— 


% 
Area De- Partici- De- Partici- —. 
istricts mand pation mand pation 
ssceasitta (millions b/d) 
I @ Ill... 722.0 54.9 916.0 59.3 +26.9 
244.1 18.6 308.4 20.0 + 26.3 
Vv 349.0 26.5 320.0 20.7 — 8.3 


Total U.S. 1,315.1 100.0 1,544.4 100.0 +17.4 


Eastern Seaboard Wholesale Prices of No. 6 Fuel Oil 
And Bituminous Coal (Run of the Mine) 


#6 Fuel Oil* 
% 1935-39 
Average 


¢ per gal. 

. 4.04 154 
3.68 140 
2.84 108 
2.50 95 
2.60 


2.00 
1.75 
2.12 


Ratio of Prices 
Per Btut 
Residual—Coal 


Bituminous Coal** 
% 1935-39 
$ per ton 


5.19 
5.00 


— 
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* Yearly average of refinery-terminal prices of #6 fuel oil (not barge) as reported in Platt’s 
Oil Price Handbook for the three cities: Boston, New York Harbor and Philadelphia. Before 1932, 
Philadelphia prices were not available and the average was determined by two cities. 

** Average prices for run of mine bituminous coal per net ton in three eastern seaboard cities, 
Boston, New York and Baltimore as reported to U. 8. Bureau of Labor Statistics. The prices for 
New York are monthly averages of the weekly prices reported for three specifications by two large 
coal distributors. Two of the series are for Pennsylvania low volatile coal and one is for Penn- 
sylvania high volatile coal. The Baltimore prices and the Boston prices are the averages of the 
weekly prices reported for each month by one large coal distributor in each of these cities. 

+ The conversion factors used were 26,200,000 Btu’s per ton for coal and 149,700 Btu's per 
gallon for #6 fuel oil. In industrial plants, residual efficiency is often considered 7% better than 
bituminous coal, and would thus support a somewhat higher price ratio than one based solely on 


Btu content. 


t For the purpose of this comparison no deductions have been made for revenues collected and 


paid into Defense Supplies Corporation. 
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Jobber Group Members Reap Benefits 
For Themselves and Their Industry 


By Raymond E. Bjorkback, Eastern Editor 


James E. Ste- 

vens, secretary 
of the Pennsylvania Petroleum Assn., 
has thought over what it is that a 
jobber gets out of bélonging to a 
state association of his fellows, and 
has decided it’s several things, all 
making for the welfare of the in- 
dustry and, of course, its individual 
units. 

Interestingly enough, Mr. Stevens 
finds that jobbers who're convinced 
they need association membership 
aren’t in there primarily for the dol- 
lar return on the investment in dues 
(immediate return in a “tangible 
financial package’, that is). 


Rather, he believes, they’re there 
for strength-in-numbers in “the mar- 
ket place,” for information, things 
like group insurance and education- 
al programs, and a better perspec- 
tive of their operating positions and 
potentialities. 


Mr. Stevens discusses these con- 
siderations as follows in the current 
issue of the Pennsylvania associa- 
tion’s magazine, The Oil Light; 


“In the complicated currents of 
the world of today, the true trade 
association member sees that a unit- 
ed group is an utter necessity. That 
is so because in the market place, 
the individual is powerless against 
the forces which by their very na- 
ture tend to swallow up and over- 
ride any scattered individual effort. 
Like it or not, the modern market 
place is influenced by powerful forces. 
A strongiy organized trade associa- 
tion of a particular industry or seg- 
ment insures respect and attention. 


“The trade association supporter 
also sees or recognizes the need for 
information. His business takes so 
much time that too little is left to 
permit him to gather all he needs 
to know if his day to day business 
decisions are to be intelligent. ... 


“Often, as in the case of co-opera- 
tive efforts such as group insurance, 
public relations, educational pro- 
grams, etc., the member sees that it 
it possible for a group to do things a 
single unit could not hope to under- 
take. ... 

“The trade association member 
stands on the hilltop. . . . He can see, 
for example, the roadways in their 
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entirety and knows what may be ex- 
pected around the turns. 

“On the other hand, what does 
the non-member see from his posi- 
tion outside? We would say he can- 
not see much because he is closed 
in by his lack of knowledge and by 
his unfamiliarity with what it means 
to be a part of a.» well-organized 
group. The non-member is not un- 
like the urban dweller who is 
hemmed in on all sides by various 
architectural shapes and by scurry- 
ing, seemingly aimless movements of 
thousands like himself. 


“He will argue, I started my busi- 


MIDWEST 


ness by myself without help from 
anyone. While I’ve had my ups and 
downs, still I get along. In what 
way can any trade association help 
me? In his limited view he feels 
satisfied. He does not know it, but 
he cannot make the intelligent de- 
cision that his trade association com- 
petitor can. He may fancy he is 
free to do what he likes, but if he 
would but think about it, he would 
realize he operates under handicaps. 
His growth cannot help but be lim- 
ited.” 


Mr. Stevens, in so saying, provides 
food for thought not only for dis- 
tributors and jobbers outside jobber 
associations, but also for those with- 
in. 


A lot of association members 
might well get more mileage from 
their dues than they now do if they’d 
reflect as Mr. Stevens has. Prob- 
ably, they’d take a more active part 
in association affairs, to thé greater 
benefit of all concerned. 


Cautious Nebraska Oil Jobbers Seek 
Answers to Questions on Toll Roads 


By Leonard Castle, Midwest Editor 


Nebraska job- 

bers, faced with 

a state press which generally is de- 

manding toll road legislation, are 

making their own analysis as to 

how they personally, and the tax- 

paying public, would be affected if a 

toll road were constructed east and 
west across the state. 


Thus far, the Nebraska jobbers 
have taken no officiai position for or 
against the enactment of toll road 
legislation. But they are asking 
themselves, and the proponents of 
toll roads, some penetrating ques- 
tions. Here is what they are ask- 
ing: 

1. Would jobbers be permitted to 
bid on single service station sites? 
Are each of such facilities going to 
be so expensive to build that a job- 
ber cannot build even one of them? 


2. The Nebraska constitution for- 
bids bonding the state. Since bonds 
cannot be issued against the state, 
would there then be an attempt to 
obligate highway funds to guarantee 
the bonds on the toll road? If so, 
what would happen to the highway 
funds? 


3. Nebraska is an agricultural 


state, with many farms containing 
from a quarter to a half-section of 
iand. The toll road would of neces- 
sity cut through some of these farms. 
What would the farm customer do 
whose farm is cut in half? Would 
it force him out of business so the 
oil man would lose some customers? 


4. How much extra driving would 
the tank wagon man have to do in 
order to service his customers who 
live on both sides of the toll road? 


5. Nebraska is not noted as a va- 
cation area. Much tourist travel is 
through-traffic of tourists going to 
or returning from vacations. Would 
a toll road speed them through the 
state to the disadvantage of oil men, 
tourist courts, restaurants and other 
enterprises which in the past have 
benefited from tourist travel? 

6. In the past, it has taken a great 
number of years to pay for toll 
bridges across the Missouri River at 
points of heavy population. This be- 
ing the case, is there enough traffic 
to pay for a toil road 300 to 400 miles 
long through sparsely populated ter- 
ritory? 

7. Would the free highway paral- 
leling the toll road be purposely neg- 
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lected so as to force traffic onto 
the toll road? Would the part of 
the state having the toll road find 
that the highway funds were being 
spent in another part of the state 
where the improved highways would 
not compete with the toll road? 


A jobber spokesman summarizes 
the thinking of Nebraska jobbers 
concerning toil roads thus: 

At this time it is suggested that 
most jobbers want to be assured 
that such a road would pay for it- 
self and would not endanger a nor- 
mal road-buiiding program. 

They are also concerned as to the 
effect of the road on their principal 
customers—the farmers. If there is 


to be a toll road, they aren’t too 
sure that they would want it too 


PACIFIC COAST 


close to their town and their trade 
territory. 

For the greater part, their attitude, 
now is to ask questions and to ex- 
amine thoroughly the effect such a 
road would have on their business 
and the business of their customers, 
as well as the economy of the state. 


It would not be correct to say 
that they are either opposed to, or in 
favor of, a toll road. These jobbers 
reflect the basic thinking of the pio- 
neers in Nebraska who were pro- 
gressive, yet cautious; and who be- 
lieved that indebtedness should be 
avoided. Nebraska took 10 years to 
buiid a $10 million capitol building 
on a pay-as-you-go basis. The issu- 
ance of toll road bonds of more than 
$100 million might not be too pop- 
ular. 


Washington Gasoline Dealers Push 
Four Bills in State Legislature 


By Frank Breese, Pacific Coast Editor 


Four bilis have 

been prepared 

under auspices of the Washington 

Gasoline Dealers’ Association for con- 

sideration at Washington's state leg- 
islative session. 

Most important from the associa- 
tion’s standpoint is a bill calling for 
a refund on tax money advanced by 
retailers on gasoline which has been 
lost by evaporation and shrinkage. 

A commissary bill would prohibit 
large corporations from selling to 
their employes products they don’t 
manufacture themseives. Certain 
exceptions would be meals, tobacco, 
specialized appliances, etc. 

A third is an amendment to the 
Unfair Trade Practices Act so that 
the act can become enforceable in 
the gasoline industry. 

A fourth is a price-posting bill 
proposing to regulate price posting 
and advertising signs at service 
stations. A similar act passed in 
California has been the source of a 
bitter controversy in which Inde- 
pendent operators have charged their 
foes with hamstringing their busi- 
ness practices. 


* ” + 


Standard of California reported 
that a cam bead breaker of new de- 
sign has been approved for use in 
service stations. The new tool is 
designed for use on tires of the 
larger cross section sizes and “blow- 
out proof” type tubes. 

* 7 - 

Standard of California’s retail sta- 

tions have been a rich source of 


36 


miiitary recruits Since the Kor- 
ean war started, 1,456 attendants 
have entered military service and 
286 have since returned to their jobs, 
the company reported recently. 


Comment most often heard among 
Independent jobbers and distributors: 
“If I can just hang on until October” 
(Canadian crude is scheduled to flow 
into the Pacific Northwest at that 
time). 

> * * 


Independent multi-pump operators 
are finding it increasingly difficult 
to obtain good quality premium 
grade gasoline, according to Dan 
Lundberg, executive secretary of the 
Serve Yourself and Multiple Pump 
Assn., Los Angeles. 


He warned his members against 
the threat of losing patronage for 
premium gasoline. “In a couple of 
years more, if the present clearly 
discernible trend continues you 
won't find the better cars coming to 
us the way they shouid be,” he 
declared. “You'll find the better 
cars trading with the majors, and the 
junks going to second-rate product 
at the cheaper price.” 

He commented, “There’s no doubt 
the majors know this. All they 
have to do is sit back and watch the 
motoring public reject us, little by 
little.” 

Speculating on the reason, Mr. 
Lundberg noted that when big, cut- 
rate price signs are posted, the sale 
of regular gasoline shoots up because 
that’s the price-leader. ‘When price 


signs are removed, emphasis shifts to 
premium,” said Mr. Lundberg. “First 
reason is that there’s not much spread 
between regular and premium at our 
members’ stations, usually a cent. So 
the people buy premium. 

“Another coincidental reason is that 
there is more spread between regular 
and premium at major outlets.” 

Since there hasn’t been a price war 
in Los Angeles for many months, the 
buying trend has gradually been to 
premium, stated Mr. Lundberg. 

The association has persuaded the 
Los Angeles County Fire Department 
to relax two regulations which im- 
pose an “unnecessary expense” on 
multi-pump operators, reported Mr. 
Lundberg. 

One required that each station have 
a control tower, manned by an at- 
tendant who could keep watch on the 
whole operation. Another required 
installation of a two-way public ad- 
dress system. 

Originally, both regulations were 
adopted as a precaution when self- 
service was in vogue. With traffic 
reduced and the trend away from self- 
serve to part or full-serve, need for 
control towers and public address sys- 
stems disappeared. 

+ * * 

Increased ton-mile tax rates in 
Oregon became effective Nov. 4, 
1952, according to an opinion just 
issued by the state circuit court. 
The increase was legislated in 1951, 
but the measure was held up pend- 
ing referendum, Nov. 4, which sup- 
ported the new tariff. 

* * - 

A new $100,000 retail outlet has 
been built at the U. S. Army post 
exchange at Fort Richardson, near 
Anchorage, Alaska, and is being oper- 
ated under the supervision of Union 
Oil of Calif. Estimated volume is 70,- 
000 gals. per month, with the station 
open 16 hours daily and manned by 
12 employes on each shift. 


* . * 


One of the constant problems is 
Arizona's ever-present dust, caused 
by the desert and aridity. Not only 
is it a discomfiting nuisance, but it 
makes station and bulk plant house- 
keeping difficult. It also poses the 
added trouble of trying to keep the 
fuel clean. 

Marketers said that the situation 
has improved in the past decade, es- 
pecially in Phoenix where the city 
is being built up. But almost every- 
where else, the dust circulates about 
as exterisively as the air. 

* ~ o 

Original Salt Lake City-Pasco, 
Wash., pipe line is now being length- 
ened 140 miles to Spokane, Wash. 

That and the recently completed 
320-mile Salt Lake-Boise products 
line, at a cost of $8 million, will open 
the way for more Rocky Mountain 
products into the eastern Washington 
and Oregon-Idaho area. 
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CUSTOM-BUILT transport truck has space enough in spe- 
cial compartments to hold 50 cases of oil or TBA items. 
Cabinets on either side are used for delivering drums and case 


goods. 


Transport tank holds 5,000 gals. 


PIONEER JOBBER PROVES— 


LE OL CO. 


FRANKFORT BELLAIRE 


New Ideas and Equipment Spell Growth 


By LEONARD CASTLE 
Midwest Editor 


Successful oil jobbers are search- 
ing constantly for ways and means 
of reducing costs and improving serv- 
ice to customers. Many of them make 
use of new methods and equipment 
to operate efficiently, applying the 
basic elements of good business man- 
agement to get the most out of new 
ideas. 

The Rennie Oil Co. of Traverse 
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City, one of the oldest Independent 
jobbers in northwestern Michigan, is 
a good example of how small oil 
companies are keeping pace with in- 
dustry progress. It has recently ac- 
quired an additional bulk plant at 
Bellaire, Mich., rebuilt its pioneer 
service station in downtown Traverse 
City, and is planning to double the 
capacity of its marine terminal. 


This jobber decided also that a mul- 
ti-purpose tank transport would save 


time and reduce service station de- 
livery costs. A custom-built truck 
unit was secured to carry large quan- 
tities of oils, greases and TBA in ad- 
dition to gasoline—all at the same 
time. 


The transport is a 5,000-gal. tan- 
dem axle semi-trailer unit. It is de- 
signed to deliver, on one trip, every- 
thing the dealer needs except stove 
gas, kerosine and fuel oil, which are 
sold in comparatively small amounts 
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THIS SHACK occupied the site of the original Rennie Oil station in 1919. Sta- 
tions shown below were subsequently erected on same property 
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‘PIONEER STATION OF THE NORTH” looked like this before it was replaced 


with a new station 











NEWLY BUILT Rennie station in downtown Traverse City features all-glass front 
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at the service stations and are de- 
livered by tank truck. 


The tank on the transport meas- 
ures 35 ft., 2.5 in. in length. A special 
compartment was built in the rear 
for transporting case goods and TBA 
—large enough to hold 50 cases of 
oil, 24 quarts to the case. Enclosed 
cabinets were installed along the 
sides for carrying barrels and case 
goods. 


This ‘transport, operating on a 
regular schedule, delivers gasoline, 
oil, grease and TBA to service sta- 
tions in a five-county area outside 
of Traverse City during the summer. 
In winter, it delivers to Traverse 
City stations as well as those out- 
side. A 4,000-gal. semi-trailer makes 
deliveries of gasoline to Traverse 
City stations in the summer and 
then switches to No. 2 fuel oil in the 
fall and winter. A 1,500-gal. tank 
truck makes fuel oil deliveries in 
Traverse City throughout the year. 


Costs Cut—The custom-built trans- 
port has reduced operating expenses 
considerably because it makes one 
delivery where two—one for gaso- 
line and another for TBA—vwere re- 
quired before. Previously, commis- 
sion salesmen had made the service 
station deliveries and use of the 
transport enables them to devote 
most of their time to soliciting farm 
and commercial accounts outside 
Traverse City. The transport is 
much more efficient than a double 
bottom would be in that area be- 
cause many of the roads it must 
travel are rough, hilly and sandy. 
The transport is maneuverable where 
the other assembly would be clumsy. 


Two dealer representatives, Harry 
Doerr and Fritz Coppens, call on the 
service stations the day before the 
transport is scheduled to make its 
regular delivery. They and the deal- 
er check over the stock of gasoline, 
oils, greases and TBA, determine 
what additional inventory is needed, 
and the dealer representative carries 
this information back to the trans- 
port driver before he leaves on the 
next day’s trip. Mr. Doerr and Mr. 
Coppens also work with the dealers 
in solving any problems of sales, pro- 
motion, maintenance, personnel, etc., 
and carry out dealer sales cam- 
paigns inaugurated by Rennie Oil or 
Socony-Vacuum. One of the dealer 
representatives calls on each dealer 
at least once a week. 


Expansion—As part of its plans 
for handling increased demand effi- 
ciently, Rennie Oil purchased a 51,- 
000-gal. bulk plant at Bellaire, Mich. 
This was secured from Claude 
Kauffman, a jobber for almost 25 
years who desired to retire. Rennie 
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Oil also owns and operates an 85,000- 
gal. plant at Frankfort, Mich., which 
was acquired in 1947, while the 
Traverse City marine terminal has 
a capacity of 2,500,000 gals. 


Operations from the three plants 
extend over an area which includes 
most of the five counties of Grand 
Traverse, Leelanau, Benzie, Kalkaska 
and Antrim, and parts of Wexford 
and Manistee. The company supplies 
Socony-Vacuum products to about 75 
retail outlets, 10 of which it owns. 


Pioneer Station — Rennie’s No. 1 
station at the corner of State and 
Union Sts. in downtown Traverse 
City is identified as a “Pioneer Sta- 
tion of the North.” The company 
says this was the first drive-in sta- 
tion in northern Michigan above 
Grand Rapids. It was started in 
1919 by the late Charles E. Rennie. 


The original station consisted of a 
driveway and a one-gallon pump 
which, despite its limitations, serv- 
iced an amazing number of automo- 
biles, according to the company. 
When business volume increased, a 
new building with two pump islands 
was erected. By 1951, this station 
layout became obsolete and plans 
were started for a modern new sta- 
tion. 


Early in 1952, the old building was 
razed and a new one erected on its 
site during the spring and summer 
months. Gasoline continued to be 
sold during the reconstruction period. 
Sales, in fact, ran higher than they 
did during the previous year. 


The new station, set well back 
from the street, features an all-glass 
front, 45-ft. wide, which serves as 
an inviting, gigantic show case for 
displays of TBA and canned oils. and 
greases inside the building. There 
are two pump islands on the ex- 
pansive driveway, one equipped with 
three pumps and the other with two. 
A canopy extends over the pump 
islands. At the side of the drive- 
way are three additional pumps for 
kerosine, stove gas and fuel oil. 


Complete Service Area—The ex- 
terior of the station is finished in 
white porcelain and the restrooms 
are tiled. The display room behind 
its glass front is approximately 35 
by 10 ft. in size. In the rear of the 
building are two lubricating pits, 
and areas for front end alignment, 
brake service, washing and tire re- 
pairs. 


Storage at the new station was 
increased substantially to accommo- 
date transport dumps of products. 
Storage now includes 14,000 gals. for 
regular gasoline, 4,000 gals. for pre- 
mium, 1,000 gals. for fuel oil, 550 
gals. for stove gas, 550 gals. for 
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kerosine and 2,000 gals. for No. 1 
and 2 Diesel fuel. 

Rennie Oil's marine terminal and 
dock were constructed in 1933 when 
all of the company’s Traverse City 
operations were consolidated at one 
site on the lake front. Products ar- 
rive by lake tanker, 1,250,000 gals. 
to the load, from Socony-Vacuum’s 
plant at East Chicago. They are 
moved by the tanker’s pumps 
through a six-inch line from the 
loading dock to the storage facili- 
ties. Next spring the company plans 
to install an additional eight-inch 
line to speed unloading of products. 
The new line will be used exclusive- 


on 


ly for moving gasoline while fuel 
oil will be unloaded through the six- 
inch pipe. 

Besides supplying its own bulk 
plants, dealers and consumers from 
the marine terminal, Rennie Oil pro- 
vides terminal facilities for Socony- 
Vacuum. In 1951, some 7,000,000 
gals. of product were moved from 
the Rennie terminal by contract car- 
rier to other Socony jobbers and 
plants in the region. This was in 
addition to Rennie’s own distribution, 
which included 4,150,000 gals. of gas- 
oline and 3,845,000 gals. of fuel oil. 

The elder Mr. Rennie died in 1943 
and Mrs. Rennie now is president of 
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LAKE TANKER, Traverse City Socony, ties up at Rennie Oil dock 


MARINE TERMINAL of Rennie Oil has 2,500,000-gal. capacity. Unloading dock 


extends into Lake Michigan at right center. 


is office. 


Quonset-type building in left foreground 


Long, low structure in front of it is a warehouse. Smaller tanks at Jeft 


are used mostly to store cleaning solvents 
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Kerosene was king when Butler began 
to build its reputation as a specialist in the 





manufacture of oil transportation equipment. 
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Butler has retained its pioneer spirit and 
combined it with maturing experience to keep 


pace with progress. Continuous research and 











development have firmly established the re- 
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spected Butler tradition of practical design, 
expert engineering and skilled craftsmanship. 
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Such trademarks assure you that Butler 
will maintain its leadership ...will always 
build quality transports to serve you better. 


For complete information address office nearest you. 





BUTLER MANUFACTURING COMPANY 
7454 East 13th St., Kansas City 26, Missouri 
954 Sixth Ave., S.E., Minneapolis 14, Minnesota — 
Dept. 54, Richmond, California 
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WAREHOUSE for TBA and packaged lubes is 220 ft. long and 40 ft. wide. It is 
made of aluminum sheeting 


the company. A son, Ferris (Pete) 
Rennie, is general manager. Ralph 
R. Travis is secretary-treasurer, and 
a grandson of the founder, John W. 
Rennie, is a director in charge of 
the Franfort bulk plant. 

Pete Rennie was graduated from 
the University of Michigan in 1940 
and after two years with Rennie Oil 
entered the U. S. Navy as an ensign 


in 1942. He was discharged a lieu- 
tenant in 1945 after commanding 
Navy craft which landed infantrymen 
under fire in the assaults on North 
Africa, Sicily, Salerno, Anzio and 
Normandy. He returned to the com- 
pany in 1945. 

The oldest son of the founder en- 
tered the business in 1928 but was 
killed in an airplane accident in 1933. 





How to Train New 


What it takes to have good men on 
the service station driveway was an- 
alyzed last month by Grady Meador, 
vice president in charge of sales for 
Gulf Refining Co. 


Addressing Tennessee Oil Men's 
Assn. in Memphis, Mr. Meador 
stressed that choosing the right deal- 
er is worth careful attention. “I 
realize,” he said, “that in many 
places it is very hard to find suitable 
men, but too often that problem is 
not given sufficient attention, and 
the station is leased to the first man 
who has enough money to buy an 
adequate stock. This is certainly the 
wrong approach, because a poor op- 
erator can keep even an outstanding 
station from reaching anything like 
its true potential. Every marketer 
should have at least a few names of 
suitable men who are available to 
take over stations when operators 
are needed in any town or city where 
he has stations.” Mr. Meador called 
it “very important” to stage grand 
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Dealers for Stations 


openings when a new station is 
opened, or when a going station is 
leased to a new man, or changes sup- 
pliers. 


Dealer Instruction — On training 
dealers and their employes, Mr. 
Meador emphasized that “the selec- 
tion and training of the man who is 
to handle dealer training is most im- 
portant.” He pointed out, “In the 
first place, it is absolutely essential 
that the trainer have had some ac- 
tual service station experience, 
though it need not be long, if he 
learns quickly. Secondly, the trainer 
must work in uniform a large part 
of the time that he is training deal- 
ers. Thirdly, the trainer must de- 
vote sufficient time to training to 
accomplish the job. Too often train- 
ing is pushed aside for other activi- 
ties that appear to be more pressing 
at the moment. This must be avoid- 
ed.” 

Mr. Meador said that ideally it 
would be desirable to give new deal- 








ers a course of several weeks at a 
training station. “However,” he 
noted, “in actual practice good pros- 
spective dealers are generally al- 
ready employed and don’t want to 
take time out to go to school. Fur- 
thermore, this training is bound to 
be expensive for somebody. Also, it 
is frequently difficult to be sure just 
when a new station will be ready to 
operate, and the man may find him- 
self with nothing to do for several 
weeks.” 


Training Schools—Mr. Meador ob- 
served that Gulf’s experience with 
“permanent training stations having 
classrooms convinces us that they do 
not get enough use to warrant any 
additional investment in building and 
equipment, and it is our belief that 
very few training school instructors 
who are permanently assigned are 
kept sufficiently busy.” Therefore, 
he said, “most training must be done 
at the dealer’s place of business. This 
has two principal advantages. In the 
first place, he (the dealer) is actual- 
ly selling products while he is being 
trained. In the second place, he is 
working with the facilities and equip- 
ment that he will ultimately be using. 
He is not working at some fancy 
training station that may make him 
dissatisfied with his own.” 

The first thing the trainer should 
do, Mr. Meador said, “is to deter- 
mine just what the new dealer ac- 
tually knows.” For this, Gulf has 
developed a Qualification Sheet that 
lists “most of the principal things 
that a dealer should know.” By us- 
ing this, the trainer can concentrate 
“on points on which the dealer is 
found lacking.” Mr. Meador said it 
is “generally possible” for the train- 
er to teach most of what the dealer 
should know “in about a week of con- 
stant training at the station.” He 
added that regular follow-up is also 
necesary. 


Union Oil Expanding 
Market into North Utah 
NPN News Bureau 

LOS ANGELES—Union Oil of 
California has started to close a gap 
in its marketing territory by extend- 
ing retail operations to the Salt Lake 
City-Ogden area, the company re- 
ports. 

Union Oil markets in southern 
Idaho, eastern Nevada and southern 
Utah, but has had no outlets in 
northern Utah. The first station was 
opened in Ogden recently, company 
representative said. 

Union Oil has appointed two dis- 
tributors to handle its products: Paul 
Cox for the Salt Lake area and Kel- 


lerstraus Bros. for the Ogden area, 


said Roy Linden, Union vice presi- 
dent and sales manager 
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Individual Wheel Brake System for Trucks 
Is Step Toward Ending Skids, Jack-knifing 


By Holger Ridder, Transportation Editor 


The latest thing in preventing jack- 
knifing of tractor-trailer combina- 
tions may be an electrically controlled 
braking device similar to that now 
used on airplane braking systems. 
The system enables individual brak- 
ing to be applied on each of the 
wheels of tractor-trailers, lessening 
the risk of wheel-locking and jack- 
knifing. 

Early in 1952 Goodyear equipped 
the driving wheels of a tractor with 
a tailor-made individual braking sys- 
tem. Just how effectively the sys- 
tem worked is described in a paper 
prepared by A. C. Gunsaulus of Good- 
year, who tells of tests run on the 
ice on Shawano Lake, Clintonville, 
Wis. He says in part: 

“If each wheel needs a brake, then 
each brake needs its own control. . . 
The brakes of an airplane are indi- 
vidually applied. . . As a result of 
studies, which were made to devise 
a better control for airplane brakes, 
a control system was designed that 
would prevent locked-wheel skids. . . 

“Knowing that the control system 
we had used to prevent such an oc- 
currence (locked-wheel skids) in an 
airplane wheel was successfully pre- 
venting wheel rotation stoppage, it 
seemed obvious that such a scheme, 
when applied to the driving wheels 
of a truck or tractor, would be bene- 
ficial in preventing skids.” 

To best explain the factors causing 
wheel skids, Mr. Gunsaulus says a 
skid develops in four stages: 

1. Brake pressure on, brake torque 
develops. 

2. Brake torque exceeds wheel 
torque. 

3. Wheel begins premature slow- 
down. 

4. Wheel stops, tire slides, skid has 
begun. 

That’s the result of over-braking. 
And it takes only 1.1 seconds to 
occur. 

With electrically controlled brak- 
ing, the sequence of events changes 
as follows: 

1. Brake pressure on, brake torque 
develops. 

2. Brake torque 
torque. 

3. Wheel begins premature slow- 
down. 

4. Electric sensing element signals 
slow-down. 


exceeds wheel 
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5. Brake pressure relieved by sig- 
nal. 


6. Brake torque decays, wheel 
RPM recovering. 

7. Wheel RPM recovered, pressure 
reapplied. 

Pointing out that it takes only 1.1 
seconds from the initial application 
of the brake to the skid, the author 
says: 

“Our control system does not be- 
gin to act until event No. 3, at 0.5 
seconds, so we have only 0.6 seconds 
in which to correct the overbraking. 
Nothing has happened to warn the 
driver of the impending wheel 
stoppage. Even if he had been 
warned, his normal reaction time 
could not have corrected his over- 
braking in 0.6 seconds. In laboratory 
dynamometer tests, we have recorded 
times as short as 0.3 of a second 
between start of slow-down and ac- 
tual wheel stoppage.” 


Briefly, the controlled braking sys- 
tem works this way: 


The sensing circuit initially sig- 
nals a wheel slow-down. This causes 
the brake valve to open and relieve 
the excessive brake pressure. Suc- 
ceeding signals by the sensing circuit, 
while the wheel’s RPM is recovering, 
keep the circuits energized and the 
brake valve open until the wheel 
again reaches its proper speed. When 
as the wheel’s RPM is recovering, 
signal ceases, the brake valve again 
closes admitting pressure to the brake 
chamber and the cycle of control is 
completed. 

Though Goodyear, in its tests, con- 
trolled only the driving wheels, it 
reports, “We do believe it’s fair to 
conclude that the ultimate in control 
would require such control on all 
wheels having brakes.” 

Such a braking system, of course, 
icn’t available for trucks yet, but the 
Goodyear tests would indicate that 
perhaps the day of the individually 
braked wheel may not be far off. 


The first six months of 1953 un- 
doubtedly will see some pretty keen 
highway safety competition between 
two of the largest independent pe- 
troleum haulers in the country— 
Dan Dugan Oil Transport Co., Sioux 
Falls, S. D., and Ruan Transport 
Corp., Des Moines, Iowa. 

Last October the Dugan fleet won 


the Tank Truck Trailmoble Trophy 
for highway safety for the second 
time. Ruan Transport already had 
won the trophy twice. If either of 
these two wins in 1953, that company 
will retain permanent possession of 
the trophy. 

Of course, it’s possible a third 
fleet may be the 1953 winner. 

The Trailmobile trophy contest 
runs from Aug. 1 of one year to July 
31 of the next. 

Other tank truck carrier winners 
in 1952 by mileage division were 
(grand award winners only): 

Under 1,000,000 miles—Harry E. 
Grimes, Arkansas City, Kan. 

2,000,000 miles—L. L. Majure 
Transport Co., Meridian, Miss. 

4,000,000 miles—Lemmon Trans- 
port Co., Inc., Marion, Va. 

8,000,000 miles—Asbury System, 
Los Angeles. 

Over 8,000,000 miles—Dan Dugan 
Oil Transport. 

(Incidentally, Ruan was runner-up 
to Dugan in this category.) 


University of Wisconsin at Madison 
during the week of April 13-17 will 
conduct a motor vehicle fleet super- 
visors’ course. The course will place 
special emphasis on driver training. 
Fleet owners, personnel men, super- 
visors and driver trainers are eligi- 
ble for enrollment. Among subjects 
included this year will be speech, 
teaching aids and methods and stand- 
ard testing procedures useful in 
maintaining good safety records. 

Evidence that industry (including 
the oil industry) is sending more and 
more men to these courses is re- 
vealed in the University of Wisconsin 
report that since it began these “in- 
stitutes” in 1949-50, attendance at 
the courses has increased 435%. The 
number of companies represented at 
these courses has gone up 335%. 

” * 7 


There’s no evidence that this is 
being considered in the United States 
but that’s not proof that maybe some- 
day someone won’t come up with 
the suggestion that all large commer- 
cial trucks be equipped with micro- 
phones hooked to the rear of the 
trucks. The purpose? To carry the 
sound of automobile horns following 
the truck up to the driver via a 
loudspeaker installed in the truck 
cab. 

Fantastic? 

Maybe so, but Britain’s Royal Au- 
tomobile Club and other motorist 
groups abroad are considering just 
such proposals. If feeling against 
truckers in some sections of the 
country continues to grow, don’t be 
surprised if just such a proposal crops 
up. 
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TWO CIVIL DE- 
FENSE workers 
watch service sta- 
tion operator put 
gasoline into their 
automobile using 
the emergency 
hand pump. Sun 
Oil Co. has in- 
stalled the pump 
in some 50 stations 
in the Washington, 
D. C., area 


Civil Defense Hails Emergency Pump 


NPN News Bureau 
WASHINGTON—Civil defense of- 
ficials here are pleased and relieved 
to learn that should an enemy at- 
tack knock out power facilities in 
this area, there will be some serv- 
ice stations which could still pro- 
vide gasoline for ambulances, fire 
trucks and vehicles engaged in re- 
habilitation work. 


The cause for their appreciation 
was the simple procedure Sun Oil 
Co. has devised to convert its elec- 
trical pumps to hand-pump opera- 
tion easily and quickly in an emer- 
gency (see NPN July 18, 1951, p. 53). 

A Sunoco official here said that 
all Sunoco stations im this area— 
about 50 of them—have each been 
equipped with one of the mechanical 
hand-pump kits, and that similar ac- 
tion is being taken throughout 
Sunoco’s 18-state territory. 

He said that as far as his com- 
pany knows, no other company has 
yet undertaken a similar plan, but 
he pointed out that the hand-pump 
attachment is easily made and easily 
installed. 

The conversion job is not compli- 
cated. The small pulley on the mo- 
tor shaft is exchanged with the large 
one normally on the pump shaft. 
The drive belt is replaced and the 
hand crank bolted to the large pulley. 
The unit is then ready for manual 
operation. 

Sunoco says the conversion can 
be done in a matter of minutes. The 
cost of the hand-pump kit is only $3, 
but Sunoco does not ask the sta- 
tion to pay for it, 

Good Protection — Aside from its 
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civil defense value, the hand-pump 
attachment is handy to have around 
for other emergencies. Almost every 
service station operator has had the 
experience of his pumps being idled 
by storms or some other develop- 
ment which knocks out his power 
supply for a time. 


Sometimes it is a matter of hours 
or even days before electric power 
is restored and if the operator has 
no other way of pumping gasoline 
when his electric pumps aren’t work- 
ing, he’s out of luck. 


Sunoco isn’t planning to equip each 
pump with the hand device—only 
one to a station—but it feels that 
would be enough to meet emergency 
needs. 


Incidentally, the pump can not be 
operated electrically while the man- 
ual attachment is connected. Thus 
it has to be removed when electric 
power is restored. Like putting it 
on, however, taking it off is quick 
and simple. 


Station Fire Prevention 
Is Discussed by NFPA 


HOUSTON—Service stations them- 
selves are not as much a fire hazard 
as are the station operators, M. E. 
Woodworth, National Fire Protec- 
tion Assn. engineer, told a regional 
meeting of the group here last month. 


Training of station operators in 
handling flammable products and en- 
forcement of safety regulations are 








needed, he said. Special attention 
was called to the latching devices on 
dispensing hose nozzles. 

Experience is beginning to prove 
that such devices are a hazard, Mr. 
Woodworth said. He also said smok- 
ing regulations are difficult to en- 
force, control or regulate. 

In discussions, fire marshals from 
several cities pointed out that some 
station operators employ contractors, 
plumbers and electricians who have 
not had proper training in installing 
equipment to handle flammable 
liquids; frequently station design it- 
self is faulty, or made so by sub- 
sequent alterations. 

The Minneapolis marshal declared 
that oil companies should train sta- 
tion personnel more adequately. Leaks 
from underground tanks were cited 
as a growing problem due to laxness 
of Station operators to report a leak 
or do something about it. 


LP-Gas Safety — The LP-gas in- 
dustry’s fire protection program 
stresses: (1) education and (2) physi- 
cal installation of devices to prevent 
hazard development or minimize con- 
sequences, P. W. Tucker, Phillips Pe- 


troleum Co., Bartlesville, told the 
NFPA meeting. 
Extending through all segments 


from producer to dealer, the educa- 
tional program includes instruction on 
LP-gas characteristics, handling, in- 
stallation, maintenance and service 
techniques. In addition, fire demon- 
strations for local fire departments 
are held. 


Truck Safety—Plea for help from 
state bodies for regulations requir- 
ing adequate fire-safety engineering 
design for tank trucks was voiced in 
a group meeting on flammable liquids, 
during the NFPA meeting, by Mr. 
Woodworth. Truck transport fires 
are often spectacular, but firemen are 
not afraid to approach a burning 
tank truck which they know is prop- 
erly designed and equipped with prop- 
er relief equipment, he declared. It 
is the improperly designed one which 
causes the trouble and unfavorable 
publicity to the oil industry. 

Adequately-designed and protected 
tank trucks, which most oil com- 
panies use, are not offenders, he 
said, but the one, two or three-truck 
operators sometimes are. Personnel 
are not available in most cities to 
inspect incoming trucks, and enforce- 
able state regulations are needed, ac- 
cording to Mr. Woodworth. 


B-A Sales at New High 


TORONTO — The quarterly report 
to British American Oil Co. share- 
holders shows that 1952 products 
sales reached an all-time high, about 
18% above 1951. President Ole Berg, 
Jr., said “an “aggressive marketing 
program contributed to this outstand- 
ing achievement; and large capital 
expenditures made by the company in 
recent years also contributed to this 
result.” 
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Heavy Fuel Prices Drop in East, Great Lakes 


Heavy fuel prices declined 1 to llc per bbl. at points 
along the eastern seaboard during the past week, and 


from 0.25 to 0.5c per gal. at the lakeports of Detroit and 
Toledo. 


There were increasing signs in all primary supply mar- 
kets of stepped-up efforts to find outlets for refined 
products. Octane ratings were edging up in the Midwest. 
Penna.-grade lubricating oils were quoted lower. Sup- 
pliers in general found few buyers bidding for distillates 
at prices as high as those quoted to their regular cus- 
tomers. 


Prices for heavy fuel oils at points along the eastern 
seaboard were lower following reductions by Esso Stand- 
ard, Socony-Vacuum, Atlantic Refining, Kentucky Stand- 
ard, and most other major and Independent suppliers. 


Esso was the first to announce a general reduction, 
effective Jan. 16, declaring that the cuts were “to meet 
lower competitive prices and also to take into account 
the lower rates being paid for ocean transportation.” 


On No. 6 fuel in barge lots, Esso’s reductions were lic 
at Boston, 10c at New York, Baltimore and Philadelphia, 
7c at Norfoik, and 5c at Charleston, S. C. On other re- 
siduals, Esso lowered its prices generally 4c per bbl. for 
No. 4 fuel and 6c for No. 5. New price for No. 6 at New 
York Harbor is $2.00. 


This is Esso’s second general reduction in residual 
prices along the East Coast within the past six months. 
On Aug. 5 last, the company reduced its prices in amounts 
ranging from 13 to 36c, stating at the time that there had 
been “a general weakening in prices .. . in the primary 
markets.” 


In recent months, the decline in foreign flag tanker 
transportation rates has had much to do with so-called 
“discount” offerings of bunker “C” fuel in Middle At- 
lantic terminal districts. Unlike other recent winters, 
when tanker rates from the Netherlands West Indies to 
New York have ranged as high as $8.10 per ton (USMC 
plus 200%), recent charters have been closed as low as 
$1.76 per ton (USMC minus 35%). 

At the rate of USMC minus 35%, bunker “C” fuel 
purchased at $1.50 per bbl. in NWI lays down at New 
York for about $1.77 (ex duty). 

In meeting Esso Standard, several Independent tanker 
terminal operators said they felt reductions were “not 
enough,” one pointing out that “discounts” ranging up 
to 15c had been freely available at the barge level at 
New York Harbor prior to reductions. At same time, none 
of them apparently was willing to take the lead in going 
below the new Esso postings. 

Socony-Vacuum reported reductions. ranging from 7 
to llc per bbl. in its ex terminal prices for bunker “C” 
to the marine trade at terminals from Norfolk to Boston, 
effective Jan. 16. The company’s new prices are $2.04 
per bbl. at Boston, down lic; $2.00 at New York, Pauls- 
boro, Philadelphia and Baltimore down 10c; and $1.98 at 
Norfolk, down 7c. 
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Four days later, on Jan. 20, Socony reduced its shore 
plant prices for No. 6 fuel, and 10c and lic in prices for 
No. 6 fuel, in metropolitan New York and New England. 
Company's East Coast prices for No, 4 fuel, as well as 
residual oils generally at upstate New York points, how- 
ever, were unchanged. 


In boroughs of Brooklyn, Manhattan, Queens, and Rich- 
mond, in New York City, Socony’s tank wagon price for 
No. 6 was off from 5.95c to 5.73c. Company's New York 
harbor barge price for No. 6 was $2.00, down 10c. 


At Boston and Providence, Socony's tank car prices for 
No. 5 fuel were reduced to $3.01 and $2.99, at the two 
points, respectively. 


At Philadelphia, Atlantic Refining Co. announced a 
reduction of 10c for No. 6 fuel, all methods of delivery, 
effective Jan. 19. Atlantic’s new tank car prices are $2.00 
per bbl. for No. 6 fuel, and $2.18 for maximum 1% sul- 
fur. The company’s new tank wagon price for No. 6 in 
Philadelphia is 5.83c per gal. 


Farther south, Standard of Kentucky made reductions 
ranging from 3 to 5c on No. 6 fuel at principal coastal 
points, effective Jan. 17, Its new prices for tank car lots, 
with barges 3c lower, are $1.95 at Jacksonville, $1.98 at 
Savannah, and $1.87 at Port Tampa. 


In the lakeport districts, Toledo tank car quotations 
for residuals, following reductions by one major supplier, 
ranged upward from 7c per gal. for No. 5 fuel, 
0.25c; and from 6.5c for No. 6 fuel, down 0.5c. 


down 


At Detroit, No. 6 fuel tank car prices were 0.25c lower 
at 6.85 to 7.1c per gal. 


Trading was quiet in all refining and marketing d‘s- 
tricts. Gasoline was in free supply. What was even more 
unseasonal, however, was that buyers were not bidding 
for No. 2 fuel in any district, although a number of re- 
finers in the Mid-Continent said that shipments of dis- 
tillates had increased considerably following a few days 
of cold weather. 


At New York Harbor, buyers showed resistance to pay- 
ing higher than 9.4c for No. 2 fuel and 10.3c for kerosine, 
but offerings were light. Most terminal operators at New 
York quoted 9.65c barges for No. 2 fuel and 10.65c for 
kerosine. 


Easier prices were indicated for a number of specialty 
products. 


In the Mid-Continent, prices for butane have eased “a 
month ahead of schedule” (see p. 55). 


In Western Penna., prices 1c lower for bright stock 
and 200 vis. neutral oil were reported. Bright stock was 
offered from 29 to 30c, and 200 vis. neutral from 27 to 28c. 


In the Midwest, inventories of bright stock held by 12 
Midwest manufacturers rose 83,079 bbls. in November, 
to reach 482,732 bbls. on Nov. 30, according to the latest 
monthly report of the Western Petroleum Refiners Assn. 
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Summary of Daily Gasoline Prices (Jan. 13 through Jan. 19) 


Motor Gasoline 93 Oct, (Premium): Jan, 19 
N. Tex. (Texas & New Mex, shpt.) .. 13.2-1 2 
W. Tex. (Texas & New Mex. anpt. ee 12.5 — 
E. Tex. (Truck ri oe secccesooce 12 
Cent. W. Tex. (Tru eovsecce esee 

Motor Gasoline 90 Oct, (Premium): 

N, Tex. (Texas & New Mex, sh oe 12.75(2 
w. oS jeunes & wow Mex. snpt: ‘a 12.512 75 
Gat W. fa trek taps Cee 


Motor Gasoline 88 Oct. —. 
Okla., Group 3 (0) ovescees 

Midwestern (Group 3 8) : 

N. Tex. (Texas & New Mex. ‘shpt.) - oe 

W. Tex, (Texas $5 + Mex, shpt.) 12(2) 

E. Tex. (Truck Tnsp.) ........ eeeeee (€2)11.75-12 

Cent. W. Tex. (Truck rasp.) eoecvece 12 


Motor Gasoline 86 Oct. (Premium): 
N. Tex, (Texas & New Mex. shpt.) 


ikla. shpt. (3) 1,87 
Okla.’ Group 3 {Northern shpt.) secee (6)11.375-11, 75 
basi: {3} , 


ee 12 
W. Tex. (Texas & New Mex. shpt.) .. 12 
E. Tex. (Truck Tnsp.) .....+..seeee6 11.75 


Motor Gasoline 84 Oct, (Regular): 


N. Tex. (Texas & New Mex, shpt.) .. 10.75-11.7 
W. Tex. (Texas & New Mex. shpt.) .. 10. 75-11.25 
B. Tex. (Truck Tnsp.) . ° 10.75-11.25 
Cent. W. Tex. (Truck Tnsp.) . 


Motor oe 82 Oct. a 


re) 3 (Okla, pt) eeeees (4)10.5-10.875 
Okla. Group 3 GNorinern pt. «+++ (6)10.375-10.625 
Midwestern (Group 3 basis) ...... owe (5)10.375-10. 

ex. (Texas & Ben’ Mex. shpt.) .. 10.75-11 
W. Tex, (Temas @ New Mex shpt.) .. 0.75- 
E, Tex. (Truck 


10. 75-11 
GD 5 eceess 6 eevee (€2)10.75-11 
Cent. W. Tex. (Truck TNSP.) ..-+00++ 10.75 
Motor Gasoline 80 Oct. (Regular): 


Okla., Group 3 (Okla. shpt.) ........ eese 
Okla., Group 3 (Northern shpt.) .... 

Midwestern (Group 3 basis) ........ 
N, Tex. (Texas & New Mex. shpt.) .. 


seen 


10:75-11(2) 


W. Tex. (Texas & New Mex. shpt.) .. 10.75-11 
Motor Gasoline 60 Oct, M & below: 

Okla., Group 3 (Okla. shpt.) ........ 9.625-10.125 

Okla., Group 3 Lg gee shpt’; cece 9.5-9.875 


oageee oe 9.625-9.75 
4 7 Texas & New Mex. shpt.) e+ (2)9.75-10.8 
W. Tex. (Texas $. New Mex. shpt.) .. 10.25-10.5 
E. Tex. (Truck pase.) $bsanee coescee 9.875-10.5 
Cent. W. Tex. (Truck Tnsp.) ..... 10 
Motor Gasoline 92 Oct. (Premium): 
New York harbor ......... 


New York harbor, barges ... 
Paina 


Baltimo 


13.85-15 
13.75-14.9 
15.15-15.2 
15.05 
12.9-15(2) 
12.8 














13.85-14.35 





Motor Gasoline - Oct. (Regulaz) : 






= % Bid cace seceasos ane 






Sucaay in séceewdaitin 11.8-12 
Motor 


Gasoline: 
Western Penna., Bradford-Warren: 
83 Oot. (BPOM.) ccocsvceccocscccccese 13.75-14 
(Regular) ....-eseereesereees 12.75(2) 


PPreTeTrTeTTT ye 13.75-13.9 
86 Oct. (Reguiar) .............0secee 12.75-12.9(2) 
Western Penna., Pittsburgh: 
$3 Sct. CREOEA,D cccsccccccccccceveses 13.9(2) 
86 Oct. (Regular) .........scecsceeee 12.9(2) 











Friday w Tuesday 
Jan. 16 Jan. 15 dan. 14 Jan. 13 
13.2-13.25(2) 13.2-13.25(2) 13.2-13.25(2) 13.2-13.25(2) 
12.5 125 12.5 12.5 
12 
12.75(2) 12.75(2) 12.75(2 12.75(2) 
12.5-12.75 + 5-12.75 12.5-12.75 12.5-12.75 
11.75-12.75 1.75-12.75 11.75-12.75 11.75-12.75 
(3)11.5-11.875 (3)11.5-11.875 (3)11.5-11.875 (3)11.5-11.8 
(6)11.375-11.75 (6)11.375-11.75 (6)11.375-11.75 (6)11.375-11.75 
(4)11.375-11.75 (4)11.375-11.75 (4)11.375-11.75 (4) 11.375-11.75 
(2)12-12.75 (2)12-12.75 (2)12-12.75 (2)12-12.75 
(2) 134) 12(2) (2) 
(2)11.75-12 (2)11.75-12 (2)11.75-12 (2)11.75-12 
12 12 1 
12 32 12 12 
12 12 12 12 
11.75 11.75 11.75 11.75 
10.75-11.7 10.75-11.7 10.75-11.7 10.75-11.7 
10. 75-11.25 10.75-11.25 10.75-11.25 10.75-11.25 
10.75-11.25 10.75-11.25 10.75-11.25 10.75-11.25 
(4)10.5-10.875 (4)10.5-10.875 (4) 10.5-10.875 (4)10.5-10.875 
(6)10.375-10.625 (6) 10.375-10.625 (916. Lary (6)10.375-10.625 
(5)10.375-10.5 (6) 38. 375-10.5 (5) 10,375-10. (5) 10.375-10.5 
75-11.25 0.75-11.25 10.75-11. 35 10.75-11.25 
10.75-11 0.75-11 10.75-11 10.75-11 
(2)10.75-11 (2)10-75-41 (2)10.75-11 (2)10.75-11 
10.75 10.75 10.75 10.7 
10.75-11(2) 10.75-11(2) 10.75-11(2) 10.75-11(2) 
10.75-11 10.75-11 10.75-11 10.75-11 
9.625-10.125 9.625-10.125 9.625-10.125 9.625-10.125 
9.5-9.875 9.5-9.875 9.5-9.875 9.5-9.875 
9.625-9.75 9.625-9.75 9.625-9.75 9.625-9.75 
(2)9.75-10.8 (2)9.75-10.8 (2)9.75-10.8 (2)9.75-10.8 
10.25-10.5 10.25-10.5 10.25-10.5 10.25-10.5 
9.875-10.5 9.875-10.5 9.875-10.5 9.875-10.5 
0 10 0 
85-15 13.85-15 13.85-15 13.85-15 
13.75-14.9 13.75-14.9 13.75-14.9 13.75-14.9 
15.15-15.2 15.15-15.2 15.15-15.2 15.15-15.2 
15.05 15. 15 05 15.06 
12.9-15(2) 12.9-15(2) 12.9-15(2) 12.9-15(2) 
12.8 12.8 12.8 12.8 
3.85-14.35 13.85-14.35 13.85-14.35 13.85-14.35 
18 75-14.25 13.75-14.25 13.75-14.25 13. 75-14.25 
15 15.15 15.15 15.15 
308 15.05 15.05 15. 
12'9°13.25 12.9-13.25 12.9-13.25 12.9-13.25 
12.8-13 12.8-13 12.8-13 12.8-13 
12.85-13.6 12.85-13.6 12.85-13.6 12.85-13.6 
12.5-13.4 2. 3.4 12.5-13.4 12.5-13.4 
218.7. 13.9 (2)13.7-13.9 (2)13.7-13.9 (2)13.7-13.9 
3.6-13.8 13.7-13. 13.6-13.8 13.6-13.8 
it: 9-13.5 11.9-13.5 11.9-13.5 . 11.9-13.5 
11.8-12 11.8-12 11.8-12 11.8-12 
13.75-14 13.75-14 13.75-14 13.75-14 
12.75(2) 12.75(2) 12.75(2) 12.7542) 
13.75-13.9 13.75-13.9 13.75-13.9 3.75-13.9 
12.75-12.9(2) 12.75-12.9(2) 12.75-12.9(2) 13 75-12.9(2) 
13.9(2) 13303) 13.9(2) 13.9(2) 
12.9(2) 12.9(2 12.9(2) 12.9(2) 





GULF COAST 
Kerosine Tight; Gasoline Easy 


Kerosine continued the product in best demand at the 
Gulf the past week, but trading for the most part was 
quiet. There was a continued search for buyers of gaso- 
line, with a few unfilled orders for No. 2 fuel at 8c per 
gal. Heavy fuel prices held steady at $1.50 per bbl., as 
quoted by most refiners, despite the decline in prices for 


this oil in eastern terminal districts. 


Aside from the anticipated demands of refiners’ reguiar 
customers, no new demand in large volume appeared in 
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the offing, according to reports. Export purchases for 
countries cut off from supplies at Abadan were on the 
wane, trade sources said, and supply iimes to the East 
Coast and the upper Midwest appeared fairly well filled. 

While kerosine, by itself, still was difficult to obtain, 
the product was reported available in conjunction with 
a number of other oils as a “package” offering. Mostly 
it was kerosine and regular-grade gasoline, and occasion- 
ally kerosine and heavy fuel. 

Most grades of motor fuel could be purchased readily, 
according to reports. Despite ample stocks of regular- 
grade, no “discounts” (off quoted prices) were indicated. 

Heavy fuel was quoted generally, at $1.50 per bbl., with 
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Several cargoes on the market, it was said. Prices for 
this oil held firm due largely to the limited manufacture 
of residual, for little in the way of spot demand was de- 
veloping from the East Coast where inventories already 
were burdensome. 

No sales and no changes in refiners’ quotations at the 
Gulf were reported. In the Caribbean, a recent sale of 
bunker “C” fuel was said to have been made at $1.40 per 
bbl.; this was not confirmed, 


ATLANTIC COAST 
Residual Prices Off 1c to 11c 


Warm weather, and the pressure of Caribbean supplies 
of bunker fuel entering the seaboard at depressed freight 
rates, were too much for the general level of heavy 
fuel prices the past week, and they fell in amounts 
ranging from 1 to lic per bbl. 

Esso Standard was the first to announce a reduction— 
its second general cut on these oils in less than six 
months—reducing No. 6 fuel prices llc per bbl. at Bos- 
ton, 10c for barge deliveries at New York, Philadelphia, 
and Baltimore, 7c at Norfolk, and 5c at Charleston. 

That residual fuel prices were weak was apparent by 
the speed with which other suppliers met the reduc- 
tions by Esso Standard. Socony-Vacuum, Shell, Tide 
Water, The Texas Co., Gulf, and a number of Independent 
suppliers made reductions in their prices, generally in 
the same amounts, on the day Esso’s cuts were effective, 
June 16. 

Tank car prices, following the reductions, generally were 
$2.00 for No. 6 fuel at New York, $2.06 at Baltimore, $2.04 
at Boston, $1.98 at Charleston, $2.01 at Norfolk, and $2.03 
at Philadelphia. Prices for Nos. 4 and 5 fuel oils also 
were lower—4c at most points for the former and 6c 
for the latter. At Baltimore, however, No. 4 fuel oil 
was cut ic to $3.00 for tank car lots. 

The sharp and unseasonal recession in ocean freight 
rates on Netherlands West Indies-North of Cape Hatteras 
voyages had had much to do with the “discounts” avail- 
able on residual oils for the past several weeks. Com- 
pared with $8.10 per ton (USMC plus 200%) paid for 
tanker tonnage in this ocean trade a year ago, ships 
recently have been fixed as low as $1.76 per ton (USMC 
minus 35%). At the latter rate, heavy fuel purchased 
at $1.50 per bbl. in the Caribbean lays down at New 
York at about $1.77 (exclusive of duty). This figure 
was almost 20c per bbl. below the so-called “contract” 
cargo price on delivered cargoes prior to the Jan. 16 re- 
ductions. 

It was evident in the trade that “something had to 
give” on residual prices, for “concessions” to encourage 
new buyers had been made on “everything but the 
base price.” To a marketer whose bunker supplies were 
building faster than he could move them, one “concession” 
was to offer delivered cargoes of “C” fuel at prices as 
low as $1.83 per bbl.. New York. Another “concession” 
that was frequently employed at a number of points, 
particularly Boston and New York, was for a supplier 
to quote retail accounts at the currently prevailing tank 
car prices, but to absorb a sizeable portion of the truck- 
ing charges. When these two “outs” had been exhausted, 
posted prices worked lower. 


There was some opinion in the trade that prices for 
No. 2 fuel might weaken along with those for residual. 
However, it was pointed out in the trade that, while 
clean tanker rates also are at “depressed” levels, offer- 
ings of this product as yet have been meager in the 
Gulf cargo market. In addition, inventory reductions 
on the few cold spells along the seaboard have been 
on a large scale for No. 2 fuel. 

Nevertheless, there was little interest in either kero- 
sine or No. 2 fuel in the spot market, and bids tended 
to recede rapidly with each warm day. 

At New York harbor, bids for kerosine in spot lots 
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generally were limited to 10.3c for barge quantities, and 
9.35c for No. 2 fuel, or 0.35c and 0.3c below prices gen- 
erally quoted by tanker terminal operators. No sales 
were disclosed. 


CENTRAL MICHIGAN 
Fuel Demand Slumps in Warm Spell 


Spring-like temperatures most of last week in Central 
Michigan caused demand for light and heavy fuels to 
slump without corresponding general rise in gasoline 
sales. Gasoline still maintained its strong market posi- 
tion, nevertheless. Trading was quiet and prices un- 
changed. 

Despite warm weather, refiners said large oil com- 
panies showed some interest as buyers of distillates, 
principally No. 2 fuel. One such inquiry was for 1,000,- 
000 gals. for early shipment. Regardless of the slack 
call for distillates, no refiner indicated inventories were 
excessive. One said he was “oversold” when the season 
started, and mild weather had been to his advantage. 

Most refiners said gasoline shipments were good for 
January. One declared call for product was strong, with 
gallonage thus far in the month running ahead of De- 
cember—itself a record for this period in company’s 
history as far as shipments to jobbers and retailers 
were concerned. In the main, refiners said plant in- 
ventories of gasoline were rising slowly. One comment was 
that gasoline storage may not be up to general require- 
ments for opening of the spring season, just six weeks 
off. 


CHICAGO DISTRICT 
Warm Weather Hits Fuel Trading 


There were a few important exceptions, but in the 
main, light and heavy fuel trading was in the doldrums 
last week in Chicago District when temperatures went as 
high as mid-50’s. Other developments, however, kept 
prices steady. Gasoline was seasonably quiet, but there 
was no indication of easiness. Suppliers’ prices were un- 
changed. 

Mild weather and generally full storage brought the 
release of range oil at Franklin Park terminal of Great 
Lakes pipe line to resale agents in greater quantities than 
ever before. Sources said effort to avoid demurrage 
charges amounting to 1c daily per bbl was the reason 
material had been put into hands of brokers. 

A large purchase of range oil at Franklin Park was 
disclosed at 10.5c, FOB terminal (Chicago District), for 
resale. Another offer reportedly made was at 10.5c, 
prompt payment, but with shipment available over 60 
days. Brokers offered “pipe line” range oil at 10.875c, 
while quotations reported by Chicago District primary 
suppliers ranged from 10.9 to 11.375c. 

Other trading that tended to keep distillate market 
steady were purchases by two refiners totaling 100,000 
bbis., prices not disclosed. With perhaps one exception, 
suppliers (other than those shipping out of Franklin 
Park) generally refrained from actively soliciting busi- 
ness, although there were ready spot sellers among them. 

In addition to the large-quantity sales disclosed, sources 
pointed out three other conditions that made for steady 
markets: greater activity this season in lake shipping 
of products due to open weather; requirements while 
Starved Rock locks undergo repairs from Jan. 19 to 
March 2 (there will be no emergency pipe line this win- 
ter); and memory of winter of 1949-50 when a late and 
prolonged cold spell created) tight market for light and 
heavy fuels among primary suppliers the last several 
weeks of the heating season. 

Slack demand in hauling trade caused some “dis- 
counting” in yard prices. To meet the situation, one 
yard dropped its price 0.lc to 12.2c for range oi] and 
11.2c for No. 2 fuel. Other major yards quoted 12.25 
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NPN Gasoline Index 


Cents Per Gal. 
Dealer T.W. Car 
Se EP acd eelee o0-c00ede ‘ 15.25* 11.63 
CMD is ops chddeeriee< 15.27 11.64 
Year Ago .. 15.22 11.57 


Dealer index is an average of dealer tank wagon prices 
ex tax in 50 cities. 

Tank car index is weighted average of following wholesale 
markets for regular-grade gasoline, FOB refineries or ter- 
minals: Okla., Midwest, W. Penna., Calif., N. Y. Harbor, 
Philadelphia, Jacksonville, Boston and Gulf Coast. 

*Jan, 12 figure revised to 15.25. 











to 12.3c and 11.25 to 11.3c, for the two products, re- 
spectively. 

Large offerings of refined regular-grade gasoline re- 
portedly made the previous week at 11.875c and 12c, 
Chicago District, could not be confirmed. A buyer said 
he was in market, however, for “good gasoline at a good 
price.” He said he had declined an offering at 11.875c. 
Quotations to the trade ranged from 12.1 to 12.75c. 


MIDWESTERN (Chicago-E. St. Louis Area) 
No. 6 Fuel Firm in Open Market 


Suppliers in a number of instances were asking higher 
prices of resellers for low-sulfur No. 6 fuel, according 
to Midwest trade sources last week. Warm weather, 
however, brought out light fuels in increasing quantity at 


“most Great Lakes pipe line terminals. Gasoline was 


quiet. Refiners’ prices continued unchanged. 


Firmness in No. 6 fuel prices was pointed up by tank 
car marketer’s sale of 16 cars at $0.85, Group 3. Mar- 
keters, at same time, said there was a diminishing 
amount of product available to them at $0.75, for resale 
because suppliers were hiking their prices to $0.80 and 
$0.85 for max. 1% sulfur content No. 6, grades lower 
in sulfur content to $0.95. Refiners’ prices to the trade 
ranged from $0.90 to $1. 

Despite new development in light fuels—that of of- 
fering product to resale agents—at Great Lakes pipe 
line terminals due to unusually warm weather, prices 
held steady. Light fuels were “freely available” at most, 
if not all, pipe line terminals at refiners’ “Group 3 low, 
plus pipe line tariff, plus 0.25c.” Pipe line shippers, 
meanwhile, went through “transportation gymnastics” 
to reduce demurrage costs on idle distillates piling up 
at rate of 1c per bbl. daily. 

The over-all quiet in trading brought no further re- 
ductions in marketers’ tank car offerings of No. 2 fuel— 
prices continued to range from 7.375 to 8.125c and range 
oil from 8 to 8.25c. Refiners’ quotations for No. 2 ranged 
from 7.625 to 8.125c and for No. 1 from 8.125 to 8.75c. 


WESTERN PENNA. 
Bright Stock, Neutral Off Ic 


Prices 1c lower for bright stock and 200 vis. neutral 
were reported in Western Penna. the second week in 
January, and weakness persisted in prices for nearly all 
other grades of lubricating oil. Lube trading remained 
quiet. Other products for most part continued in good 
demand despite retarded heating oil shipments. Do- 
mestic call was steady for scale wax and good for fin- 
ished petrolatums notwithstanding flagging export mar- 
ket for these products. 

Nearly all lubes were freely available and refiners 
stated there was practically no spot demand. At same 
time they said call for branded motor oils had increased 
slightly since Jan. 1. 

Bright stock was offered at 29 to 30c, 200 vis. neutral 
from 27 to 28c. Easiness continued in 150 vis. neutral, 
quoted at 25c. On the other hand, some refiners indi- 


cated good demand for 200 neutral, and also said they 
were holding bright stock at 30c on sales to jobbers 
Refiner-buyer reported paying 30c for bright stock, add- 
ing, however, that he had obtained favorable freight rate. 

Prices of all cylinder stocks except 630 flash were 
said to be vulnerable to bidding, even at lows reported 
the previous week. 

Domestic scale wax demand had “greatly improved” 
in volume in last few months, several refiners com- 
mented, and majority are sold up for a month or longer. 
Sale of 75 tons for January shipment at 3.75c, low quoted 
price, was disclosed. While. some price weakness was 
indicated, confirmation of white crude scale offered un- 
der 3.75c was lacking. “Off-white’” material, however, 
was available at lower prices. 

Petrolatum prices for export firmed slightly, several 
sellers reported. Snow white, quoted at refineries up- 
ward from 6.875c, remained available at 7c, FAS New 
York. 

Gasoline demand, good until now, has at last slowed 
to usual winter pace. Over-all light fuel oil demand 
was good, especially with industrial demand strong and 
railroads taking large Diesel shipments. Some Oil City 
refiners said their No. 2 stocks were low, but generally 
supplies were ample. 


MID.CONTINENT 
Products Still in Good Supply 


Supplies of most refined products, with possible excep- 
tion of No. 6 fuel in Kansas, remained plentiful the 
past week in the Mid-Continent, despite improvement in 
distillate withdrawals at northern pipe line terminals as 
result of colder weather. “Discounts” were still offered 
on most products, although refiners’ quotations generally 
remained steady for gasoline and fuel oils. Few open 
market sales were disclosed. 

Refiners in Oklahoma offered Nos. 1 and 2 fuels to 
resellers at 0.5c to 0.625c “under published prices,” as 
tank car distillate orders from northern buyers remained 
light. Most trade sources said they looked for little im- 
provement in tank car burning oils until some of the 
“surplus” supplies are absorbed out of the Great Lakes 
Pipe Line system, which majority of sources described 
as still “jammed” with light oils. 

Gasoline generally remained in fair shape, as far as 
local sales were concerned, although refiner in Central 
West Texas said his sales of all products, including 
local gasoline, were off from “30 to 35% for this time 
of year.” Northern gasoline demand continued light, re- 
finers said. 

Residual fuel was described as “firm at $1.05” in Kan- 
sas, the low price quoted by refiners in that area. One 
buyer seeking No. 6 in Kansas said he found little ma- 
terial available for January shipment, and added few 
Kansas refiners were willing to offer residual for Feb- 
ruary shipment. In Oklahoma, residual supplies were 
said to be in better balance, but small lots of high sul- 
fur material continued to show up as low as $0.75, for 
resale. Several Oklahoma refiners described low sulfur 
as “firm” at $0.90, low price quoted by three in that 
area. 

Lubricating oils continued weak, according to most 
buyer and refinery sources. Prices for solvent bright 
stock and solvent neutral oils, FOB Tulsa basis for do- 
mestic shipments, reportedly were subject to “shading” 

(Continued on p. 55), 





Crude Oil Prices 
No changes were reported in crude oil prices 
during week ended Jan. 17. For complete crude 


price schedules see page 34-35 in Dec. 31, 1952 
NPN. 
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Prices at Refineries and Terminals and by Tank Wagon 
PRICES IN EFFECT JAN. 19 


Prices herewith are reproduced from Platt’s OILGRAM Daily Oi! 
Price Service, associated with National Petroleum News, whose rep- 
resentafives in all NPN-OILGRAM offices devote their time exclusively 
to reporting oi] industry prices everywhere. 

Prices shown in tables are sales prices or quotations or genera! offers 
or posted prices by refiners, by pipeline terminal operators, and by 
tanker termina! operators; for current sales and shipments; for the busi- 
ness day or period stated; except Tank Wagon prices, prices are for 
bulk lots such as tank car, truck transport, barge; prices applying to 
barges or cargoes or truck transport lots only, so designated; FOB re- 
fineries or terminals; in cents per gal., except per bbi. where §$ sign is 
shown; wax and petrolatums in cents per pound; ex all fees and taxes; 


distribution or publication. During period of short supply, some sellers 
and at times all sellers, withhold quotations to new customers or the 
posting of firm prices but give OILGRAM the prices they otherwise 
would quote to the trade in general and which they confine to their 
regular customers only, and such prices appear in the price tables. 
Gasoline ratings are by ASTM Method and are minimum 
ratings, except where letter M is used to indicate that octane rating is 
by ASTM Motor Method. For further details of price conditions apply 
to any NPN—OILGRAM office or see back of any OILGRAM Price 
Service invoice. 


for crude oj] and its products lawfully produced and transported; re- 


ported as received by OILGRAM and National Petroleum News but not Price Service, Inc., 


guaranteed ; 


GASOLINE 


OKLA., Group 3 (Okla, shpt.) 

88 Oct. Prem, (3)11.5-11.875 
R2 Oct. Reg. (4)10.5-10.875 
89 Oct. Reg. sees 
40 Oct. M & below 9.625-10.125 
OKLA., Group 3 (Northern shpt.) 


8&8 Oct. Prem. (6)11.375-11.75 
82 Oct. Reg. (6)10.375-10.625 
60 Oct. 9.5-9.875 


MIDWESTERN (Group 3 Be 


Oct. Prem. . (4)11.375-11.75 
Oct. Reg. .. (5)10.375-10.5 
Oct. M & below ...... 9.625-9.75 


TEX. (Texas & New Mex, shpt.) 


Oct. masa en bees 13.2-13.25(2) 
Oct. . 12.75(2) 
Oct. , (2)12-12.75 
Oct. ’ 12 

Oct. SS  « dawdecenooce 10.75-11.7 
Oct. > 10.75—-11.25 
Oct. ere 10.75-11(2) 
Oct. M. - below ...... (2)9.75-10.8 


TEX, (Texas & New Mex, shpt.) 


12.5 
12.5-12.75 
12(2) 
12 
10. 75-11.25 
10.75-11 
10.75-11 
10.25~-10.5 


TEX. (Truck transport lots) 
Oct. Prem. 
Oct. Prem. 
Oct, Prem. 
Oct, 
Oct. 


(2)11.75-12 
11.75 


o6 10.75-11.25 
. (2)10.75-11 


9.875-10.5 
CENT, W. TEX. (Truck transport lots) 
CS Gk, PU. cic cecavens 12 


82 Oct. Reg a 10.75 
60 Oct. M & ‘below .. 10 


ARK, (For shipment to Ark. & La.) 
88 Oct, Prem. 11.75 
10.75 
9.625 
KANSAS (For Kansas destinations only) 
90 Oct. Prem. ° 11.6—11.8 
88 Oct. Prem. eibaee 11.6—12.375 
SS Cee, TOG. ook ce veces 11.5% 
82 Oct. Reg. x10.6-11.375 


80 Oct. Reg es 10.5-10.625(2)x 
60 Oct. M & below 9.5-10.625 


WESTERN PENNA. 

Bradford-Warren: 

90 Oct. Prem. .... 13.76-14 
. . 12.7512) 


13.75— 
12. 75-12.9(2) 


13.9(2) 
12.9(2) 


OHIO—Quotations of 8.0. Ohio for delivery to 
Ohio points: 


14.0 
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for subscribers’ private use only and not for resale or 


Subscription rate in 


(FOB Central Mi 
90 Oct. Prem. 
86 Oct. Prem. 
84 Oct. Reg. 

82 Oct. Reg. 


CENTRAL MICHIGAN 
chigan refineries) 
(2)13.5-14.75 
13.25-13.75(2) 
(2)12.5-13.25 
.« €2)12.25-12.75 


OALIFORNIA 
Los Angeles Dist.: 
90 Oct. Prem. 
80 Oct. Reg. vase 
San Francisco Dist.: 
90 Oct. Prem. 
80 Oct. Reg. 
San Joaquin. Valley Dist.: 
90 Oct. Prem. .... 
80 Oct. Reg. 


13-16.5 
11.5-14(2) 


16.25-17 
14.25-14.5 


16.25-17 
14.25-14.5 


KEROSINE, GAS & FUEL OILS 


OKLA., Group 3 (Okla. shpt.) 
41-43 w.w. 

42-44 ww. steebte 

Range oil . 8.75(3) 
58 & above DIL Diesel. (3)8.5-9(2) 
ewe MT ws’ 8.125-9 

No. eee sees ces 7.625-8.5 

No. dodupescagecces COTM SAD 
No. (2)$0.90-1.20 


8.75-9.25 
8.75-9.25 


OKLA., Group 3 (Northern shpt.) 


(4)8.75-0(2) 
(5)8.75-9(5) 


(2)7.625~-7. 875(2) 
(3)$0.90-1.15 


MIDWESTERN (Group 3 basis) 

41-43 w.w. (2)8.75-9 

42-44 wW.w. (4)8.75-9(2) 

Range oil oses 

58 & above D.I. Diesel... (4)8.5-8.75(2) 

8.125-8.75 

° 7.625-8.125 
(3) $0.90-1.00(2) 

N. TEX. (Texas & New Mex. shpt.) 

41-43 ww. (2)8.75-9.5(2) 

42-44 w.w, 9 

58 & above D.I. Diesel. 

No, 2 fuel ..... vecsts 

BGO, 6 TOG bcs vai'vess céieow 


8.5-9.25 
Seaper™ 


W. TEX. (Texas & New Mex. shpt.) 
41-43 w.w. 8.75 


42-44 ww. 9.25-10.25 

58 & above D.I. Diesel.. eevee 
8.75—9.25(2) 
8.5 


-5-9 
$0.90-1.75 


E. TEX. (Truck transport lots) 
41-43 w.w. 

42-44 ww. . 

58 & above D.I. Diesel. 


CENT. W. TEX. 

41-43 w.w. 

58 & above D.I. Diesel. 
U.G.I. gas a eee 


For complete price service delivered daily from nearest OJILGRAM 
publishing office, New York, Cleveland and Houston, address Piatt'’s 
1213 West 3rd &t., 
U. 8.: $150 per year, payable in advance. 


Cleveland 13, Ohio. Annual 


KANSAS (For Kansas destinations only) 
42-44 w.w. ee-+e0 (2)9-9.875 
52 & below D.I, Diesel.... 9-93 
58 & above D.I. Diesel.... 

No. 1 fuel 
No, 2 fuel 
No, 4 fuel eee 
Be SD BB bc cc csccvecece $1.45-1.475 
No. 6 


ARK. (For shipment to Ark, & La.) 
42-44 W.w. 
Tractor fuel 
fuel 52 & below.... 
fuel 58 & above.... 


WESTERN PENNA. 

Bradford-Warren:(*) 

Kerosine . 66 obs eves 11.25-11.95 
55 eetane Diesel seedens coe 11(2) 
No. 1 fuel ees 
No, 2 fuel 10.75-11.2 
No. 3 fuel eenabes 10.75-11.2 
36-40 gravity “fuel nee coves 10.25 
on City: 

Kerosine .. euceeeeees (2)11.25-11.65 
50 cetane Diesel ove vb oo 808 10.5 
WOO. 2 BO . cccssvccccvces 10.75-11.15 
No, 2 fuel wes aie anh au 10.5—10.75(2)x 
No. 3 fuel ... 10.5 
36-40 gravity fuel ........ 10.5 
Pittsburgh: 


Kerosine ... be dd bden's (2)11.4-11.65 
50 cetane Dies el eupee bbees 10.65 
No. 1 fuel 
No. 2 fuel 
No. 3 fuel ..... eee 
36-40 gravity fuel 10.525—10.65 

(*) Prices of some Bradford-Warren District 
sellers to bulk commercial consumers are 0.15¢ 
higher than prices shown above. 


11.35 
(2) 10.65—10.75 


CENTRAL MICHIGAN 
(FOB Central Michigan refineries.) 
Range oil 
46-49 w.w_ kero. 
P.W. distillate 
No. 2 fuel 
10.5—11(2) 
(2)8.5-9.7 
(3)6.25-8.25(2) 
(8)6—5 


OHTO—Quotations of 8.0. Ohio for delivery to 
Ohio points: 

CERPGTNRS occ iccssssicccces 

No. 1 fuel 

No. 2 fuel 

Diesel (Light & Med.).... 


OALIFORNIA 

San Joaquin Valiey Dist.: 
40-43 w.w. 

Heavy fuel (PS 400) 
Light fuel (PS 300) 
Diesel fuel (PS 200) 
Stove dist. (PS 100) 
San Francisco Dist. : 
40-43 wW.w. ... 

Heavy fuel (Ps "400) 
Light fuel (PS 300) 
Diesel fuel (PS 200) .... 
Stove dist. (PS 100) 

Los — Dis 


(2)12-12.5 


$1.75-2.00 
$2. 15-2. v tm 
8.25-11 
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OIiL PRICE SECTION 





Refinery & Terminal Prices (Continued) 


PRICES IN EFFECT JAN. 19 


MIDCONTINEN? LUBES 


FOB Tulsa basis, for domestic shipment only. 
Bright Stocks, vis, at 210° Neutrals, vis. at 
100°, 0-10 p.p. 


LUBRICATING OILS 


WESTERN PENNA, 


Prices are for sales made, or offers reliably 
reported, to jobbers & compounders only. 








Viscous Neutrals—No. 3 col. Vis. at 70° F. 200 pe Ree Breretescsees rity 
Vis. (180 at 100°) 420-425 a. we Beaccccccccss Be 

0 pt. see 180 vis. Dicvssecteses 12.25-13 

10 p.t. x29. . 200 vis Ba cccecccccce 12.25-13.25 
| ROT REE Pas x28. 250 vis Be wcvcocece eee ay 7 

p.t. u(8)37- 38(2) 280 vis Biccesece vewe 3-14 

150 vie (143 a at t 100°) 400-405 300 vis Wie ides vata 13.25-14.25 

10 Bt 427.5 Bright Stock—Conventional 

15 p.t. “26.5 200 vis. D: 
25 ~p.t. 25(3)x GP TE wcdcacccesccce 26 

150-160 vis. D 

Bright Stocks G-2O BP. occcccccccceve 22-23 
145-155 vis, at 210°, 540-550 fl. No. 8 col pete BM orc erccercsece atacand 

10 pt. 2% 31.5 

15 pt. *30.5 O-10 DD. cccrccccccccce 21-22 
25 «op.t. x (2)29-30(4) Bright Stock—Solvent 
Cylinder Stocks 150-160 vis. 0-10 p.p., 95 v.1, 27(5)x 
600 s.r. filterb’! (3) 24-25 Neutral Olis—Solvent (95 v.i.) 
RE ere (3) 25-27 170-180 vis. 15.5(5)x 
600 flash (3)27-29(2) 200-210 vis. gb eweses eas 16.5(5)x 
GEO TOD cin cics cccdcssdcece 30(3) De Teh. a evke Gaunadsécetne 17.5(4)x 










‘on oll Yous! oil tanks; old and new, far: y 
ae “new low in delivery costs. Ve) 
“See you regular Supply House. [COUSTC FILL "Tk THE WHISTLE STOPS 
Model LC for old] ty SCULLY SIGNAL COMPANY  camtrdce at'"Mss, | Model LA for new 
omer tanks} — Canadion Licensee: EMPIRE BRASS MFG. CO. LTD. Toronto, Ontario tank installations 








Marketer of Petroleum Products 


NEW ENGLAND PETROLEUM CORPORATION 


New York Boston 














UNITED REFINING COMPANY, WARREN, PENNSYLVANIA >Ca=%0 


CONFIDENCE THAT IS 
BUILT ON QUALITY 


® Put your brand on a UNITED proauct with full 
confidence that you are marketing the world’s 
finest motor oil made from 100% Pure Pennsyl- 
vania Grade Crude. Quality forms the keystone of 
the world-wide reputation UNITED lubricants 
have won during the past fifty years. Your brand 
can have no better sales appeal than this CONFI- 
DENCE built on QUALITY. 


100% PURE PENNSYLVANIA OIL 







MEMBER P. G. C. O. A. PERMIT No. 24 
12a ae™ 

















Oylinder Stocks 
600 s.r., olive greem ...... 18 


GULF COAST—Solvent Refined Labes. 

From Mid-Continent grade crude. Prices FOB 

ship at Gulf for export. 

Bright stock—Vis. at 210° 
150-160 vis., — one 





test, 95 v.i. (3)26.5-27.5(2) 
Neutral Oils—Vis. at 100°; 96 v.1.; 0-10 p.t. 
100 vis. (2)13-14 
200 vis 15-16(3) 
300 vis (2)17-17.5(2) 
500 vis 18.25~-19.5(3) 


SOUTH TEXAS LUBES 


(Vis, at 100° F, FOB 8S. Tex., refineries for 
domestic and/or export shipment.) 


(4) 11-12(2) 
13(6) 
14(6) 


17(5) 
(4) 18-19(2) 


(3) 11-12(2) 
13(6) 
14(6) 
15(6) 
16(6) 


17(6) 
(5) 18-19 


WAX 


WESTERN PENNA. (T.C., in Bulk) 
White Crude Scale: 


122-124 A.m.p. 
124-126 A.m.p. 


(3)3.75-3.875 
(3)3.76-3.875 


SEABOARD 

Melting points are AMP, 3° higher 
EMP. Prices are for carload lots. Domestio 
prices are FOB refinery; scale in bags or 
bbis.; fully refined, slabs loose. Export prices 
are FAS; scale in bags or bbis., fully refined 
in bags or cartons. 


Crude Scale N.Y. Domestic N.Y. Export 
124-126 white 5.6(2) (2)4.8-5.6(2) 
Fully Refined: 

WBBB cccccs. 7.45 eves 

TET acccces 7.45(3) 7-8 .15(3) 
128-30 ...... 7.45(3) a 15(3) 
130-32 ...... eke 7.1 

133-5 7.55(3) 7.1-8. -25(2) 
eg eee 7.55(3) 7.25-8.4 
138—40 7.55(3) 7.68.75 
BBD cncsces 7.55-8.3 7.8-9 
149-51 ...... 9.55 11.2 


(Of refiners, FOB refineries, in cents per gal. 
tank cars or transport trucks) 
Commercial Industrial 


District Propane 
N, Y. Harbor 8 8 
Philadelphia 8(3) “= 
Baltimore case 

Hastings ....... ive 

New Orleans 4.375 4. ‘375 
Houston ........ 3.75 3.75 
Toledo ......... 7 7 


NATURAL GASOLINE 


(Group 3 & Breckenridge prices are to blend- 
ers on freight basis shown below. Shipments 
may originate in any Mid-Continent manufac- 
turing district.) 


FOB GROUP 3 


Grade 26-70 .........ss+: 6.875( Quotations) 
FOB BRECKENRIDGE 
RN Oe ica seccse tasse 6.375( Quotations) 


NATIONAL PETROLEUM NEWS 





OIL PRICE SECTION 





Refinery & Terminal Prices (Continued) 
PRICES IN EFFECT JAN. 19 
ATLANTIC & GULF COASTS 


Prices are of refiners, FOB their refineries & tenker terminals and of tanker terminal operators, 
FOB their terminals. Ships’ bunkers prices are exclusive of lighterage. 


92 Oct. 90 Oct. 86 Oct. 83 Oct. Kerosine 
Prem. Gasoline Prem. Gasoline Reg. Gasoline Reg. Gasoline No. 1 Fuei(*) 
13.85-15 13.85-14.35 12.85-13.6 See 10.75(19) 
13.75-14.9 13.75-14.25 12.5-13.4 soak 10.65(19) 
14.2-15.2(3) 14.2-15.2 “ee 7-13.7(6) cece 11.06(9) 
12.9-15(2) 12.9-13.25 11.9-13.5 cand 10.85(10) 
12.8 12.8-18 11.8-12 rey 10.75(9) 
cose oboe 9.7 
14.95-15.7 14.95-15.2(2) 13.7(8) . 10.96(16) 
13.3-14.475 13.3 (2)12.3-12.475 awe (3)10.7-10.9(2) 
Corpus Christi 12.5-13.5 12.5 11.5(2) _— rr 
Houston .... 12.25-13.3 12.25-13.3 (2)11.25-11.3 site 9.25-9.75 
do barges . 12.25-13.3 (2)12-12.25 11.25-11.3 ee 9-9.25 
Jacksonville . 13.6(4) 13.3-13.6(2) 12.3-12.6(7) into 11.4(11) 
Miami sess 13.6 12.6 anes 11.5(2) 
13.4(3) . 12.4(3) oese 10.4(4) 
q 10.95(8) 
New Orleans. , " 11.3 9.7-10.15 
do barges . 12.6 12 ‘ 1.25 9.7-9.95 
Norfolk : . t eee 10.75(7) 
ese 4 13. 12.4 eeee 10.4(2) 
Philadelphia . ‘ . > (2)13.7-13.9 RPP - 10.85( 10) 
-05 1 13.6-18.8 cece 10.75(10) 


Y 3. 12.6(4) ts, ik 11.5(5) 
15.05-15.3(3) " y 13.8(4) fia 11.05(9) 


14.95-15.2(3) \. e 13.7(5) wees 10.95(9) 
13.6(3) (2)12.3-12.6(5) eee 11.45(7) 
13.4(3) 13.3-13.4 12.3-12.4 ove 11.15(8) 


‘ampa 
oe. 
N. 13.05-14.55(2) 13.05-13.2 12.05-12.55 ' (3)16.7-10.9(4) 


Diesel OU Light Diesel 
Gas House No. 5 Fuel No.5 Fuel Shore Plants* Ships’ Bunkers 
No. 2 Fuei* Gas Ol* (0-10 p.t.) (15-60 p.t.) (50cet.,654.1.) (45 cet., 45 4.1.) 
N. Y. Harb. 9.75(19) 9.85 x(8)$3.02-3.56 «$2.55 (8)10.15-10.25 $4.24(4) 
do barges. 9.65(18) ome x(8)2.99-3.46 «2.52 Jase sae s 
Albany 10.05(12) 10.45 3.75 aes 10.45(4) ese 
Baltimore .. 9.85(11) 9.95 x(2)3.05-3.06 «2.58 10.25(5) 4.24(4) 
do barges. 9.75(6) Tr x (2)2.99-3.03 «2.52 oes wee 
8.8 jeee 2.09 8.8 3.49 
10.35 owas «(3)3.01-3.07(2) 10.35(6) 4.27-4.28(2) 
pevid ake 1012) 4.18(2) 
8.5(2) 3.40(6) 
10.4(6) 4.431(5) 
10.5(2) 4.473(2) 
3.195 see 10.35(5) TTT 
ewée ’ 8.7-9.1(2) 3.49(3) 
x3.00 . ees 4.19-4.24(2) 
Phuladeiphse . . , (3)3.08-3.10 ; 10.25(8) 4.24(4) 
Pt.Everglades . — gece cone 10.5(5) 4.473(3) 
Portland ... . . aes 10.46(4) cece 
Providence «2.99 10.35(4) 4.28 
rete 2.76(2) see0 10.45(5) 4.452(5) 
10.25(5) weed eee eoes 10.25(6) 4.368(5) 


Tam 
Wilmington, 
N. 


9.9(7) eevee eeee 10(2) 4.18(3) 


No. 6 Fuel No. 6 Fuel Bunker C 
No, 6 Fuel No Sulfur No. 6 Fuel Max. 1% Fuel 
No Sulfur Guarantee Max.1% Sulfur Ships’ 
Guarantee Barges Sulfur Barges Bunkers 
res Harb. x(10) $2. - 2.10(2) x(10)$2.00-2.10(3) x(3)$2.10-2.25%(3)$2.10-2.25(2) $2.00(10)x $3.91(4) 
Aibany ..... ses 2 
Baltimore “e«sy2.06-2 -13(2) x(3)2. ‘00-2. 10 2.28 2.25 2.00(4)x 3.91(2) 
Baton Rouge. 1.63 1.60 1.60(2) 3.24 
Boston ... .x(5)2.04-2.15 x (4)2.04-2.15 2.30 2.30 2.04(5)x : 
Charleston . x1.98-2.03 x(2)1.95-2.00 sae os x (2)1.95-2.00 cs 
Corpus Christi 1.63 1.60 bees Saas 1.60(2) 3.15 
Houston ... %1.60-1.65 1.60(4) bene +s (8)1.60-1.85(2) 3.24(5) 
Jacksonvitie x(2)1.95-2,00(4) x(2)1.92-1.97(4) Saas stew «(5)1.92-1.97 . 
Miami ..... «1.90 xl se x(2)1.87-1.92 
Mobile ..... 1.68 185 1.65 
New Haven .x(2)2.02-2.12 «2.02 x2.02-2.12 es 
New Orleans 1.63(3) 1.60(3) 1.60(4) 3.24(2) 
Norfolk ...x(2)2.01-2.08 «(3)1.98-2.05 »(4)1.98-2.05 : 
Pensacola .. 1.85 1.85 
Philadelphia «(5)2. ‘03-2. 13(3) x(6)2.00-2. 10(2) x(2)2.1 18-2. 28(8)x(2)2. 15-2 25(3)x(6)2. 00-2.10(2)3.91(4) 
Pt.Everglades  x1.90(2) «1.87(2) «1.87(3) 
Portiand ... »~2.07-2.18 «2.04 nhiae «2.04 
Providence .  x2.01-2.11x x2.01-2.02x 2.30-2.36 , x2.01-2.02(2)x 
Savannah .x(2)1.98-2.03(3) (2)1.95-2.00(2) cows eres (2)1.95-2.00(3) 


Tampa ....x(2)1.87-1.90(3) «(2)1.84-1.87(2) eee ove «(2)1.84-1.87(3) 
“oo 


NN. 


(*) At ‘Atlantic Coast refineries ant ‘terminals, oak | at Albany and a prices of some sellers to 
bulk commercial consumers are 0.15¢c higher ‘than prices shown above 


JANUARY 21, 1953 


CHICAGO DISTRICT PRICES 


Prices to jobbers & distributors in tank car 
and/or truck transport lots FOB refineries, 
pipe line terminals and inland waterway barge 
terminals. 


12.85-13.75 
(3)12.1-12.75 


nge oil (3)10.9-11.375 
No. S fuel (3)9.9-10.375 
Heavy Fuel Olls 
No, 5, low sulfur 6.8 
No, 5, high sulfur (2)6.8-7.25 
No. 6, low sulfur 
No. 6, high sulfur 


PETROLATUMS 


WESTERN PENNA. 

(Bbis., carloads; tank car, 1 to 1.5c less.) 
Snow white ..........+.«.+ (2)6.875-7.375 
Soft white ............++. (3)6.625-7.25 

Lily white ........-+.-++++ (2)6.375-7 

Cream white ... eco 

Soft yellow 

Light amber 

Amber 

Red ... 


NAPHTHAS & SOLVENTS 


(FOB Group 3) 

Stoddard solvent .. 11.375(3) 
Cleaners naphtha 11.875(2) 
V.M.&P. naphtha 11.875(4) 
Mineral spirits 10.875(4) 
Rubber solvent 11.875(3) 
Lacquer diluent ..........(2)12.125-12.375 
Benzol diluent (2) 13.125-13.625 


WESTERN PENNA. 
Ol City: 


Stoddard solvent 


Pittsburgh: 
Stoddard solvent 15(3) 


OHTIO—Quotations of 8.0. Ohio for delivery to 
Ohio points: 

V.M.&P. naphtha 7.0 
Mineral spirits & stoddard solvent 16. 0 
Rubber solvent 


E, TEXAS (Truck Trnspt. lots) 
Stoddard solvent 11.25 


CENT. W. TEX. (Truck Trnspt. lots) 
Stoddard solvent 10.5 


KANSAS (For Kans, Dest’n. only) 
Stoddard solvent 11.8 


ATLANTIC OOAST 
V.M.&P. Mineral 
Naphtha 


Spirits 
New York 
Harbor 16(5) 
Philadelphia .. 16.5(4) 15 .5(5) 
Baltimore .... «.-. 15.5(3) 
Boston ...... 17.5(4) 16.515) 
Providence ... «..- 16 .5(4) 








CYLINDER 


formulated with Oo i i. 
Alox Additives, replacing 
Blown Rapeseed Oil. 

gher quality, lower cost. 











k e 


\ALOX <onroranion 


Niagera Falls, N.Y 





OIL PRICE SECTION 





aii Refinery & Terminal Prices (Continued) 
nites Ss PRICES IN EFFECT JAN. 19 
Peterson 4, New Jersey GULF COAST—CARGOES, DOMESTIC & EXPORT, ALL PORTS 


Cargo prices are FOB ship at U. 8S. Gulf, minimum of 20,000 bbis., and are by refiners only to 
other refiners, export agents, or tanker terminal operators. The figure in parentheses after each 
ee indicates the number of companies quoting that price. 


























| 
| 
ne (MIL-F-5572) 
| Grade 115/145 ee fA a ERS ere Sy ee .75 
Grade 100/190 ....... cc ce cece cece sec sccc ones 16-16 .75 
REPUBLIC OIL REFINING CO eS ee 15.75 
Motor Gasoline 
Refiners of 92 Oct. Premium ............- Sicictdoeveccdces Sa 
and Petroleum | 90 Oct, Premium ..........-. ince be cbcgecseese | See 
EPUB 86 Oct. Regular ...........-. scngeba ehaccececc - SERRE es. Oe0) 
Marketers \ Products 83 Oct. RAGUIAE 2-.0-204+++++- Sa aoc alk a caa Od 10. 76-13-11.25 
; ‘ 79 Oct. ... LEE sa uw ie a a'gviobocthowede tier ae 
Main Offices: Refinery, | | 70-72 Oct. M Leaded ..................c...e02+ 10-10,25-10.75 
‘ . | Kerosine & Light Fuels 
Pittsburgh, Pa. Texas City, Texas j | eg ~ ie ee 
| eo, ears ledévactdeoedecces ee 
| Diesel & Gas Olls 
e —— —_—— | Ge EE GONE ove kc cdcccccestzicctcerces Se 
48-52 Diesel index ........... Lcceceesee 8-1256-8.25-8.375-8.5 
53-57 Diesel index ......... Ep meeanes x Ye ee RS 
| Heavy Fi 
| No. & Fuel, 0-10 p.t. .......cccccccceeccccces §2.35(2)-$2.50 


| Bunker C Fuel .ebebnt.b+v0voeee 


ote ccseces $1.50(4)-$1.75-$1 .85(2) 


MIDDLE EAST CRUDE PRICES 


Posted Export Prices of Socony-Vacuum Overseas Supply Co. for Sale in Cargo Lots. 
(Prices are per bbl. of 42 U. 8S. gals., exclusive of loca] port or other governmental charges. 
sales taxes, etc., if any; FOB point indicated, for gravities shown; 2c per bbl. differential per 
degree of gravity applies for gravities below and above those shown.) 








Type of Price : API Effective 
Crude Per Bbi. FOB Point Gravity Date 
Arabian $1.75 Ras Tanura, Saudi Arabia 36-36.9 Nov. 1, 1950 
Arabian, = Suit =—Sidon,"Eabacon seacs Apr 1, doe 
5 Si 5 non - 35. , 
TANK CAR BUYERS Iraq-Kirkuk $2.41 Tripoii, Lebanen 36-36.9 April 1, 1951 
* Araq-Basrah $1.67 Fao, Iraq 32-32.9 Dec. 24, 1951 
Uniform High Quality VENEZUELAN CRUDE PRICES 


deepwater terminals at ports named, and are subject to crude availability and company’s require- 
P.O. BOX 1051 PHONE 2-4351 ments; 2c per bbl, differential per degree of gravity applies for gravities below and above those 

TULSA, OKLA shown, except fer Lagunillas Heavy for which price shown applies regardless of gravity. Price 
applicable for each cargo is that in effect at time vesse] tenders for loading. For purchases made 
in fields, prices shown are basis for such purchases with deductions being made for terminaling 
and pipe line services in accordance with published tariffs. Purchases not subject to contracts with 
Venezuelan government are made at prices established by schedule shown below less 1c per bbl. 





| Prices are of Creole Petroleum Corp. for sale and/or purchase of cargo-lot quantities FOB 
DEEP ROCK OIL CORPORATION 


Price Effective 
| Crude Gravity API $/Barrel FOB Date 
INDUSTRIAL i Bachaquero ........... 14-14.9 1.66 Las Piedras or Amuay Bay Oct. 11, 1952 
| Tia Juana Heavy ened 19-19.9 2.03 Amuay Bay Oct. 11, 1952 
| Lagunillas Heavy ..... Fiat 2.05 Las Piedras or Amuay Bay Oct. 11, 1952 
ec U - L L | Tia Juana Medium .... 26-26.9 2.20 Amuay Bay July 24, 1952 
Tia Juana 102 L.P, ... 26-26.9 2.44 Amuay Bay July 24, 1952 
Tia Juana — ouawbe 30-80.9 2.28 Amuay Bay July 24, 1952 
SPECIALISTS .. aerirre youeees 30-30.9 2.33 Las Piedras or Amuay Bay July 24, 1952 
CUMAPERS coc ceccccces 48-48.9 3.10 Tucupido Oct. 11, 1952 
| San Joaquin .......... 32-42.9 2.91 Puerto La Cruz Oct. 11, 1952 
| Offeima .ceccceccseces 32-32.9 2.57 Puerto La Cruz July 24, 1952 
BEMIGIR. ccccccccevecses 35-35.9 2.63 Puerto La Cruz Sept. 1, 1952 
SUOUEM ccc vccoscceces 32-32.9 2.57 Puerto La Cruz July 24, 1952 
| Quiriquire .......+.+5. 18-18.9 2.29 Caripito Oct. 11, 1952 
WATER Temblador ..........++ 20-20.9 2.33 Caripito Oct. 11, 1952 
Pedernales ........+6. 20-20.9 1.27 Capure (Pedernales) Sept. 1, 1952 
} 
PHOENIX OIL CORPORATION | AVIATION GASOLINE PRICES 
orwe 4 Mich a ' | (Prices are for tank cars, barges or truck transport lots; aviation gasoline meet specification 
| 


has MIL-F-5572, unless otherwise noted.) 











District Grade 100/130 Grade 91/96 Grade 80 
a i We. dewet cose ov'se gvewes 17.6—18.6 46 .1-17.2 15.6-16.2 
Dh Ph  « tectecscwe 000004600800 18.2 16.7 15.95 
| Portland, Me. be eb oé 0000s seaaiescesds: enere pemekete t,! 2 oS > epeelion 
Philadelphia, Pa. re ae ie a he eet ea ol" ie id ea a ol he ila 
. Resets &.| ¥ Tt | I ML” wth ts as ke as ou a ae wave 60 17.96 16.46 15.85 
| Norfolk, Va. ..... 17.85 16.35 15.6 
cn Th, Mes cc ec seuss dtubbee <6 18. 16.5 15.75 
| New Orleans, La, (Baton Rouge) ...... 17 15.5 14.75 
Se, EL: ematnce sc-ccdddesthvenee 16.5-17.25 15-15.75 14.5-15 
LAKE PORT TERMINALS 
PETROLEUM CORPORATION Buffalo Cleveland Detroit Toledo 
90 Oct, Premmiwm ....cccsccsccses 16(2) auee évee eeve 
INDEPENDENT MARKETERS [mimeo iaia cr aE S468), 7 
Maine to South Carolina | Diesel Fucts cpepbesrdie tovas 5?) eee a Pas 10.35-10.95 10.25 
°o. 1 BD arin tg:0S oA wh oe vice non ss anes edhe 11.2-11.7 10.75-11.1 
630 FIFTH AVENUE, NEW YORK 20, N.Y i WN 55 ange Dicaaccceivess 20.0000) arte 10.2-10.95 10-10.1 
No. 5 Fuel éSeaopows o6s> on x8 .25(a) 7.35(4) «7-7.25(2) 
os No. 6 Fuel ‘ 9(2) «7 .6(a) x6.85~-7.1(3) x6.5—7(2) 


(a) Delivered Cleveland. 


MEXICAN BUNKER PRICES PACIFIC COAST 


U. Ss. DOLLARS PER <n aad 159 ——— (in Ships’ Bunkers, Diesel Fuel Bunker C Fuel 
Ships Bunk 8. 8. ) 
— _—_ or Deep Tank Lots) (P.S. 200) (P.S. 400 
BE 0 T n & 








Mexican Guif San Pedro, Calif. $3.44(5) $1.70(5) 

,) | eae $1.65 $3.75 San Francisco .. 3.65(4) $1.75(4) 

Veracruz ......++- 1.65 cece Portland, Ore, .. 3.86(4) $2.00(4) 

EXPORT .O} | S Minatitlan .......- 1.8 eo Seattle, Wash... 3.86(4) $2.00(4) 

Pacific it 

DRUMMING Guaymas .......+-+. $2.50 .00 
E40 ST. NEW YORK CITY 16.N_Y Manzanillo ......-- 2.50 4.10 
‘ Salina Cruz ...... 2.50 4.10 
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OlL PRICE SECTION 








T Ww effect Jan. 19, 1953, as posted by principal marketing companies at 
ank agon Prices their headquarters offices, but subject to later correction. 

Inspection fees per gal., included in both gasoline and kerosine prices 

Prices for gasoline do not include taxes; they do, however, include unless otherwise specified, are as follows: 

inspection fees as shown in next column. Gasoline taxes, shown in Ala. 1/40c on gasoline; Ark. 1/20c; Fila. 1/S8c; Dl. 3/100c; Ind 
separate column, include 2c federal, and state taxes; also city and 2/25; Kans. 1/100c; La. 1/32c; Minn, 5/200¢; Mo, 1/25c; Neb. 2/100c; 
county tags as indicated in f t Kerosine tank wagon prices Nev. 1/20c; N. C. 1/4c; N. D. 1/20c; Okla. 2/25c; 8. C. 1/Se; 8. D 
also do not include taxes; kerosine taxes where levied are indicated in 1/40c; Tenn. 2/5¢e; and Wisc. 3/100c 


footnotes. Discounts, if any, are shown in footnotes. These prices in Kerosine inspection fees only: Ala. 1/2c; Iowa 1/50c; Mich. 1/5c 


ATLANTIC — STANDARD OF : CHEVRON ESSO Esso Gasoline 


line Kero.& (Regular) Av. 80/87 Gaso- 


(Regular Grade) 
REFINING — <iecular Grade) No.1 No.2 CALIFORNIA T.T. 7.7. line STANDARD Gasoline Kere- 
i 







r. © Fuel Fuel 400 Gals. & over Taxes Dir. Cons. sine 
T.W. T.W. Taxes T.W. T.W. San Fran. Cal, . 14.5 18.0 6.5 T.W. T.W. Taxes T.W. 
Allentown, Pa. 15.3 15.3 7.0 14.8 13.6 Los Angeles 14.0 17.5 6.5 Atlantic City, N. J 14.6 14.6 5.0 14.0 
Altoona iscep Se 15.6 7.0 15.35 13.95 Fresno ... ° 15.7 19.2 6.5 Newark . oes 14.6 14.6 5.0 13.9 
BD scabs cea a : 15.35 13.95 Phoenix, Ariz. 17.3 20.8 7.0 Baltimore, Md. .. 14.5 14.5 7.0 13.8 
Greensburg ~+» 15.6 15.6 7.0 15.35 13.95 Reno, Nev. . ‘ 17.1 20.6 7.5 Cumberland ...... 15.7 15.7 7.0 15.2 
Harrisburg .... 15.3 15.3 70 14.8 13.6 Portiand, Ore 15.0 18.5 8.0 Washington, D. C 14.9 14.9 7.0 «714.5 
Philadelphia .. 14.7 14.7 7.0 14.2 13.0 Seattle, Wash 15.0 18.5 8.5 Danville, Va. .... 15.4 15.4 8.0 14.2 
Pittsburgh .... 15.6 15.6 7.0 15.35 13.95 Spokane 17.8 21.3 8.5 Petersburg ; 15.0 15.0 8.0 14.7 
Reading ...... 15.3 153 7.0 14.8 13.6 Tacoma 15.0 18.5 &.5 Norfolk . , 14.1 14.1 8.0 14.0 
Scranton ..... 16.3 15.3 7.0 15.1 13.9 Boise, Idaho 17.2 22.7 8.0 Richmond ........ 14.5 14.5 8.0 14.4 
Wilkes Barre.. . 15.1 13.9 Salt Lake, U 15.4 19.4 7.0 Roanoke : 16.3 16.3 8.0 15.1 
w ee -. 15.6 15.6 7.0 15.1 13.9 Honolulu, T. H. . 15.6 19.1 8.5 Charleston, W. Va. 16.1 16.1 7.0 15.2 
--+ 15.0 15.0 7.0 145 13.3 Fairbanks, Alaska 27.4 30.9 4.0 Fairmont ... ’ 16.1 16.1 7.0 15.6 
Wilmington, Juneau 16.6 20.1 4.0 Parkersburg 16.0 16.0 7.0 14.6 
er ss Bae 14.7 7.0 14.2 13.1 Wheeling 16.0 16.0 7.0 14.4 
Bridgpt., Conn. 14.8 14.8 6.0 j -* Charlotte, N. C 15.4 15.4 9.0 13.9 
Hartford ...... 14.8 15.1 6.0 . 13.6 Keresine — Standard Hickory 15.8 15.8 9.0 14.1 
New Haven ... 14.8 14.8 6.0 ‘ 13.1 T.T. FurnaceOil StoveOil Mt. Airy 16.0 16.0 9.0 14.4 
Boston, Mass.. 14.9 14.9 7.0 *" 13.4 40/199 7.7. 7.7. Raleigh ; 16.0 16.0 9.0 15.1 
Fall River .... 14.9 16.9 70 .. ry gals. (400 gals.or more) Salisbury 6.5 15.8 9.9 38.1 
Springfield .... 15.6 5.6 7.0 vad 14.1 (ex all taxes) Charleston, 8. C 14.6 14.6 9.0 
Worcester .... 15.1 a. 30 oie 13.6 . Columbia . 16.1 16.1 9.0 
Prov., R. I. .. 14.9 9 60 ie 8 San Fran., Cal... 18.5 10.9 12.4 Spartanburg 15.0 15.0 9.0 
Camden, N. J. 14.6 6 5.0 14.0 13.0 Los Angeles ..... 18.0 10.4 11.9 New Orleans, La 13.3 13.3 9.0 12.8 
Newark ...... 14.6 6 5.0 13.9 12.9 Fresno .......... 19.8 11.8 13.3 Baton Rouge 13.7 13.7 9.0 \12.5 
Albany, N. Y.. 14.7 7 6.0 14.3 13.0 Phoenix, Ariz, ... 21.3 14.3 15.8 Alexandria 15.1 15.1 9.0 13.7 
Binghamton .. 15.8 15.8 6.0 15.7 14.3 Reno, Nev. ..... 21.1 13.8 15.3 Lake Charles 13.8 13.8 9.0 13.1 
Buffalo ...... 15.5 15.5 6.0 15.9 14.7 Portland, Ore. ... 20.5 11.5 Shreveport 15.4 15.4 9.0 13.5 
Elmira . 15.8 15.8 60 15.8 14.4 Seattle, Wash. ... 20.5 11.5 New Iberia 13.9 13.9 9.0 13.1 
Rochester 15.5 15.5 6.0 16.0 14.6 Spokane ......... 24.3 14.8 16.3 Knoxville, Tenn 5.3 15.3 9.0 13.7 
Syracuse ..... 15.4 5.4 6.0 15. 14.3 Tacoma ......... 20.5 11.5 Memphi: ... 15.0 15.0 9.0 13.5 
Watertown .... 16.6 3.6 6.0 16.9 15.2 Boise, Idaho .... 28.7 14.8 3 Chattanooga 15.3 15.2 9.0 13.6 
Baltimore, Md. 14.5 iT ear, Salt Lake, U. .... 16.5 13.0 5 Nashville 15.5 15.5 9.0 14.0 
Richmond, Va.. 14.5 5 8.0 14.4 13.3 Honolulu, T. H. .. 19.6 11.8 Little Rock, Ark.. 16.1 16.1 14 
Charlotte, N.C. 15.4 4 9.0 13.9 12.6 Fairbanks, Alaska 35.1 Naphthas-T.W. & Steet Bois. 
Jacksonville, Juneau .......... 22.1 Min, Spirits V.M.&P. 
“la «14.2 15.2 9.0 ed ee Taxes: ee J abe AP at ie . 
‘ Boise—Sce gas tax applies to motor fuel . ny ed 4. ont 
Mineral Spirits V.M.&P. only; avgas taxes are 2c federal, 2.5¢ state Steel bis. . ' 23.0 2.6 
T.W. ly Salt Lake—7ce gas tax applies to motor Baltimore, Md : = 
Philadephia, Pa 16.5 18.0 fuel only; avgas taxes are 2c federal, 4c 3.600 gals. & over 15.7 
Pittsburgh ... a 20.0 21.0 state. Steel bbis. ... . 24.5 
° Honolulu—S.5¢ gas tax applies to motor fuel Ww eshiigten, D. ¢ : 
Heavy Fuel Oils—?.W. only; avgas taxes are 2c federal, 4c terri- 100-499 gals. . 19.0 
No. 5 No. 6 torial, Standard Diesel/furnace oil price is 500-3,599 @eis,...--+- 18.0 
Philadelphia, Pa. . 7.86 xt5.83 ex lc territorial liquid fuels tax, All T.T. 3,600 gai. S over... 1.3 
prices are ex Hawaiian gross income tax of Steel Is 25.0 
Notes: 1% to resellers, 2.5% to consumers, FUEL, on4—*. Me No.4 No. 6 
Kerosine—Thru Penna. & Del., add 2c per Notes: Atlantic City, NJ. 14.0 13.0 
gal. for t.w. deliveries of less than 25 gals. Gasoline—For other deliveries .of Chevron Newark, N. J. .. 13.9 12.9 x$3.544 x$2.556 
at one time. Camden—Add le for deliveries of (Regular) and Chevron Aviation 80/87, add to Baltimore, Md. .. 13.8 13.3 43.51 «2.52 
100-299 gal:., 2c for less than 100 gals. 400-galz.-and-over price 1.0c for 40-199 gals. ; Washington, D.C.xf14.5 «113.7 3.68 2.64 
Mineral Spirits prices also apply to Stod- 0.5¢ for 200-399 gals., except for deliveries to Norfolk, Va. ....14.0 12.9 
dard Solvent. Marine trade in Alaska (excluding Chevron Danville ....... es 12.8 
Effective dates: x Jan, 7; xf Jan, 19. Aviation 80/87) where 0.5c differential applies Petersburg cme C8": 8 
to 40-399 gal. delivery; for less than 40 gals. Richmond ....... 14.4 13.3 
add 4.0c gal., except at Honolulu add 4.5¢ for Pe eee 13.7 
m ‘ less than 40 gals. to Marine trade and less Charlotte, N. C... 13.9 12.6 
CONT'L ‘N., 3. Prices are Continental's than 100 gals. to Shoreside trade. Prices for Hickory '......... 14.1 12.9 
tankwagon prices. Current selling Chevron Aviation 80/87 at Salt Lake City ap- ae EP ae ee 
Ow prices may vary from those shown ply to all quantities in excess of 40 gals. Raleigh ......... 15.1 14.25 
because of local conditions. ) Prices for Chevron Supreme (Premium) are SON *”.. sawase beck ee 
Conoco Demand 2.0c gal. higher than Chevron (Regular) for Charleston, 8. C.. ... 13.1 
N-tane (3rd Gase- Kero- quantity delivered, except at Salt Lake which Columbia ..... ews 13.3 
(regular) Grade) line sine is 1.5¢c gal. higher. For less than 40 gals. de- Spartanburg 12.5 
Tank Wagon Taxes T.W. liveries, add 4.5¢ gal. to 400-gals.-and-over Taxes: Louisiana kerosine prices do not in 
yeny . ‘ f price, except at Honolulu, add 5.0c gal. for clude lc state tax. 
pon gar ~ ag ~ 4 a less than 40 gals. (Marine) and less than 100 Notes: Kerosine No. 1—Atlantic City prices are 
Pueblo... oe 4 14.6 8.0 15.5 gals. (Shoreside), Add to Chevron Aviation for deliveries of 300 gals. or more; add ic for 
Casper, Wyo. er Pe 14.7 8.0 15.0 80/87 quantity delivered prices, 2.0c for 91/98, 100-299 gals. 2c for less than 100 gals 
Cheyenne ....... 15.7 14.7 80 15.6 5.0¢ for 100/130, and 8.0c for 115/145. No. 6—Washington price is for min. delivery 
Billings, Mont. .. 17.0 a 8.0 16.5 Kerosine—T.T. prices, except at Salt Lake of 1,050 gals.; for min. delivery of 2,500 gals 
ee Se ee 8.0 18.2 City, apply to deliveries of 40-199 gals. For price is $2.58 per bbl. 
Great Falls ..... 17.0 8.0 18.2 other deliveries: less than 40 gals., add 4c; Effective dates: x Jan. 16, xt Jan. 19 
7 Se 17.5 8.0 18.2 200-399 gals., deduct 3c; 400 gals. & over, 
Salt Lake U. ... 16.4 7.0 16.5 deduct 4c; tank car-truck trailer, deduct 5.5c. IMPERIAL (‘Prices are per imperial gal.; to 
Twin Falls, Ida.. 19.1 Ten 8.0 19.2 Salt Lake City posted tank truck price is for arrive at price per U. 8. gal 
Albuquer., N.M.. 16.0 15.0 8.5 * 14.9 minimum 40 gal. deliveries. OlL subtract 1/6th.) 
Ro.well ........ 15.3 14.3 8.5 14.2 Standard Diesel/Furnace Oil & Standard Esso Gasoline 
Ssnta Fe ...... 16.3 té 9.0 15.2 Stove Oil—T.T. prices are for deliveries of 400 (Regular Grade) Kero- 
Muskogee, Okla.. 13.7 12.7 8.5 12.9 gals. or more. For other deliveries: 40-199 Dealer Gasoline sine 
Oklahoma ed -- 18.5 12.5 8.5 13.1 gals., add ic; 200-399 gals., add 0.5c; less T.w. Taxes T.W. 
Sams. 3. - 33.5 12.5 8.5 12.5 than 40 gals., add 5c. St. John’s, Nfld 24.4° 14.0 24.4 
Halifax, N. 8. .. 20.8 15.0 22.8 
Taxes: St. John, N. B. . 20.8 13.0 22.8 
Charlottetown,P.E. I 22.8 13.0 24.8 
Gasoline tax column includes these city taxes: 
Albuquerque & Roswell, 0.5c; Santa Fe, ic; HUMBLE a Geass. Rates Montreal, Que... 22.1 13.0 24.1 
Cheyenne, 1c; Casper, 1c, P Toronto, Ont. ... 21.7 11.0 23 7 
On Regular line Tank Re- Hamilton, Ont. .... 21.7 11.0 23.7 
Sitskeienins T.W. Retail Taxes Wagon tail Winnipeg, Man. ... 22.1 9.0 26.1 
“ Dallas, Tex.. 14.0 19.0 6.0 12.8 17.0 Brandon, Man. ... 24.3 9.0 26.3 
Sait Lake City and Twin Falls gasoline Ft, Worth .. 14.0 19.0 6.0 12.8 17.0 Regina, Sask. . 20.8 10.0 22.8 
and kerosine prices apply for deliveries of less Houston .... 14.0 19.0 6.0 12.8 17.0 Saskatoon, Sask.. 23.7 10.0 25.7 
than 200 gals.; 200-399 gals., deduct 0.5; San Antonio. 14.0 19.0 6.0 12.8 17.0 Calgary, Alta. .... 21.0 10.0 23.0 
400 gals. and over, deduct ic. Edmonton, Alta. .. 19.5 10.0 21.5 
Notes: Vancouver, B. C. 21.8 10.0 23.8 
Notes: T.W. prices are to all classes of dealers and (*) Price is for Esso Extra (Premium). 
T.W. prices are to consumers and dealers. consumers. Taxes: Gasoline taxes are provincial taxes. 
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» OIL PRICE SECTION 
Tank Wagon Prices (Continued) 








SOCONY VACUUM onaem sv. iV, 
No. 4 o. 
Grade Grade Grade Mobilgas (Regular Grade) Mobilfuel MOBILHEAT 
Gasoline 80 91 100 Cons. Dir. Cons. Dir. Mobile Kerosine (No, 2 Fuel) ~~ oe 
Taxes T.W. T.W. T.W. T.C. T.C. T.W. T.W. T.c. Yard T.W. T.0. T.W. T.C. T.W. Ww. Ww. 
New York City: 
Manh Priel ceveee 6.0 stu eae eees cece 14.7 14.7 waste wee 14.4 eses 13.6 sn oven 13.2 10.69 5.97 
ME Swati seni 6.0 eee hair ac ic Sa oy Fe |S Fee -. 10.4 13.3 10.69 5.97 
Peer or 6.0 ‘dae bose soe sees 14.7 14,7 10.85 11.4 14.4 10.4 13.6 9.85 10.3 13.2 10.69 5.97 
Queens ....seeeeee 6.0 ones wees eee osee 14.7 14.7 caus ocean 14.4 eees 13.6 not goes 13.2 10.69 5.97 
Richmond _ 2 Saar yas? Fees igen ree 14.7 14.7 10.75 11.2 14.2. 10.3 13.3 9.75 10.2 12.9 10.69 5.97 
Albany, N. Y. ..... 6.0 21.5 22.5 eses 13.7 13.7 14.7 14.7 11.05 11.4 cece 10.6 13.4 10.05 10.4 13.0 9.42 6.30 
Binghamton 6.0 asae ane pes 14.7 14.7 15.8 15.8 12.45 12.8 15.7 12.0 14.8 11.35 11.7 14.3 ohee nee 
DEED veciccoesess 6.0 21.0 22.0 24.2 14.5 14.5 15.5 15.5 12.45 12.8 15.9 12.1 15.2 11.45 11.8 14.7 aiey ee 
Jamestown ° 6.0 eted eoee dvee 14.7 14.7 15.8 15.8 12.45 12.8 16.1 eees 15.1 11.85 12.2 14.6 peels eee 
Mt. Vernon .. 6.0 en's oaes othe nese 15.0 15.0 11.35 11.7 14.7 cece 13.9 10.15 10.5 13.5 10.71 
Plattsburg 6.0 aaey bes awe wan seer 16.1 16.1 12.35 12.7 eees cece ¢ea% 11.45 11.8 14.4 cove 
Rochester .......+.- 6.0 20.9 21.9 -23.9 14.4 14.4 15.5 15.5 12.55 12.9 16.0 ees 15.1 11.55 11.9 14.6 oss 
Syracuse .......... 6.0 ope eae See 14.4 14.4 15.4 15.4 12.25 12.6 suse 11.9 14.8 11.25 11.6 14.3 
Bridgeport, Conn. 6.0 vees veee : <a «ene 14.8 14.8 10.95 10.95 .... ones aiées 9.95 9.95 13.1 
WORE cccccvseces 6.0 ner cies ose ewes 15.3 15.3 ae ones sees wens ean dun alta hae 
Po Pee 6.0 awe on ieee 13.8 13.8 15.1 14.8 11.35 11.5 eeee 10.9 13.8 10.35 10.5 13.6 
New Haven ........ 6.0 20.5 oes Sah< 13.5 13.5 14.8 14.8 10.95 10.95 .... 10.5 13.5 9.95 9.95 13.1 
DO, TER. 6 cases 8.0 iss sued bbe 6 14.5 14.5 16.2 16.2 + Barre 15.9 11.3 14.4 > See 14.0 
Portland ...... 8.0 22.4 23.4 cane 13.8 13.8 15.0 14.4 11.05 oe 15.2 10.6 13.7 3O:@ cae 13.2 
Boston, Mass, ..... 7.0 19.0 20.0 22.0 13.7 13.7 14.9 14.9 10.95 oes 15.4 10.5 13.8 S.06 2c 13.4 
Concord, N. H. ..... 7.0 sae con ‘ata ova vice 16.0 16.0 NS. os nese sess 14.3 sa%'s aes 13.9 
Lancaster .......... 7.0 axa res) > Soe) x : eee eee 15.8 .... sees 14.3 
Manchester ........ 7.0 Sees ew ose odes 15.7 15.7 htc ax 16.1 ess 14.4 éase ease 14.0 
Portsmouth ........ 7.0 21.2 22.2 gaee 14.4 14.4 15.3 15.3 11.55 - one 11.1 13.9 10.55 .... 13.5 
Providence, R. I. 6.0 19.8 20.8 22.8 13.7 13.7 14.9 14.9 10.95 .... 15.0 10.5 13.7 OBS §ccas 13.3 ‘ ‘ 
Burlington, Vt. 7.0 eons ees sees 14.6 14.6 15.6 15.6 12.25 12.25 .... 11.9 14.5 11.35 11.35 14.1 ° bas 
Pere 7.0 i Ter asco, tam 36.8 eee 12.9 ...- ++ 15.0 .... 11.9 14.6 see sees 
Tank Wagon Prices Buffalo N. ¥. City Rochester 8 Boston Hartford Providence 
BMiimeral Spirits 2 nc cc ccs cccccccccvccccesese 18:5 17.0 20.0 21.0 18.0 19.0 18.5 
We IS 68 5 chiven cides stepadcnsivec 20.5 18.5 21.5 22.5 19.5 20.5 20.5 
Taxes: N.Y.C. prices do not include 3% city sales tax applicable to price of gasoline (ex tax). 
Discounts: 
Mobil Kerosine—Mt. Vernon T.W. less 0.5¢ for deliveries of 300 gals. or more. 
Mobilfuel Diesel—All points, 0.5c for T.W. deliveries of 800 gals. or more. 
s Mobilheat—Mt. Vernon T.W. less 0.5c for deliveries of 300 gals. or more. 
otes: 
Jamestown T.C. prices are delivered prices: all other T.C. prices are FOB bulk terminals. 
Mobil Kerosine and Mobilheat tank car prices are to bulk plant operators, tank car prices to commercial consumers are 0.15c higher. 
Mobilfuel Diesel tank car prices are to commercial consumers; tank car prices to bulk plant operators are 0.15c¢ less. 
OHIO STANDARD 
Sohio X-Tane Gasoline 
Aviation Gas.-Cons. T.W. (Regular-Grade) Naphthas & Soivents—Cons. T.W. 
Sohio Sehio Sohio Con- Re- S.R. D.C. V.M.&P. 
Gasoline Avia. Avia. Avia. sumer sell- Sol- Naph- Naph- Varno- Sol- Kerosine No. 1 No. 2 
Taxes 91 100 T.W. ers 8.8. vent tha tha lene vent T.W. Sohio-Heat Sohio-Heat 
TE 22.0 23.0 26.0 18.2 14.7 18.8 20.0 21.5 21.5 20.5 20.5 13.9* 13.9* 12.9° 
COE, 5 60-04 ns +onsel- oe 22.0 23.0 26.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9* 13.9* 12.9* 
Cincinnati ......... 6.0 22.0 23.0 26.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9 13.9 12.9 
Cleveland ......... 6.0 22.0 23.0 26.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9°* 13.9* 12.9° 
Columbus ......... 6.0 22.0 23.0 26.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9* 13.9* 12.9° 
eer ree < 22.0 23.0 26.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9 13.9 12.9 
BAR tends aie enc s 6.0 22.0 23.0 26.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9 13.9 12.9 
Mansfield ......... 6.0 22.0 23.0 26.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9 13.9 12.9 
ee a ae 6.0 22.0 23.0 26.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9 13.9 12.9 
Portsmouth ....... 6.0 22.0 23.0 26.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9 13.9 12.9 
TERED cweccsvccees 6.0 22.0 23.0 26.0 19.0 15.5 19.8 20.0 24.5 21.5 20.5 20.5 13.9 13.9 12.9 
Youngstown ....... 6.0 22.0 23.0 26.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9* 13.9° 12.9* 
Zanesville ......... .0 22.0 23.0 26.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9* 13.9° 12.9° 
Taxes: Hangar operators can purchase aviation gasoline less 4c per gal. State Road Tax by supporting purchase with State Tax Exemption Form 
A-10 to supplier. 
Discounts: Sohio Aviation—on contract to hangar operators and resellers, 2c off consumer t.w. 
Kerosine, Noz, 1 & 2—Prices with asterisk (*) are for t.w. or drum deliveries of 100 gals. or more; less than 100 gals., 0.5¢ higher. Prices at 


other points are for t.w. or drum deliveries of 50 gals. or more; less than 50 gals., 0.5¢ higher. 

Naphthas—To contract consumers off t.w. prices (except Lucas County) 300 to 999 gals., 0.5c; 1000 to 2499 gals., 0.75c; 2500 to 4999 gals., Ic; 

5000 or more gals., 1.5c. Lucas County: less than 50 gals., tank wago1 price, 50 to 249 gals., 0.5c; 250 to 499 gals., 1c; 500 gals. or over 1.5¢ 
Notes: Renown (third-grade) gasoline prices are same as X-Tane unless otherwise noted. 8.S. prices are at company-operated stations. 


INDIANA STANDARD 
K 
Stonderd 


Tank wagon prices listed below were obtained by NPN correspondents who visited Standard of 
Indiana bulk plants where the company’s prices are publicly posted. 
Crown (Reg. Grade) 
Red Cr’n. Red .Cr’n. 











Furnace 0i}——_————_- 
Cons. Dir. Kerosine 1-99 100 gals. 100-174 175-999 1,000 gals. Crown Gaso- Kero- 
T.W. T.W. Taxes T.W. le & over gals. gals. & over Net line sine 
paren ea gerry ne 15.3 7.0 15.8 Jane eee + ee econ oose Dealer Taxes T.W. 
irs nd, . . 13.9* 6.0 16.6 15.3 14.3 tees Covington, Ky. ........ 14.4 9.0 14.5 
Detroit, Mich. .. 16.9 14.8* 6.5 15.5 14.6 13.6 e aaa ives ‘eae Saniienen 4 16.5 9.0 15.1 
Mpls.-St. Paul . 17.5 15.5* 7.0 16.4 15.0 Sass 14.0 13.3 12.8 Louisville ......... 15.2 9.0 14.4 
Des Moines, Ia.. 16.9 15.4 6.0 15.8 14.2 13.2 eooe eoee e006 (ke SES Saat ae 14.7 9.0 14.1 
St. Louis, Mo... 16.7 15.2 6.0 15.5 13.6 12.6 Jackson. Miss. ....... 15.7 9.0 14.3 
Wichita, Kans. . 14.4 14.0 7.0 14.0 12.2 11.2 : Vicksburg ............ 15.2 9.0 13.8 
Omaha, Neb. 17.0 15.5 7.0 15.5 13.9 12.9 . Birmingham, Ala. ..... 15.7 9.0 14.6 
Fargo, N. D. .. 18.3 14.5 7.0 17.3 15.6 14.6 ‘ DRE edie sccchiséces 15.0 10.0 14.3 
Huron, 8. D. .. 18.2 16.7 7.0 17.2 15.5 14.5 ° Montgomery 15.8 10.0 14.7 
Milwaukee, Wisc. 17.6 16.1 6.0 16.5 15.0 14.0 > Atlanta, Ga. teen ae 8.0 14.3 
DRE «icin. os ca ccvcees) BB4 8.0 16.0 
Wud Olle—T.W—OCmieage, In. TEXAS Fire-Chief Gasoline papi ies WERT © Bier 
Standard (Regular Grade) Kerosine Savannah ............ 15.2 8.0 15.1 
enter Furnace co Dealer Jacksonville, Fla. ..... 15.2 9.0 15.05 
SD GBB bs kaiee as ses 15.8 14.8 T.Ww. Taxes T.W. FE eign aia eeLs 15.2 9.0 15.15 
100-149 gals. ........ 14.8 cece Dallas, Tex. .... 14.0 6.0 12.80 Pensacola 15.0 10.0 14.0 
150 gals. & over .... eeee Fort Worth .... 14.0 6.0 12.80 GRRE SSA Rs Bee 15.0 9.0 15.0 
100-399 gals, .... 13. Wichita Falis ... 14.0 6.0 12.80 
400 gals. & over .... 13.3 rapa Weeevess 4.0 6.0 ag Taxes: 
OP «sane h esses 14.0 6.0 12.80 
tanolex Gasoline tax column includes these city & 
a oun ache bie = ie fag 4 county taxes: Mobile, 2c city; Birmingham, ic 
1-749 gals 9.0 Waco peak 14.0 6.0 12.80 county; Montgomery, ic city & 1c county; Pen- 
750 gals & over... 9.4 8.25 pV een lane * 440 6.0 12 80 sacola, 1c city, Other taxes not included in 
i 4 ae - oa. MEG 6 vecowcces . . ° rices: Geo’ k ine 1c; Montgomery, ker- 
Taxes: St. Louis, Mo., gasoline tax includes ic Houston ........ 14.0 6.0 12.80 P foe oped ay on Mee: Bee ay 
city tax. Des Moines, Ia., kerosine and furnace San Antonio . 14.0 6.0 12.80 osine ic; Mississippi, ke Se, 
oll prices do not include 4c state tax, State Port Arthur 14.0 6.0 12.80 


sales, occupation, consumer & 


use taxes to be 
added where applicable. 
Temporary”’ price. 








classes of consumers with minimum delivery 
of 50 gals. 


Notes: 


Consumer t.w. prices are same as net dealer 
prices. 
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DISPLAYED: Advertisements 
UNDISPLAYED: “For Sale we: 
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fe $7.50 per insertion. 


set in special type or with border— 
“bp, Wanted to Buy" “Help Wanted”, 
tons set_in type this size wi out besdte--88 conte @ weed. Minimum 








CLASSIFIED 


“Positions Wanted”—15 cents a word. Minimum charge §3 per insertion. 
Box number counts 2 words. Copy must reach us 
Preceding date of issue. 


All classified advertisements are payable in advance. 


by Wednesday 


No agency commission or cash discounts on classified advertisements. 





Wanted to Buy 


WANTED—one good, used M&S 
Inquire Box 856, . quart =. 


STATES OIL & GREASE COMPANY. 


INDEPENDENT OIL JOBBER 
Owned and leased stations. 200,000 A. ty yn 


line month. Located id- usual 
opportunity. $85,000. "Box 70. = 





INDEPENDENCE CALLING 


Without putting down a nickel you 

a 
own a highly profitable Dustneee, You 
will supply all types of industry with 
Maintenance products such as roof 
coatings, caulking, Paints, etc. 


Experts will help you set 
u 
business at minimum costs. Wee 


Old established firm wil] manufacture 


and ship directly to your cust 
tC) 
under your brand name. = 


If you are financially reliable. h 

, have sol 
industrials, and want to build ba 
own future, this is your chance. Nego- 


For Sale 


FOR SALE: One Cornell Lummus Homogen- 
izer, 2,000 gallon per hour capacity, complete 
with meters, proportioners, pumps and elec- 
trical controls. BOX 735. 


For Sale: 2—5000 gallon Standard Steel Works 
tanks, 2—reconditioned Asphalt tanks, 4000 
gallon. 5—4000 gallon, single axles. BRUCE 
E. HACKETT CO., Hiland 1335, 621 West 
58 St., Kansas City, Mo. 


5000 GALLON FRUEHAUF tandem, 5 com- 
partments, double bulk heads, 10.00x20 tires, 
Reyco Tandem, 18,000# Standard Forge axles 
with 16%x6” air brakes, unit clean, immediate 
delivery, streamline skirting, full length over- 
turn rails, rear ladder, spoke wheels, $2500.00. 
JOPLIN BODY & T , INC., P.O, Box 
301, Phone 614, Joplin, Mo. 


FOR SALE: (In Stock) 2 new 1953 6000 gal- 
lon, 3 compartment double bulkhead Tandem 
axle tank trailers. Compt. sizes front to rear 
2475 gal., 835 gal. 7.2# disp. compt. 2690 
gal. New 10.00x 20 12 ply tires. Piping to 
your specifications. $4875.00 taxes included. 
F.O.B. Springfield, Missouri. SPRINGFIELD 
BODY AND TRAILER COMPANY, P. 0, Box 
431, Phone 2-5526, Springfield, Missouri. 


Position Wanted 


RETAIL SALES MANAGER, Station Super- 
visor, extensive trackside and major company 
experience, including TBA and sales promo- 
tion, Will relocate in any area for future, but 
prefer south or sow . Box 748, 


SALES MANAGER: Complete experience retail 
and wholesale petroleum marketing, TBA mer- 
chandising, leasing and property acquisition. 
Branded and unbranded operations. Graduate 
Engineer. Age 42. Mid-West location, will 
relocate. BOX 742 

ASSISTANT SUPERINTENDENT with six 
years experience in large overseas ocean ter- 
minal, American Company, recently resigned, 
desires position bulk or tank station operator 
as employee or on ion agency basis 
west central or mountain states. References 
available from previous employer. BOX 741 


For Sale 


1947 WHITE MODEL WB14-12050 gallons 
capacity. Smith ticket printing meter. 125 ft. 
of hose streamlined tank. Excellent condition. 
Sold as surplus equipment. Price $2,000.00. 
CUNDIFF OIL ©O., INC., One Blackhorse 

Ephraim P. 0. Box 481, Bellmawr, 


tiations are confidential, 


BOX 746 


For Sale 


= GALLON plus 3% calibration, Fruehauf 
946, tandem transport, 3 compartments 
double bulk heads, Fruehauf tandem & 18,000 # 

es, 16x6” air brakes, 3” lines, 3” manifold 
spoke wheels, 10.00x20 good tires. 1 basket 
tire carrier, streamline skirted, valve box 
exceptionally clean throughout, full length over- 
turn, rear pipe ladder, immediate delivery 
$2550.00. JOPLIN BODY & TRAILER, INC., 
30 East Fifth Street, Joplin, Missouri. 











DISTRIBUTORSHIP WANTED 
WANTED 


Established Western New York Oil Dis- 
tributor seeking additional specialty prod- 
uct for automotive or industrial trade. 
Write particulars to 
BOX 743 














Positions Open 


SALES TRAINING ASSISTANT 


If you are 25-40, in good health, would like to live in Chicago, 
can express your own ideas and will spend six months in our 
indoctrination program—you may be the man we want to work 
on our marketing training provided you can show us experi- 
ence or education in at least two of the following: 


. Creative writing. 

. Training or teaching in business or sales. 

. Production of training media and materials. 
. Business, sales or journalism education. 

. Conducting business conferences. 

. Oil marketing experience. 


Salary commensurate with age, talent and experience. 


BOX NO. 744 








MID-CONTINENT 


(Continued from p. 48) 
of 1 to 2c, depending upon quantity taken. Two re- 
finers lowered their quotations for solvent lubricating oils, 
but lows of price ranges generally were unchanged. 
There were no reports during week of any transpor- 
tation difficulties, with both clean and dirty tank cars 
for most part in good supply. 


Lube Oil Price Index Declines 


WASHINGTON—Wholesale price index on lubricating 
oils dropped 0.3% during the week ended Jan. 13 but 
change was not of sufficient weight to affect over-all 
index on crude and products. Following is Bureau of 
Labor Statistics’ complete index, based on Platt’s Oil- 


gram quotations, for weeks ended on dates indicated 
(1947-49 equals 100): 


~| Change 
dan. 6 to 
Jan. 13, Jan. 6, dan. 15, Jan. 13, 
1953 1953 1 1953 
Crude and products 107.9 107.9 110.8 
Mei White chen 4hwéd dando ede 109.0 109.0 109.0 
Refined petroleum ........... 107.7 107.7 111.2 
— EGGS cha vtes ce cane 114.3 114.5 
SS sdeh be'ddaw bbes ieee s 8 112.8 112.7 
Distillate fuels .............. 112.6 112.6 113.5 
Residual fuels .............. 80.7 80.7 99.5 
Lubricating oils ............. 92.4 92.7 102.4 —0.3 
Natural gasoline ............ 101.5 101.5 101.5 


JANUARY 21, 1953 


Butane Eases ‘Ahead of Schedule’ 


TULSA—Producers of LP-gas who early this season 
anticipated that they would be supplemental buyers of 
normal butane into mid-February are being offered more 
than they can handle at “discount” prices, according to 
reports in Mid-Continent. While trade sources say bu- 
tane supplies have eased “ahead of schedule,” propane 
continues tight. 

In addition to reduced demands for butane for motor 
fuel blending, warmer-than-normal weather in the South- 
west has had much to do with developing an early 
surplus of this product, according to reports, with of- 
ferings plentiful at 4.5c. 

Prices of principal producers are unchanged, however, 
at 4c for propane, 4.5c for butane-propane mix, and 5c 
for butane. 

Recent explosion at plant in West Texas and pro- 
posed shutdown for two weeks at plant on East Coast 
offer slight prospect for easing in closely held supplies 
of propane. 

Rail shipments continue to be delayed somewhat in 
most areas. As one marketer expressed it: “Return 
of tank cars will continue slow as long as paying de- 
murrage for a few days is cheaper than building stor- 
age.” 
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RECORDING SPEEDOMETER gives a complete history of every move a truck 


makes on a trip. 


Oil companies on the West Coast are making use of the units 


particularly on tank transport operations 


‘Snooper Tells How Trucks Operate 


To some, the recording speedometer 
is an automatic way of logging a mo- 
tor transport trip. And to others, it’s 
a technological snooper. 


. With the steady postwar growth of 
direct delivery, use of the instrument 
has been broadened by several West 
Coast oil companies. It sérves as a 
source of applied operating informa- 
tion. 


The recording speedometer, or tach- 
ograph, is a device for keeping trip 
records. It shows the speed traveled 
at all times, distance covered and 
time the engine was running and 
idle. Synchronized with a clock, the 
record shows when everything hap- 
pened. 


So, when a driver brings his 7,200- 
gal. truck-and-trailer back to the Los 
Angeles terminal after completing a 
round-trip to Las Vegas, Nev., he 
turns in a paper disc that tells the 
story of his trip. It tells: how fast he 
was able to move through Los An- 
geles traffic, when he had to shift 
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gears, what time he crossed the des- 
ert, when he took time out for coffee, 
how fast his rig went up the grades 
and when he checked the tires. 


That sounds like a built-in stool 
pigeon. And drivers have cursed them 
as “squealers” and “snoopers’” and 
“tattle-tales”’. 

A transport driver told NPN, 
“Those things can darn near tell how 
your breathing is.” 


Help Management — For manage- 
ment, they serve a dual purpose. They 
do serve as a check on drivers be- 
cause the chart tells how fast the 
truck was driven and when the motor 
was idle. So, a driver can’t goof off 
for two hours and make up that time 
by barreling 70 m.p.h. instead of the 
regulation 40 m.p.h. because both the 
idle time and speed will show up on 
the little disc. 

Their second purpose is that of 
supplying management with operat- 
ing information. As “clipper” delivery 
systems have spread and over-the- 


road hauling increased, terminal op- 
erations have become more complex. 
Larger vehicles carry bigger loads 
and travel longer distances. A con- 
stant objective has been to reach out 
as far as possible from a primary 
supply terminal within a regular (10- 
hour ) shift and to deliver maximum 
quantities. This requires planning 
which, in turn, requires a lot of in- 
formation. 


Extent of their use by West Coast 
oil companies varies considerably. On 
the whole, they are employed quite 
generally on over-the-road transports 
(truck-and-trailer), an NPN check 
showed. They are being used by some 
companies for “clipper” operations 
(direct delivery by semi-trailers), but 
on a smaller scale. 


Reason seems to be that practically 
all companies feel it is necessary to 
keep a watchful eye on long-haul op- 
erations, especially when vehicles are 
going to be away from their depot 
more than a day. Some of them ques- 
tion whether the restraint on a driver 
or information is necessary on oper- 
ations in which a driver returns be- 
fore the shift ends. 


Help Develop Routes—However, in- 
creased use of them has been report- 
ed on clipper operations because they 
produce detailed data useful in devel- 
oping routes. By studying charts, dis- 
patchers can tell where good time is 
made or which routes are slow. By 
making routing changes, a dispatcher 
may speed up a delivery and enable 
the transports to extend their radius 
of operation. 

One company found that its trucks 
average 12 m.p.h. in Los Angeles 
traffic, making it the slowest city on 
the West Coast for travel. 

One company uses them on clippers 
that make absentee deliveries, i.e. 
when stations are closed. This is a 
deliberate check on the driver’s move- 
ments for the record of idle engine 
time shows how long a driver spent 
making a dump of gasoline. 

Some companies employ them pri- 
marily to police the drivers; others 
use them principally to gather infor- 
mation. 

A study of charts has disclosed 





Equipment and Literature 


Descriptions and illustrations 
of new oil marketing equip- 
ment will be found on p. 59 in 
this issue. Literature on equip- 
ment is published on p. 66. The 
check list for obtaining more 
information appears on p. 60. 
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faulty driving, which may show up 
in accident frequency, failure to adhere 
to schedules, or erratic speeds. Inquiry 
has led to the cause—such as ill 
health, or family problems or poor 
eye-sight. With this knowledge avail- 
able, a solution can be sought. 

As one automotive head explained, 
“For us, the charts are like a cardio- 
graph. They don’t have to show that 
something is wrong. But when some- 
thing seems to be wrong, we can com- 
pare recent charts with previous 
charts and obtain information about 
the engine and the driver.” 


Solve Problems—On the long hauls 
companies are watchful because the 
operations are more flexible and more 
difficult to administer. Detailed oper- 
ating data help the maintenance men 
check on equipment. They may show 
up faulty driving habits. They may 
point up conditions that warrant al- 
tering the routes. 

The automotive vehicle manager of 
one West Coast major told NPN 
drivers on a particular over-the-road- 
haul reported that more engine power 
was needed. Before taking action, 
tachographs were installed on the 
rigs making that run. After a study 
of tachograph reports covering several 
days, the information didn’t bear out 
the drivers’ contentions, the official 
said. Otherwise, it might have been 
necessary to substitute 275-h.p. en- 
gines for 200-h.p. ones. 

At the end of a long haul, NPN 
watched a transport driver reading 
another’s chart, and he was able to 
identify sections and curves of the 
12-mile Indio (Calif.) grade by glanc- 
ing at recorded mileage, speed and 
gear-shifting. 

Drivers refer to them as “clock 
charts.” 


Legal Protection — Another aspect 
is that a chart shows whether a driv- 
er has been abiding by a law which 
limits a man to 12 hours on a truck 
run, of which a maximum of 10 hours 
may be driving time. This serves as 
both a protection and a restraint be- 
cause the chart may be evidence of 
compliance. 


It is, of course, an exaggeration 
to say the charts “tell” where a driv- 
er had lunch or paused for coffee or 
stopped for a tire check. Since they 
show when the engine was off in re- 
lation to mileage at the time, it can 
be determined at what point along a 
route a stop is made. 

It is customary for the drivers to 
fill in the charts with brief explana- 
tions for recess periods, such as “cof- 
fee”, “lunch”, “air’’, etc. 


Who Uses Tachographs?_-An NPN 
spot-check showed that the seven 
West Coast majors use tachographs, 
some on a large scale and some on a 
limited scale. 

One major which has been em- 
ploying them since 1945 reports that 
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Record of speed: The exact speed occurring st any time 
can be determined from the graph made here. 

Record of operation: Record: 
idling and when truck is in motion. 


Record of time: Numbers and divisions on 
outer circle indicate time of day as refer- 
ence points for determining time of oceur- 
rence of all recorded data. 


Record of miles traveled : Saw-tooth graph made 
here. Di i 





le ines Pp one 
mile. Each red saw-tooth indicates 10 miles. 


is when engine is off, when engine is 








GRAPH records speed, when truck stopped, when motor was idling or not operat- 


ing, and co-ordinates this data with the time of day. 


The circular graph is shown 


above left inserted in the recording machine. The door is closed and the operation 
begins. Drawing at bottom shows how the trip is recorded on the graph. 


the instruments have been installed 
on all over-the-road transports and 
nearly all its semi-trailers. 

A second has used “taks” since 
1949 on over-the-road rigs and clip- 
pers on open road runs. They are put 
on city clippers for tests or to get 
certain information but not as per- 
manent installations. 

A third has them only on some 
Diesel-motor truck-and-trailer ve- 
hicles. 

Another which utilized them several 
years on over-the-road rigs has put 
the recorders in its clippers. 

Still another began using “taks” 
on over-the-road transports five years 


ago and later installed them in its 
clippers. 

And another is about to make in- 
stallations in a few of its clippers 
based at Los Angeles. An operations 
official commented, “We're doing it 
so we can tell better what the driver 
does and so we can better plan dis- 
patching and routing.” 


Helps Driver — From the driver’s 
standpoint, the little red disc can be 
helpful. A driver given a police cita- 
tion for exceeding a speed limit, can 
submit the chart as evidence of his ac- 
tual speed, if he disputes the charge. In 
accident cases, the charts have fur- 
nished valuable data concerning the 
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DRUM SALVAGE at the Fuel Supply Depot of the Norfolk Naval supply center 
saved the U.S. more than half million dollars, including oil sludge reclamation, in 


the four months ended Oct. 31. 


The drum reconditioning program (shown above) 


saved $395,438 and sludge reclamation $116,296. Cost of reconditioning 63,275 
drums was $57,009 while cost of new drums would have been $452,448. A total of 
68,074 bbls. of usable Navy Special fuel oil was reclaimed. 





speed and time, an operations official 
said. 

“Charts have been accepted in 
courts of law as incontrovertible evi- 
dence,” he told NPN. 

While the chart uncovers a driver’s 
wrong-doing, by the same token it 
is a record of his good performances. 

“My drivers won’t take any equip- 
ment from here without one,” a ter- 
minal superintendent told NPN. “Once 
they thought it was a device to spy 
on them. But they came to accept 
it as something that can benefit 
them as well as management. 


“Another thing, our best drivers 
are on the big equipment. So they 
realize it’s not aimed at them. If a 
man objects to having his record 
scrutinized, he’s likely to bear 
watching.” 


At Union Oil of California’s Rose- 
crans terminal (Los Angeles), a driv- 
er accident committee operates under 
the jurisdiction of M. S. Imes, termi- 
nal ruperintendent. Its function is to 
review accident reports to determine 
responsibility in connection with a 
drivers’ award program. Occasionally, 
the committee calls for the tacho- 
graph records to check doubtful 
points. 

Since the reports are coded, the 
“tak” records disclose the driver’s 
identity, withheld so personalities 
won't enter. If the driver’s report is 
at variance with the chart, the driver 
faces rebuke from his associates. 
Consequently, the company noted that 
accident reports have adhered to the 
“tak” records. 


Two Types of Equipment — There 








are two types of tachographs, one for 
recording speed in miles-per-hour and 
the other for recording revolutions- 
per-minute. The two devices are sep- 
arate, though they look alike and work 
alike. Between them, an operator can 
get a report on both driver and engine 
performance. 

Both, incidentally, are known as 
“tachographs”, to the confusion of 
operators. Sometimes users differenti- 
ate by calling the speed-recorder 
“speedograph” and the r.p.m,. record- 
er “tachograph”. 

(And these are to be distinguished 
from the “tachometers” which sup- 
ply operating information while a 
truck is in operation but don’t make 
@ permanent record.) 

How Un’'t Operates—The apparatus 
consists of a clock, a speedometer, 
an odometer and a recording mechan- 
ism, all in a case, installed in the 
driver’s cab in plain sight. The clock 
fits inside the door. The paper disc 
is placed inside, between the door 
and the recording instruments: three 
styluses and a knife blade. Before the 
chart is inserted, the reading of the 
mileage odometer is recorded on it. 
On the outer rim are numbers corres- 
ponding to the hours. If it’s 8 a.m., the 
chart is slipped into place with the 
“8” under the time-pointer. 

When the door is closed, the blade 
notches the edge of the chart, and the 
record starts. One stylus records the 
miles traveled; a second records 
speeds, and the third records the op- 
erations, such as indicating when the 
motor is running. The red paper disc 
is coated with a white paraffin wax. 
The disc is revolved by the clock and 





is held against the three styluses 
which scratch the wax as the disc 
moves. 

The chart is supposed to be fool- 
proof. Erasures or attempted changes 
show up in the wax surface. A rec- 
ord can be improvised on a fresh chart 
by using a hand stylus or other sharp 
point, but a used chart can't be doc- 
tored. 

At the end of a shift or trip, the 
chart is removed, and again the odom- 
eter reading is entered. The differ- 
ence is the number of miles for which 
there is a record on that chart. On the 
disc are three sets of squiggly lines. In 
the outer margin, the mileage is 
traced at five-mile intervals. In the 
middle circle, elongated lines regis- 
ter the speed range and indicate gear 
shifting. In the inner circle, solid 
areas show when the motor was run- 
ning, and blank spaces when it was 
not. As a warning to the driver, a 
signal light of the apparatus goes on 
when the speedometer hits a certain 
speed, say 40 m.p.h., or when the 
rev-meter shows the engine is over 
or under the desired r.p.m. range. 


Selling by Telephone 


The technique of selling equipment 
by telephone is discussed in a report 
by the National Assn. of Oil Equip- 
ment Jobbers to its members. 

The report discusses how to find 
out whether phone service is ade- 
quate and how to carry on a con- 
versation to create the best impres- 
sion on a customer. Telephone selling 
psychology is discussed. 

The association reports that its 
membership has increased 41% in 
the past year. At present member- 
ship stands at 131; 72 actives and 59 
associates. 

A meeting of the association’s of- 
ficers, directors and committee chair- 
men will be held at the Gibron hotel 
in Cincinnati on Jan. 21 when plans 
will be discussed for the year ahead. 


Bright Future for Rubber 


The non-tire segment of the rub- 
ber industry expects 1953 to be a 
good year with production equaling 
1952 levels and possibly increasing 
as much as 10%. Companies mak- 
ing rubber products other than tires 
consumed about 350,000 tons of rub- 
ber in 1952, and estimates indicate 
1953 consumption may rise to 385,- 
000 tons. These predictions are 
made by Thomas Robins, Jr., presi- 
dent of Hewitt-Robins Inc., Stam- 
ford, Conn. 


Plant expansion and moderniza- 
tion programs are scheduled to con- 
tinue at a high level in several key 
industries, including petroleum. 
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NEW EQUIPMENT 


Dual Dispenser for Gasoline 


(Service Stations) 

A new gasoline dispensing pump 
for service stations is called the 
“Twosome”. One model is equipped 
with two meters and computing 
heads and a single pumping unit for 
dispensing one grade of gasoline. An- 
other has two meters, computing 
heads and pumping units for serv- 
ing two different grades of motor 
fuel. Both models are available as 
remote dispencers and are supplied 
with or without product identifica- 
tion glasses as specified. In addi- 
tion, the single products model can be 
secured with either two dial faces 
on each side of the pump or with a 
single dial face. In the latter case, 
the place of the second dial face is 
occupied by a frosted glass brand 
identification panel. Both models are 
low pumps, 58” high. They are no 
greater in depth than a standard 
pump and are only 11” wider. This 
means they can be used on islands of 
standard width and provide the max- 
imum in pumping capacity in a mini- 
mum of isiand space. In this they 
fulfill the needs of the new multi- 
island turnpike stations as well as 
smaller stations which must over- 
come the problem of small island 
area and cramped driveway space. 
Gilbert & Barker Mfg. Co. 


Circle No. 1 on Reply Coupon 


Improved Truck Steering 


(Transportation) 

Virtual passenger car steering is 
available in a new V-8 truck chassis 
which features safer, more comfort- 
able driving. The easier steering re- 
sults from lengthening front spring 
from 44 to 50”;- mounting spring 
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More Data Available 


More information can be ob- 
tained on the equipment and 
literature described in this sec- 
tion noting the number appear- 
ing at the end of each article 
and then circling the corre- 
sponding number on the coupon 
appearing on p. 60. 

NPN will do the rest by con- 
tacting the proper manufac- 
turer and seeing that requests 
for more data are answered. 











anchor in front of -axle; adding a 
cross member spanning the frame 
under the bell housing of the trans- 
mission, giving added torsional rigid- 
ity to the frame rails, reducing king 
pin angle from 8 deg. to 5% deg., cut- 
ting physical effort to turn wheels; 
and adjusting the length of the Pit- 
man arm and the steering spindle 
arm and ball so the brake reaction 
with the softer spring does not pro- 
duce steering wheel shock. Autocar 
Co. 


Circle No. 2 on Reply Coupon 


Car Washers Redesigned 
(Service Stations) 

Manufacturer has redesigned all 
six models of its automotive wash- 
ers to operate automatically on one 
track rather than the conventional 
two tracks. This feature not only 
cuts installation costs, but gives 
greater freedom in relocating the 
unit. Other modifications and changes 
include ball bearing axles and strong- 
er frames. Also available is an ex- 
plosion-proof motor for all models. 
Jetomatic, Inc. 

Circle No. 3 on Reply Coupon 


Power Take-Offs 


(Trucks) 

A new power take-off for trucks 
has dual output capacity with two 
drive shafts that permit separate 
units such as a gasoline and a fuel 
oil pump to operate at the same 
time. Other features include shafts 
or gears mounted on tapered roller 
bearings; continuous or intermittent 
operation; both shafts may be as- 
sembled to the front or rear, or one 
to the front and one the rear. By 
changing input gear only, unit may 
be adapted to other transmissions. 
A Model K is for use with spur gear 
applications and a companion Model 
KN for helical gear use. Spicer 
Manufacturing Division of Dana 
Corp. 

Circle No. 4 on Reply Coupon 


Makes Tanks Safe for Welding 


(Bulk Plants, Terminals) 

A new self-scouring solvent cleans 
gasoline and fuel tanks so they can 
be welded safely. The product is 
self-emulsifying and combines with 
all traces of gasoline or volatile fuel 
to render them completely self-emul- 
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sifying so that upon association with 
water a safe, oil-in-water emulsion 
is formed that may be completely re- 
moved by sluicing with a water 
hose. In using the solvent, all that is 
required is to add as much solvent 
as there are traces of liquid gaso- 
line remaining in the tank; then, fill 
tank slowly with water, which dis- 
places all of the gas fumes, and the 
milky aqueous oil-in-water emulsion 
formed may then be drained from 
the tank which is rinsed with a water 
hose. Then the tank can be welded 
without danger of fire or explosion. 
Moisture can be removed from the 
same tank by dehydrating it with 
low-cost alcohol. The Curran Corp. 


Circle No. 5 on Reply Coupon 





Tank Fill Pipe Cap 


(General) 

A new all-brass, full-flow cap is 
water-tight and easy to operate. The 
fill cap clamps on in a jiffy, without 
necessity of twisting threads or lugs. 
A removable, durable gasket is com- 
pressed against the sealing surfaces 
of the cap and adapter by just clos- 


1213 West Third Street 
Cleveland 13, Ohio 
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ing the handle. To remove, lower 
the handle. The cap can be pad- 
locked when closed and provision also 
is made for insertion of an identi- 
fication tag. The cap can be used 
with or without a manhole-type 
flush box, and is designed for use 
with a new coupler. Ever-Tite Coup- 
ling Co. 
Circle No. 6 on Reply Coupon 


DANGER 
FLAMMABLE 
GASOLINE 


KEEP AWAY FROM HEAT 
AND OPEN FLAME 








Flammable Liquid Labels 
(General) 

A line of labels for containers hold- 
ing flammable liquids is available. 
The labels stick to glass, metal, wood, 
plastic or ceramic containers with- 
out moistening. They are made of 
cotton cloth and are silicone plastic- 
coated to resist oil, grease, grime and 
abrasion. The label curface is not 
affected by most of the materials the 
container may hold. The markers are 
printed with various warning words 
and precautionary instructions, and 
some have a space provided for a 
self-sticking insert. Each insert has 
the specific name of the hazardous 
material—such as naphtha, kerosine, 
etc. Labels for many common mate- 
rials—such as alcohol and gasoline— 
give the complete wording, and no 
insert is required. W. H. Brady Co. 

Circle No. 7 on Reply Coupon 
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Drum Liner 


(Packaging Plants) 

A new polyethylene drum liner has 
a circular disc which forms the bot- 
tom of the liner, making it easier to 
use. The use of mandrels is elimi- 
nated and creases are prevented. The 
bottom disc consists of fibre between 
two layers of polyethylene. The lin- 
ers range in gage from .0015 to .006. 
They are available for drums rang- 
ing up to 55 gals. Mehl Mfg. Co. di- 
vision of Sydney-Thomas Corp. 
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Hydraulic Service Jack 


(Service Stations) 


A two-ton hydraulic service jack 
has side frames made of %” steel 
plate and lifting arm, saddle, saddle 
frame, handle socket, wheels and 
other parts which take load burden 
made of unbreakable malleable iron. 
Jack is 42.5” long, has a 45” handle 
and weighs 135 Ibs. Its low height 
is 4” and raised height 24.5”. It re- 
quires 16 strokes of the handle to 
lift a capacity load to any height. 
One feature is a fingertip, cam-op- 
erated release control mechanism 
which allows operator to stop the 
load at any position or lower it at 
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EVER-TITE: 
FillCap 7 


A water-tight cap i 
adaptable for | 


tight-fill deliveries & 


Clamps on 


EASILY 
Qquickty Sa 


Now you can have true EVER-TITE dependability in a brand 
new, all-brass fill cap that is a worthy companion in 
efficiency to the EVER-TITE line. 
Positive and water tight—simplest operation. Clamps on. 
quickly and easily—no twisting of threads or lugs, guarantees 
years and years of trouble-free service. 
How it works: A removable durable gasket is compressed 
against the sealing surfaces of cap and adapter by just closing 
handle. Operates the same as EVER-TITE Couplers 
except with only one handle. Can be padlocked when 
closed. Open handle and it’s off. Can be used with or without 
manhole-type flush box. 
*The EVER-TITE Trademark is a hallmark of dependability in fittings 
for the petroleum industry—proven by 16 years of pre-eminence. 
Stocked by leading distributors everywhere. 
Mail the coupon now for complete details. 


EVER -TITE COUPLING CO. INC., 254 WEST 54th STREET, NEW YORK 19 
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EVER-TITE 
Standard 
Coupling 

The Best 
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EVER-TITE COUPLING CO. INC. 
254 West 54th Street, New York 19, N. Y. 


Please send full information, and name and 
address of the neorest EVER-TITE Distributor. 


Name 
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ILLINOIS 








INDIANA 





Everything in Bulk Plant 
and 
Service Station Equipment 


INDIANA OIL EQUIPMENT CO. 


417 Madison Ave., 
Indianapolis 4, Indiana 











OFFERING THE OIL INDUSTRY THE 
FINEST IN OlL EQUIPMENT 


@ BULK PLANTS 

@ SERVICE STATIONS 

@ TRUCK TANKS 

@ ENGINEERING & SERVICE 


COFFIELD SUPPLY CO. 


1626 So. Main St. South Bend 24, Ind. 











LOUISIANA 








SERVICE EQUIPMENT CO. INC. 
The House of Service 
Exclusive Agents—Brodie Meters—Ever- 
tite Quick Couplings—Gorman Rupp Oil 
Pumps—Hewitt Oil Hose—Joyce Lifts 

ond Jacks—A. Y. McDonald Brass. 


726-28 Girod St. New Orleans, Lo. 
Cable Address—Serveco 








MICHIGAN 








R. V. SEAMAN CO. 


Michigan’s largest wholesaler of 
truck tank, service station and 
bulk plant equipment. 
SAGINAW—DETROIT— 
.GRAND RAPIDS 








MISSOURI 


“"“* Gasbog PUMP 


FOR EVERY SIZE CONSUMER ACCOUNT 


. SNYDER CO. 
612 Grand Ave. Bank Bidg., Kansas City 8, Mo. 





NEW JERSEY 


SPECIALTIES INC. 


JERSEY CITY 2,N.) 


SERVICE 


205-15 ST 


EQUIPMENT 





any desired speed with an easy turn 
of the handle release knob. The 
power unit contains a safety valve to 
prevent damage from overloading. 
Auto Specialties Mfg. Co. 

Circle No. 9 on Reply Coupon 


Non-Slip Valve Handwheel 


(Bulk Plants, Terminals) 

A new “non-slip” handwheel has 
been developed for use on valves. The 
handwheel has four finger-spaced 
lugs, all continuations of the spoke 
structure, projecting from the stem 
hub through an octagonal frame. The 
design permits the operator to get 
a firm, comfortable grip on the hand- 
wheel and apply a high pressure, 
even though his hands are wet or 
greasy. The Lunkenheimer Co. 


Circle No. 10 on Reply Coupon 


Portable Lube Units 
(Service Stations) 

An air-motor operated high pres- 
sure chassis lubrigun, a manually 
operated gear lubricant dispenser, a 
manually operated dispenser for au- 
tomatic transmission fluids and a 
waste drain oil unit make up a new 
line of matched cabinet-type lube 
units for service stations. All models 
have a decorative steel sleeve which 
accommodates original 100-Ib. refin- 
ery drums. Bases have four swivel- 
type, hard-rubber casters and are 
recessed to center drums and prevent 
shifting. Chassis unit delivers 44 ozs. 


NEW JERSEY 








EQUIPMENT 
for the 
OIL INDUSTRY 


Rebuilt 
PUMPS — METERS — REGISTERS 
> 


PARTS FOR MOST PUMPS 
6 


TEN HOEVE BROTHERS 
359 McLean Bivd., Paterson 3, N. J. 








NEW YORK 








RENICK & MAHONEY, INC. 
380 Second Avenue 
New York 10, N. Y. 
Bulk Plant—Truck Tank 
and 
Service Station Equipment 











OHIO 








W. E. “BILL” LAYMAN 
164 E. Exchange St. Akron 4, Ohio 
Phone—Jefferson 8215 
Factory Representative for Westinghouse, 
O.P.W., Lincoln, Neptune, Huffman, Good- 
rich. Air, Oil, Hydraulic and Gas Hose 
and Coupling Service. 
ENGINEERING SERVICE—SALES—PARTS 








PENNSYLVANIA 





E. 0. HABHEGGER CO. 


Fairmount Ave., at 24th St. 
PHILADELPHIA, 30 


HABHEGGER 


For The Petroleum Industry 


LK PLANTS 
TRUCKS—SERVICE STATIONS 








RUTLEDGE EQUIPMENT CO. 


334 Bivd. of Allies Pittsburgh, Pa. 
Rutledge Service Station Flood Lights 
G&B Equipment—Buckeye Valves & 
Fittings 
Granco Pumps & Meters—Air 
Compressors 














West Penn Oil Equipment Co. 
512 Sandusky St. Cedor 1-8822 
Pittsburgh 12, Pa. 


Bulk & Service Station Equip. 
Erie Computing Pumps 
Pittsburgh Equitable Meters 
Roper & Marlow Pumps 
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of grease per minute and is equipped 
with a seven-foot hose assembly. 
Gear and automatic transmission 
fluid dispensers are equipped with 
pint and quart graduated meters, re- 
spectively, and include five foot hose 
assembly. Sleeve and pump lift as a 
single unit for one-man drum chang- 
ing. Air expeller in pump tubes pre- 
vents pumping or registering air in 
meters. Drain unit includes telescop- 
ing, splash-proof drain bowl assem- 
bly, adjustable in height by thumb- 
screw latch from 44 to 70”. Lincoln 
Engineering Co. 
Circle No. 11 on Reply Coupon 


Primer for Rusty Steel 


(Bulk Plants, Terminals) 

A paint primer is designed for ap- 
plication to rust covered steel, act- 
ing to chemically and mechanically 
bond steel, rust and primer together. 
The coating adheres to rusty steel, 
or sandblasted steel surfaces, but 
doesn’t adhere to smooth, shiny steel 
unless it is thoroughly aged. It cov- 
ers sharp and rough edges as heavily 
as flat surfaces, and it is unplasti- 
cized and won’t burn in an ordinary 


PENNSYLVANIA 





PENNINGTON EQUIP. SALES CO. INC. 


442 Tinsman Ave. Williamsport 39, Pa. 
Wayne Pump Company Products 
Marlow Centrifugal & Blackmer Rotary 
Pumps — Truck Tanks — Hose — Reels 
Storage Tanks — Pittsburgh Equitable 
Meters — Gasoline & Oil Equipment 











TEXAS 





TOPS TO TEXAS TRADE 
SALES & SERVICE: 
Buckeye Valves; Coxwells; Ever- 
Tite; Goodrich Hose; Granco 
Pumps; Oilco Loading Arms; Smith 
Meters; Tokheim Pumps; Tanks; 
Westinghouse Air C 
COMPLETE SERVICE: 
Bulk Plants & 


Service Stations. 
UNITED PUMP SERVICE & SUPPLY CO. 


1701 S$. Lomor Dollas, Texas 


2 NATIONAL ASSOCIATION § 
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WEST VIRGINIA 





SMITH METERS 
H. H. TRUITT 


1403 8th Ave. 
Huntington 1, W. Va. 


Westinghouse Air Compressors 


Service Station or Bulk Plant Equip. 
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flame. After eight weeks of aging, 
the primer resists the action of all 
common paint removers and after 
five months adheres better than 
ever. It is resistant to corrosion ac- 
tion of most acids and after aging 
to most solvents. Carboline Co. 


Circle No. 12 on Reply Coupon 


Air Blow Gun 


(Service Stations) 

A new blow gun is designed for 
use in service stations for drying wet 
ignition parts, blowing out fuel 
lines, cleaning out dust or filings 
from hard-to-get-at spots. The gun 
is available with or without a 6” 
brass screw-on nozzle extension. 
Acme Air Appliance Co., Inc. 

Circle No. 13 on Reply Coupon 


Tool Boards 


(Service Stations) 


Hand tools at service stations are 
conveniently kept and easily found 
when hung in neat and orderly ar- 
rangements on a new tool board. The 
units are made of %” masonite three 
feet long by two feet wide. They are 
finished in gray hammertone, and 
perforated to accommodate special 
hooks and fixtures designed to hold 
all types of shop tools in any de- 
sired arrangement. The self-locking 
hooks are formed of heavy gage wire 
and plated with rust-resistant finish. 
The hooks are mounted by inserting 
one end through the perforations and 
swinging the outer end down against 
the face of the board. The tool boards 
are available in sets consisting of 
either two or three boards, furring 
strips for wall mounting, and a stand- 
ard assortment of 84 hooks per set. 
Modern Displays Inc. 


Circle No. 14 on Reply Coupon 
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Radiator Water-Flow Charts 
(Trucks, Service Stations) 


A new chart gives an extensive 
compilation of gallons-per-minute ra- 
diator water-flow specifications. The 
chart provides an accurate source for 
checking automotive manufacturer’s 
specifications of rate of water-flow 
for the radiators of almost all pas- 
senger cars, trucks and tractors. By 
checking the rate of water-flow on 
a flow-tester and comparing the read- 
ing with the chart, it is easy to de- 
termine the degree of plugging of 
the radiator. By checking before 
and after cleaning a radiator, the 
efficiency of the cleaning job can be 
shown. Chart is a four-page unit 
punched for insertion in a loose-leaf 
binder, and it indicates gravity water 
flow in g.p.m. by make, year and 
model of car. Inland Manufactur- 
ing Co. 

Circle No. 15 on Reply Coupon 





automatic 

Filling and Crimping 
Equipment 

for handling greases and 

other viscous fluids. 

© No operator required. 

e 100% air operated. 

Fills, seals, stamps and 

counts lug cover pails. Out- 

put of 15 pails per minute. 

Write for details on installa- 


tion to meet your regire- 
ments. 


Manufacturing Co. 
P. O. Box 8096, Houston 4, Texas 











PREVENT LEAKS.. 


.-.Permanently! 
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2215 Commerce $t., Houston, Texes 
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Couplers 


(Bulk Plants, Terminals) 


A new coupler has_ standard 
flanged connections and incorporates 
a valve in the body which automat- 
ically shuts off the liquid flow when 
the male part, or nipple is removed. 
The unit also is offered without a 
valve. It is made from forged steel, 
bronze or practically any type of 
material depending on end use. The 
quick-connect feature eliminates the 
necessity of having a maintenance 
man with tools available for con- 
necting or disconnecting and any op- 
erator can make or break a connec- 
tion by sliding a sleeve on the 
coupler. No tools are required. 
Couplers are made from 4” to 8” 
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Swings it WIDE OPEN 
with 
PACKAGING 
AND MANUFACTURING 
PRIVATE BRAND 
PETROLEUM PRODUCTS 
NEARER the point of SALE! 


IN THE MIDWEST’S 
LARGEST MOST MODERN PLANT 








STA-VIS OIL CO. » 


in size. Up to 3” inclusive, the 
couplers are designed for screwed 
fittings, male or female, and over 
3” with screwed or flanged fittings. 
All couplers swivel 360 deg., elim- 
inating hose kinks. Snap-Tite, Inc. 
Circle No. 16 on Reply Coupon 


Lube Control Handle 
(Service Stations) 


A new control handle is adaptable 
to all makes of air-operated chassis 
lube pumps. The unit has a pres- 
sure-boosting feature for hard-to- 
crack fittings and gives added power 
to low-ratio chassis pumps. One 
pull of the trigger passes grease at 
line pressure for normal lubrication. 
For tough fittings, the trigger is 
pulled several times . . . to build up 
pressure to a maximum of 12,000 
Ibs. The handle can be disassembled 
easily for cleaning and _ servicing. 
It is light weight and has hand-size 
trigger. Curved nozzle, %” N.P.T. 
inlet, will service all standard makes 
of hydraulic fittings. Aro Equip- 
ment Corp. 


Circle No. 17 on Reply Coupon 


Armature Lathe 
(Trucks) 

A new armature lathe and mica 
undercutter accommodates generator 
and starter armatures on cars and 
trucks, and also fractional horse- 
power motor wound armatures. The 
equipment handles both centered and 
centerless type armatures up to 6” 
in diameter, lengths up to 20”, and 
shaft diameters up to 4%”. Dixie Ma- 
chine Tool. 


Circle No. 18 on Reply Coupon 


Key Carrier 


(Service Stations, Bulk Plants) 


A new key ring is designed for 
use by service station men and 
others who use and carry keys while 
on the job. The ring is attached to 
a chain on a reel which hangs from 
the belt. When keys are used, the 
reel unwinds as much as 24” and 
retracts automatically when not in 
use. Lummis Manufacturing Co. 

Circle No. 19 on Reply Coupon 
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Swing Joints 


(Bulk Plants, Terminals) 


A new line of ball _ bearing 
equipped swing joints is designed for 
use on loading and unloading lines 
handling oil products. A long lubri- 
cated bearing provides support for 
piping and an exclusive method of 
positioning the ball bearings pre- 
vents them from falling out when 
the joint is taken apart. Sealing is 
by means of an “O” ring confined 
in a recess in the sleeve of the joint. 
The swing joints are made in 11 dif- 
ferent styles, including counterbal- 
ance and double swing types, and in 
four sizes, 2”, 2%", 3” and 4”. Barco 
Manufacturing Co. 

Circle No. 20 on Reply Coupon 


NATIONAL PETROLEUM NEWS 





EQUIPMENT 





Torque-Limiting Wrench 


(Service Stations) 


A new torque-limiting wrench has 
no externa! indicating devices. The 
wrench differs from most convention- 
al types in four respects—it is a 
torque-limiting device which _re- 
leases automatically at the proper 
setting; it has a fully enclosed spring 
under compression as the principal 
torque-controlling element; it uses 
an accurate micrometer-type adjust- 
ment; and models with a built-in re- 


Jack Rabbit Starts in Winter ... 


allt 
AK Hotstart 


electric pre-heater for Gas and Diesel Engines 


ONE-WAY VALVE PREVENTS INTER. 
FERENCE WITH CIRCULATION 
WHEN ENGINE IS RUNNING 





8 Outstanding Features 


dW Reduces fuel consumption 


d Gives quick, easy starts 

v Reduces motor wear 

d Prolongs battery life 

dv Four models — quickly 
installed 
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v Saves warm-up time 
d Cuts costs of terminal heating 


d@ For stationary or mobile en- 
gines — diesel or gas 


versible ratchet head are available 

that do the work of both a ratchet 

and torque wrench. Plomb Tool Co. 
Circle No. 21 on Reply Coupon 


Portable Oil Burner Unit 


(Fuel Oil Distributors) 


A new portable space heater is 
designed for use in tobacco and crop 
drying, paint drying, thawing, plas- 
ter drying and other construction 
work. It also may be used to heat 
fields or orchards to drive off frosts. 
The oil burner does not depend upon 
electricity to drive the oil burner 
motor, and the blower, but employs 
a small gasoline engine to permit use 
of the unit almost anywhere. The 
new units are available in 200,000 


with 


aS 
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and 400,000 Btu ratings. A connec- 
tion line to an oil drum supplies fuel 
for the burner, and combustion is 
effected to the point where a stack is 
not required. Quiet Automatic Oil 
Burner Corp. 

Circle No. 22 on Reply Coupon 


Emergency Control Valves 
(Bulk Plants, Terminals) 

A new piston-operated quick open- 
ing valve affords flexibility and 
speed of action to fire and other 
emergency control systems. Any 
number of the valves may be op- 
erated from one set of controls. They 
may be closed by remote control 
and may be operated manually or in 
combination with fire fused seals, 
pneumatic controls or open or closed 
circuit solenoid. Since the valve 
closes against line flow, there is no 
line shock. The piston valve may be 
used for opening water into quench 
lines; sprinkler, spray or fog systems. 
The new valve also can be used in 
LP-gas fire fighting. It permits va- 
por liquid dumping at pressures be- 
low relief valve settings, thus pre- 
venting rupture of over-heated ves- 
sels by reduced pressure. The McRae 
Corp. 

Circle No. 23 on Reply Coupon 
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Fast action now means dollars saved in your winter 
operating budget. KIM Hotstart installations lick winter 
grief; end sluggish motors, end service tie-ups and high 
repair bills. KIM pre-heater means quick starts, efficient 
engine operation, lower cold weather operating costs 


all the way around. 


See any leading auto supplier. Or write for literature. 
Better do it now. Cold weather doesn’t wait for anybody! 


KIM HOTSTART MFG. CO. 


West 917 Broadway, Spokane 11, Wn. 


Nome 


Please send literature, prices, name of local KIM dealer. 
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LITERATURE 


Grease Samples Mailed 


(Oil. Product Data) 

Descriptive data, complete with 
samples, are being furnished in the 
form of bulletins with “Visi-bags” 
attached containing a small amount 
of the grease being described. The 
literature gives complete specifica- 
tions and recommended uses for a 
Multi-tube lithium grease, a Multi- 
lith lube for high and low tempera- 
tures, and a Stabl-lith h.d. lubricant 
The company’s name is printed in 
gold on the Visi-bags which are a 
clear, tough plastic material. South- 
west Grease & Oil Co. 

Circle No. 24 on Reply Coupon 


Servicing Wheel Bearings 
(Service Stations) 

“The Proper Servicing of Wheel 
Bearings” is the title of a 16-page 
booklet which tells what wheel bear- 
ings are and why they fail. The 
proper servicing of wheel bearings 
is then described with step by step 
procedure which is illustrated. Both 
front and rear bearings are covered 
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AIR COMPRESSORS 


—and a discussion of rear bearings 
tells which cars require removal of 
wheels, which have fittings and which 
are sealed and do not need lubrica- 
tion. Cato Oil and Grease Co. 


Circle No. 25 on Reply Coupon 


Oil Hose Catalog 


(Bulk Plants, Terminals) 


Nine types of oil hose for use in 
terminals, bulk plants, on tankers 
and barges, for loading and unload- 
ing oil cargoes, or other services 
where flexible connections are nec- 
essary are described in a new cat- 
alog. Specifications, materials and 
methods used in construction as well 
as recommended uses are included. 
B. F. Goodrich Co. 


Circle No. 26 on Reply Coupon 


Gravity Conveyors 


(Packaging Plants, Warehouses) 

Several types of gravity convey- 
ors are described in a 16-page bul- 
letin. Shown are four complete lines 
of conveyors—ctandard roller con- 
veyors, light duty roller conveyors, 
staggered wheel conveyors and side 
wheel conveyors. In addition to sug- 


HAMPIONS 


EXTRA FEATURES 


Exclusive aero-dynamic 
features that mean... 


® LONGER LIFE 
@ MAXIMUM PRESSURE 
¢ MINIMUM RUNNING COSTS 


The air compressor is a mighty important 
unit in any service station. Many vital 
customer services depend on it. So, 
exactly the right compressor for the sta- 
tion's particular requirements should be 
selected. Your new compressor must 
give you endurance plus dependable per- 
formance plus economy. These neces- 
sary qualities are determined only by the 
materials, workmanship and practical 
design of the compressor—not by any 
one single feature. That's why we ask 
that you check and compare the Extra 
CHAMPION Features before you make 
your choice. Check point-by-point and 
you can't help but pick—the "Champ" of 
Compressors—a CHAMPION. 


54 MONEY-SAVING MODELS 
A model to fit every service station need 
Ys hip. to 10 h.p.- stationary or portable 
horizontal or upright 


Write TODAY for your /@ 





FREE copy of the New 
Champion Catalog. 


103 CHAMPION PNEUMATIC MACHINERY COMPANY, 846 NO. PLEASANT, PRINCETON, ILLINOIS 


gested application data, the booklet 
illustrates with photographs and 
blueprints each of the four types of 
conveyors and gives engineering 
specifications and sizes. Food Ma- 
chinery and Chemical Corp. 

Circle No. 27 on Reply Coupon 


Materials Handling 


(Warehouses) 
A new catalog features a line of 
industrial trucks for “horizontal” 


materials handling. The trucks are 
designed for moving any material or 
merchandise that can be palletized, 
handled on skids, in tote boxes or 
loaded on a piatform. Five models 
are available. Hyster Co. 


Circle No. 28 on Reply Coupon 





Cargo Handling Pumps 
(Bulk Plants, Terminals) 

Oil cargo handling pumps for dock 
and deck mounting are described in 
a new bulletin. Also shown are 10 
to 300 g.p.m. pumps for engine room 
fuel and lube service. Blackmer 
Pump Co. 

Circle No. 29 on Reply Coupon 


Rust Preventives 
(General) 


A new 16-page catalog features 
73 color chips of company’s rust pre- 
ventive products and includes in- 
structions for surface preparation 
and application of primers, machin- 
ery and implement finishes, sealers, 
thinning oils, and floor and masonry 
coatings. Rust-Oleum Corp. 

Circle No. 30 on Reply Coupon 


Oil Equipment Catalog 
(Stations, Trucks, Bulk Plants) 
A new 104-page oil equipment cat- 

alog features a 22-page ‘Useful In- 

formation” section with tables, 
charts, facts, servicing and instala- 
tion aids. The spiral-bound catalog 
has hundreds of illustrations of truck 
tank, service station and bulk plant 
equipment. Bervic Co. 

Circle No. 31 on Reply Coupon 


Plastic Signs 
(Service Stations) 


A new 24-page, multi-colored book- 
let illustrates and describes plastic 
signs for service stations and other 
businesses. Solid-color, color-dec- 
orated, letter signs and spectaculars 
are included in the brochure titled 
“Plexiglas—the Outdoor Plastic—for 
Signs.” Copies are available. Rohm 
& Haas Co. 


Circle No. 32 on Reply Coupon 
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Plastic Pipe 
(General) 

A 16-page brochure on plastic pipe 
gives information on flexible, semi- 
rigid, rigid high impact and rigid 
polyvinyl chloride pipe. Advantages 
of using plastic pipe and directions 
on how to install and join the pipe 
are included. Triangle Conduit and 
Cable Co., Inc. 


Circle No. 33 on Reply Coupon 


Industrial Trucks 
(Warehouses) 

A new eight-page catalog describes 
and illustrates a line of industrial 
trucks, including fork and ram units, 
platform types, and crane trucks. Il- 
lustrations show details of use and 
construction, and specifications give 
capacities and other operating data. 
The Baker-Raulang Co. 


Circle No. 34 on Reply Coupon 


Pump Catalog 
(Bulk Plants, Terminals) 

A new 96-page catalog of pumps 
contains a large number of units 
for a wide variety of applications. 
Sectional and exterior views of the 
various units, together with selec- 
tion tables and other data are in- 
cluded. Various types of centrif- 
ugals, ro‘aries, and others are shown. 
The Deming Co. 

Circle No. 35 on Reply Coupon 


Clearance Lights 
(Trucks) 

A line of face or fiush-mounted 
clearance lights for trucks is de- 
scribed in a new bulletin Which gives 
complete data on construction, ad- 
vantages, and special features such 
as a Snap Seal which makes servic- 
ing eacy and at the same time keeps 
out dirt and moisture. Betts Ma- 
chine Co. 


Circle No. 36 on Reply Coupon 


Oil Resistant Gloves 
(Buk Plants, Terminals) 

A plastic-coated work glove is re- 
sistant to acids, oil and other prod- 
ucts. A special “swing thumb” con- 
struction is designed for easy, nat- 
ural thumb movement. One model 
is non-reversible, the other is re- 
versible. Both come in knit wrist, 
short gauntlet or long gauntlet 
styles. Finish is non-slip and will 
not crack or peel. Endlaco, Inc. 

Circle No. 37 on Reply Coupon 


Close-Coupled Pumps 
(Bulk Plants, Terminals) 
Features of a line of close-coupled 
general purpose pumps in capacities 
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up to 2,500 g.p.m. at heads to 550’ 
are deccribed in a new bulletin. The 
pumps are compact and are avail- 
able with a choice of packing or me- 
chanical seal, and in a choice of ma- 
terials. Units are easy to install, 
requiring only four bolts plus elec- 
trical and pipe connections. Allis- 
Chalmers Manufacturing Co. 


Circle No. 38 on Reply Coupon 


Hose Couplings 


(Bulk Plants, Terminals) 


A line of quick-couplings and fit- 
tings for hoce is described in a bul- 
letin which explains how the units 
are spring locked and cannot become 
disengaged accidentally and how the 
hose is easier to move because there 
are no outside projections. Hose Ac- 
cescories Co. 


Circle No. 39 on Reply Coupon 


ee 


Corrosion-Resistant Paint 


(Bulk Plants, Terminals) 

A new 16-page bulletin describes 
a corrosion-resistant paint and gives 
details on a new primer. Details on 
where and how to use the products, 


together with a chart on recom- 
mended primers and surface treat- 
ments, are included. U. S. Stone- 
ware Co. 


Circle No. 40 on Reply Coupon 


LP-Gas Sales Tool 


(LP-Gas Distributors) 

A new consumer booklet has been 
produced by the National Commit- 
tee for LP-Gas Promotion for local 
imprinting and _ dictribution. The 
material combines promotional copy 
on home and farm uses of LP-gas 
with practical recipes and ideas on 
modern kitchen and utility room lay- 
outs. The 28-page, three-color sell- 
ing tool is entitled “Better Living 

With LP-Gas.” Considerable 
space is devoted to the advantages 
of LP-gas cooking and other uses. 
Four pages tell how LP-gas is pro- 
duced, dictributed and stored on cus- 
tomers’ premises. A rule-of-thumb 
guide to the correct size water heat- 
er required to fit needs of house- 
holders and helpful data on selec- 
tion of heating equipment are in- 
cluded. Sample copies are avail- 
able. National Committee for LP- 
Gas Promotion. 


Circle No. 41 on Reply Coupon 








Here is your handy buying guide for service station promotion 
and point-of-sale display material. It’s filled with proven ideas 
to attract passing traffic and increase sales to present customers 
the year around. You'll find color illustrations, descriptions and 
prices on the most complete selection of station display material 
available anywhere . . . used by stations in all 48 states. Write 
for your file folder catalog—it's free! 
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Invoice Printer Attaches to 


A 


LAE 
F 
F 





LBL 


A new machine for printing service 
station retail credit tickets has been 
patented by Stanley C. Gilthorpe, 
of New Orleans, La. The machine 
is designed for attachment to the 
gasoline pump on the island. 


To operate, the station attendant 
puts a metal plate with the custo- 
mer’s name and address on it into 
the machine at “A” in above dia- 
gram. Wheh he has finished pump- 
ing gasoline, the attendant pushes 
knob “B” and the printed invoice 
ticket comes out at “C”’. 


Mr. Gilthorpe says the machine 
will furnish an accurate and legible 
ticket because it will be a reproduc- 
tion of the name and address plate 
and the results as computed by the 
pump in gallons and dollar value. 
All other information will be printed 
from either fixed plates or printing 
wheels. 


Although the machine has not been 
tested, Mr. Gilthorpe says its design 
has undergone a thorough scrutiny 
by engineers of one of the large pump 
manufacturers who have indicated 
approval of its mechanics and work- 
ability. 

Mr. Gilthorpe believes the machine 
should be attached permanently to 
the pump with a covering to protect 
it from rain and to permit locking. 


The machine has no computer and 
though electrically operated it has 
no electric motor. Mr. Gilthorpe 
describes the unit as simply a means 
of co-ordinating the use of equipment 
already being successfully used such 
as printing plates, printing wheels, 
gearing, magnets, etc. It is auto- 
matically disengaged when making 
cash sales, although it can be oper- 


‘Gas’ Dispenser 


ated for cash sales when a customer 
requests a receipt by inserting a 
“cash sale’ plate in the plate slide. 

In operation the machine takes a 
free ride off the computing mechan- 
ism of the pump. The two primary 
or unit wheels—first wheel of gallons 
(tenths) and first wheel of amount 
(cents) on the machine are geared 
to corresponding wheels on the pump. 
When the pump wheels revolve they 
rotate the wheels in the machine. 
All other wheels for gallons and 
amount are actuated by the primary 
wheels of the machine. 

The machine is not yet in produc- 
tion, and Mr. Gilthorpe says he has 


made no commitments as yet, al- 
though he has received numerous 
inquiries. He hopes to _ interest 
someone financially able to manu- 
facture the machine on a large-scale 
basis on some moderate royalty for 
the production rights. 


Inventor Gilthorpe is a retired oil 
company accountant after 44 years 
service. He started as a clerical 
worker and ended up as a field 
marketing co-ordinator, during which 
he traveled from Massachusetts to 
Louisiana directing the work of his 
company’s 10 accounting offices. 


He began work on the invoice 
printer in 1943 and by 1946 had 
perfected it. But it took six years 
more to receive a patent. 


NEWS OF MANUFACTURERS 


Viking Opens Warehouse 


A new warehouse and repair serv- 
ice operation will be opened in At- 
lanta, Ga., on March 1 by Viking 
Pump Co. The new facility will be 
located at 1214 Spring St., N.W. 
The area to be covered by the new 
warehouse includes Georgia, Ala- 
bama, eastern Tennessee, North and 
South Carolina, and Florida. C. W. 
Downing, head of the company’s At- 
lanta office, will continue as man- 
ager. 

This is the second such facility 
opened by Viking in the last 15 
months, the other being at Dallas, 
Tex. 


Stewart-Warner Adds Division 


Division Six of Stewart-Warner 
Corp. was established recently when 
the company took over the U. S. 
Machine Corp. at Lebanon, Ind., 
which makes a line of oil, gas and 
coal-burning equipment for home 
and industrial use. 


Glass Pressure Package 


A new self-dispensing pressure 
package in a glass container has 
been developed by engineers with 
American Can Co. carrying on a 
great deal of the work. Although 
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the container is for use in dispens- 
ing a moth-proofing product, Amer- 
ican Can sees the development as 
a revolutionary one in “duplex” 
packaging. 


New Research Center 


A research center is to be con- 
structed by International Business 
Machines Corp. at its Poughkeepsie, 
N. Y., plant. The new center will 
provide centralized facilities for the 
company’s widespread electronics re- 
search program. 


National Sales Office 


A national sales office has been 
opened by American Gilsonite Co. in 
Elizabeth, N. J., under direction of 
Aaron P. Dowler, general sales man- 
ager. The company is owned by 
Standard Oil Co. of California and 
Barber Oil Corp., and will continue 
to maintain headquarters in Salt 
Lake City, Utah. 


Reliance Representative 


Smithco Engineering, Tulsa, has 
been named sales representative for 
Reliance Electric and Engineering 
Co. throughout Oklahoma. 


Materials Handling Expo 


Thousands of models of materials 
handling equipment will be on ex- 
hibit at the Materials Handling Ex- 
position at Convention Hall, Phil- 
adelphia, on May 18 to 22. The expo 
will stress systems of materials han- 
dling and the use of various types 
of equipment to perform special 
functions. 
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PERSONALS 


Major announcement at the annual 
business meeting of the Society of 
Automotive Engineers held in De- 
troit last week was that of its new 
president elected by a mail vote 
previous to the meeting. He is R_b- 
ert Cass, assistant to the president 
of White Motor Co. Mr. Cass is a 
native of England and was educated 
at the Crayford School there and 
the University of London. He came 
to this country in 1924 to instruct en- 
gineering at Harvard University, 
joined White in 1925 and rose through 
its engineering department to become 
chief engineer and assistant to the 
president. He is a past president of 
the SAE Cleveland division and is on 
the national SAE council. 1952 presi- 
dent, D. P. Barnard of Standard Oil 
of Indiana will serve on the 1953 
council. 


Recipient of the 
prized SAE Horn- 
ing Memorial 
Award for the 
year is a research 
engineer for the 
E. I. du Pont de 
Nemours & Co., 
Inc., L. F. Du- 
mont. Mr. Du- 
mont’s 1951 
paper, “Possible 
Mechanisms’ by 
which Combus- 
tion Chamber De- 
posits Accumulate and Influence 
Knock” was judged the best paper in 
the field of fuel adaptation to inter- 
nal combustionengines. At DuPonthe 
is leader of the scavenging research 
group and supervises engine research 
on combustion chamber deposit prob- 
lems. Mr. Dumont has a BS and MS 
from Columbia University and has 
also studied at Drexel Institute and 
Drew University. 


Mr. Dumont 


* * * 


The sales department of Quaker 
Rubber Corp., division of H. K. Por- 
ter Co., Inc., is now under the direc- 
tion of J. R. Alexander, recently ap- 
pointed genera] sales manager. Mr. 
Alexander joined Quaker’s sales de- 
partment as a representative in 1944, 
rose to city and then district manager. 
He took an active part in the estab- 
lishment of the company’s Detroit 
sales office and warehouse where he 
was district manager. 


* * * 


In a series of 3 appointments at 
Stewart-Warner Corp. Leonard L. 
Robb has been named head of whole- 
sale sales of the Alemite lubrication 
equipment division, William E. Judd 
has succeeded him as assistant to the 
president of the company, and Wil- 
liam V. Ryan has been named to suc- 
ceed Mr. Judd as genera] sales man- 
ager of the South Wind heating equip- 
ment division. 
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American Can Co. has made its 
former assistant general sales man- 
ager, William E. Vaughn assistant to 
the vice president in charge of sales. 
Mr. Vaughn joined Canco in 1926 as 
a@ graduate chemica] engineer in the 
research department doing laboratory 
research. In 1935 he transferred to 
the sales department, headed the In- 
dianapolis sales office until 1942 
when he was loaned to the govern- 
ment as a civilian consultant. He was 
named assistant general manager in 
1951. 


Richard T. Patriquin is New York 
sales manager for the Pennsylvania 
Flexible Metallic Tubing Co. He has 
been with Penflex for a number of 
years as salesman and as field repre- 
sentative for William Townsend, vice 
president. 

> _ > 

New sales representative in the 
Northwest for the Neptune Meter Co. 
is Merle O. Hazlett who will sell pe- 
troleum meters in Montana, Utah, 
Idaho, Oregon and Washington and 
will make his headquarters in Boise. 


NOW, THE BEST FEATURES OF ALL GREAT LIFTS 
OF THE fe COMBINED INTO ONE NEW LIFT... 


X marks the spot under the great X-Master Lift, 
for greatest under car x-cessibility. 


CHECK THESE FEATURES... 


X Greatest X-cessibility to 
all under car service points! 

X Completely relaxed wheel sus- J 
pension for better lubrication! 

X One setting accommodates more 
than 90°/, of all automobiles! 

X Quicker car spotting with 
new rear wheel locator! 

X Eight full and semi-hydraulic 
models to choose from . . . air 
or electrically operated! 

X X-Master Superstructure Package 
available to fit your present 
Joyce Jacking Unit. 


FOR COMPLETE INFORMATION 
WRITE FOR BUL, TTT SL 
TODAY! 
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Van N. Marker, 
a pioneer in the 
field of lighting 
and the builder of 
the Revere Elec- 
tric Mfg. Co., re- 
tired Dec. 31. Mr. 
Mar*er started 
in the electrical 
equipment field 
as a salesman 47 
years ago and 4 
years later was 
a co-founder of 
Revere Electric 
Co., an electrical fittings and equip- 
ment supplier. In 1932 Mr. Marker 
developed and introduced to the pe- 
troleum industry the now standard 
hinged floodlight pole. 

The company then branched out to 
manufacture lighting equipment for 
airports, stadiums, plants, and out- 
door theaters until in 1945 Mr. Marker 
organized the present Revere Elec- 
tric Mfg. Co., of which he remained 
sole owner until 1952 when the cap- 
ital stock was sold. Succeeding Mr. 
Merker in the presidency is the com- 
pany’s former executive vice presi- 
dent and sales manager, Murray 
Whitfield. 


Mr. Marker 


A veteran of government agency 
work in economics, Raymond G. 
Fisher has been named director of 
economic research for the Continental 
Can Co. in which position he will su- 
pervise commercial research and sales 
analysis. Mr. Fisher was graduated 
from the University of Utah and did 
graduate work at George Washing- 
ton University, then did economic 








work for such government agencies 
as the WPB, the Combined Chiefs of 
Staff, the U. S. Military Government 
for Germany, and the Reconstruction 
Finance Corp. Last year he was an 
assistant to Charles E. Wilson, direc- 
tor of Defense Mobilization. 

A St. Louis appointment goes to 
M. D. Sandine who has been given 
the management of the firm’s two 
plants in that city. Mr. Sandine pre- 
viously was manager of Continental’s 
Syracuse plant and their defense 
plant in Coffeyville, Kan. 


Mr. Johnson Mr. Walters 


R. A. Johnson has been named At- 
lanta district sales manager cover- 
ing the southeastern territory for 
Rockwell Manufacturing Co. A gradu- 
ate of the University of Pittsburgh, 
Mr. Johnson joined Rockwell in 1939 
and has worked in the Southeast ever 
since, particularly in North Carolina 
and Virginia. For the past year he 
has been assistant sales manager of 
LP-gas products. 

In Texas J. H. Walters has been 
named Houston district sales man- 
ager in charge of co-ordinating all 
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KAMLOK Couplings combine speed, perfect perform- 
ance, durability—three features that are indispensa- 
ble. Fastest! Perfectly tight, safe connection in seconds, 


by sliding pler over adapt 





» ond pressing cam 


levers. KAMLOKS couple and uncouple instantly, re- 
gardiess of “hookup.” Efficient! No wasted time— 


effort, 


achieving leakproof-tight connection that guar- 


antees consistently safe operation at peak efficiency. 
Long-lasting! Made of hard wear-resistant ‘bronze to 
3”. 4” size of OPALUMIN, as strong as bronze, only 
Y, the weight. KAMLOKS add extra life to hose. 


Write for Bulletin F-3 


OPW CORPORATION 


VALVES, FITTINGS, ASSEMBLIES for handling hazardous liquids 
2735 COLERAIN AVE. ¢ CINCINNATI 25, OHIO 


meter and valve gales in the area. Mr. 
Walters joined Rockwell in 1945 as a 
sales engineer, was formerly affili- 
ated with the American Meter Co. 


Mr. Smith 


Fifty years of 
metal working is 
the record for 
the Eaton Metal 
Products Corp., 
(Omaha,) in 1953, 
its anniversary 
year. Starting off 
the next half cen- 
tury as vice presi- 
dents are three 
recent appoint- 
ees: Frank M. 
Wilkins as vice 
president in 
charge of sales, an Eaton veteran of 
22 years, Paul Y. Smith as vice presi- 
dent in charge of plant production 
with 20 years experience with the 
company, and W. E. Dougherty as 
vice president with 14 years at Eaton. 


Mr. Dougherty 


. > * 


Frank A. Restedt and family sailed 
for Europe last month to make their 
home in Nijmegen, Holland, where 
Mr. Rostedt will head Hyster Europe, 
Hyster’s new plant nearing completion 
there. Mr. Rostedt has been with the 
firm since 1938 and was comptroller 
and assistant secretary before his 
European transfer. Succeeding him in 
this position is Wilmer B. Morrow, 
a Princeton University graduate who 
joined Hyster in 1939 as an account- 
ing clerk and later became chief ac- 
countant and personnel manager. 

Thomas R. Hazel now heads the 
standards division of Hyster’s design 
engineering department. A Navy vet- 
eran and graduate of the University 
of Washington, Mr. Hazel has been 
with the company for six years in the 
tractor equipment division. 


* * * 


New York City is the new head- 
quarters for Fred Rahe, formerly head 
of sales management for Trailmobile, 
Inc., in Cincinnati. In New York he 
will be assistant manager of fleet 
sales. Mr. Rahe joined the firm in 
1938, served in sales and managerial 
capacities, managed the Wilson, N. C., 
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factory branch, and in 1949 was 
named head of sales management. 
Taking over this position as Mr. 
Rahe’s successor is Finis H. Haskins 
who will be returning to Trailmobile 
after a seven-year absence. Mr. Has- 
kins had previously been with the 
company for 10 years in the sales 
department. 
* 7” * 
Harold R. Hun- 
te gerford joined 
Remington Rand 
Inc, 25 years ago 
as a_ tabulating 
machine _ techni- 
cian and is now 
administrative 
sales manager in 
charge of ac- 
counting and tab- 
ulating equip- 
ment. Since 1927 
he has served the 
company as its 
branch manager in Philadelphia, St. 
Louis, San Francisco and Portland, 
and in 1934 he organized the com- 
pany’s first training school program 
for machine salesmen in the New 
York office. As administrative sales 
manager, Mr. Hungerford is succeed- 
ing Henry W. Millang who has been 
transferred to Newark as branch 
manager. 


Mr. Hungerford 


o 


Butler Mfg. 
Co.'s Minneap- 
olis division has 
a new sales man- 
ager, James D. 
Harmon, Jr., who 
wil. be respon- 
sible for sales of 
oil equipment 
throughout the 
Northwest area. 
Mr. Harmon 
joined Butler in 
1946, has served 
in the oil equip- 
ment and sales engineering divisions 
and in 1951 was made assistant sales 
manager for the Minneapolis area. 
He is a mechanical engineering grad- 
uate of the University of Missouri. 

Assisting Mr. Harmon in his old 
job as assistant sales manager is 
Albert J. Campbell, formerly Butler's 
salesman for Minneapolis. The new 
Minneapoiis representative is Dale B. 
Horlitz, a veteran of five years in 
Sales for Butler. 


Mr. Harmon 


. = + 

The annual meeting of the Mate- 
rial Handling Institute took place 
Dec. 18 in New York City at which 
time the members elected Howard 
M. Palmer, of Lewis-Shepard Prod- 
ucts, Inc., president to succeed L. 
West Shea, president for 1952 and 
now an Institute director. First and 
second vice presidents respectively 
are Charles B. Elledge of General 
Electric and Walter E, Schirmer of 
the Clark Equipment Co. 
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The new Steber “Space-Liter” open-type elliptical 
floodlight is your economical answer to brighter, 
more versatile space lighting that draws more custo- 
mers and extra profits. 

The “Space-Liter”, series 2500, is scientifically de- 
signed and ruggedly built to give lifetime service. 
Roomy wiring compartment and versatile mounting 
facilities are provided to cut installation time and costs. 

“Space-Liter” is available for General Service 
Lamps—300-1500 watts, Bi-Post Lamps—750-1000 ase Par-38 and R-40 reflector 
watts, and Mercury Vapor Lamps—400 watts. Other lomps. They con be mounted 
features include: Vitreous-Fired Porcelain Enamel %'' Ny otten set lights S bs 
finish over heavy gauge steel reflector, calibrated rectly to outlet boxes. They con 
aiming device with built-in repositioning stop, cast be adjusted to throw light in 
aluminum neck with brackets for every type of °Y “irection whenever desired. 
mounting. Inner reflectors of Alzak aluminum are 
available to increase light intensity at the center of 
the beam for “Punch” lighting. Write for Advance 
Data Sheet 1051 for details. 


/STEBER\ SPACE-LITER 


STEBER MANUFACTURING CO. 
Dept. 88, Broadview (Maywood P.O.), Illinois 


SERIES 
2500 


STEBERLITES 


Steberlites are cast aluminum, 
weatherproof, fully wired units 
for both medium and Mogul 








Water Finder 
Eliminates 
Guess Work 


Simply spread a thin coating on gauge 


METAL HOSE 
& TUBING CO., 
DOVER, N.J. 


pole, and lower to bottom of tank. Exact 
water level will appear in red on pole when 
withdrawn. National Water Finder never 
fails—takes the guess-work out of gauging 
all petroleum products — assures accurate 
inventories. Economical, a little goes 
a long way. Satisfaction guaran- 


Eat teed. Sample on request. 
NATE NAL 
OY OL 
TINDER 


. -" 
siti cine 
fit. 


ORDER FROM 
NATIONAL HOSE 
DISTRIBUTORS 
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COMPLETE BOOKKEEPING SYSTEM is shown above 


Simplified Accounting System 


A simplified accounting method, 
which does not require an account- 
ant, enables management to know 
where a business stands from day to 
day. It provides the breakdowns 
of sales or purchases and expenses 
needed for various analyses of a 
distributorship or dealership, and 
these figure facts can be recorded 
on either a cost item or a percentage 
basis. It is known as the Multi- 
Matic System. 


Developed by Remington Rand, the 
system is said to cut posting of 
basic accounting records by two- 
thirds, and clerical time in half. 


Essence of the system is the post- 
ing of several records—usually three 
at once—through the use of carbons 
with an accounting board incorporat- 
ing the basic principles of an ac- 
counting machine. 


For a full accounting operation, 
the board is fitted with a proof sheet 
journal and as many breakdown, 
or distribution, sheets as desired, to 
the right of the main body of the 
journal. 

The board may be used with vari- 
ous accounting applications, too, 
such as payroll, budget accounts, etc. 
Also, work can be split up among 
two or more clerks by the use of two 
or more boards. 
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“Technical knowledge,” says Rem- 
ington Rand, “is not required to 
install Multi-Matic. An existing 
accounting plan can be transferred 
to Miulti-Matic with little or no 
change in procedures or office rou- 
tine. 


“The simple, efficiently designed 
accounting board is merely a substi- 
tute forthe more laborious process of 
ordinary manual accounting. Ledger 
balances are transferred to Multi- 
Matic forms, and posting is then 
done in the cimplified Multi-Matic 
way. 

“To further simplify the change- 
over, it can be done one step at a 
time. For example, a start may be 
made with customer ledger accounts, 
while other phases of the account- 
ing are carried on as usual. 


“In this way, one can become 
familiar with the Multi-Matic me- 
thod on a portion of the accounting 
before making a complete change- 
over. Following the transfer of 
customer accounts, payroll may. be 
changed over, then accounts pay- 
able, general ledger and so forth, to 
suit the desires and needs of the 
user.” 


Reduces Errors—-The company 


points out that since one entry is 
recorded simultaneously on several 


records, one proof gives assurance 
that all those records are correct 
and automatically in agreement. 
With regular journal methods, re- 
quiring separate entries to each 
record, there is danger of error; 
also it is necessary to add and prove 
those entries separately, Remington 
Rand says, adding: 


“Since ledger balances are extended 
as entries are made, and proof of 
posting is simple and more accurate, 
ledger accounts are maintained in 
balance at all times without dif- 
ficulty. This eliminates the usual 
task of end-of-month posting and 
balancing. 

“The breakdown of sales or pur- 
chases and expenses in their journal 
columns will provide management 
with figure-facts necessary for day- 
to-day control of business, as well 
as provide accumulated totals for 
entry to ledger accounts.” 

Basic equipment of the Multi-Matic 
system includes, in addition to the 
accounting board, a tray to house 
accounts receivable; statements and 
binder; a proof sheet journal binder, 
and all necessary accounting forms, 
including those requiring imprinting 
such as checks, statements, remit- 
tance advices, etc. 


New Oil Burner 
Pre-Vaporizes Fuel 


A new vaporizing oil burner is ca- 
pable of burning distillate fuel oils 
within a duct at a high rate as a 
result of internal pre-vaporization of 
the fuel. The development was de- 
scribed in a paper by J. A. Johnson 
and R. H. Eustis of the Thermal Re- 
search & Engineering Corp., before 
the annual meeting of the American 
Society of Mechanical Engineers on 
Dec. 2. 

Entering air in the unit is pre- 
heated in a passage within the burn- 
er, then passes through the air noz- 
zle and into a concentric vaporizing 
tube. A larger diameter combustion 
cylinder is located downstream of 
the vaporizing tube. In operation, 
the fuel is sprayed into the vaporiz- 
ing tube and the mixture of fuel and 
air is conveyed to the flame holder, 
situated between the vaporizing tube 
and the combustion chamber. The 
flame holder plate is perforated. 


By reason of the low pressure at 
the throat of the air nozzle, a por- 
tion of the burning or burned gases 
at the flame holder is recirculated 
through the annular passage around 
the vaporizing tube to the inlet of 
the vaporizing tube. These gases 
provide the heat necessary to heat 
the vaporizing tube, the combustion 
air, and fuel spray. Burning, start- 
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ed at the flame holder, progresses in- 
ward to the center of the combus- 
tion tube at a downstream point. 
Under the usual combustion condi- 
tions the flame is clear or non-lumi- 
nous. 


Burner Operation—For ignition, 
the air flow at the nozzle is reduced 
to a velocity of about 50’ per second, 
and enough fuel is introduced to pro- ; wae 
duce a fuel-air ratio corresponding yy ay lt 1{ 
to about 50% theoretical air. Igni- fon, fo oe 
tion by spark occurs near the up- Af 
stream end of the vaporizing tube 
and the flame is carried down the 
tube to the flame holder since the 
flame propagation velocity is less 
than the mixture velocity. 


iS YOURS WHEN YOU SPECIFY 


WARREN 


EMERGENCY VALVES 


Quick - Detachable 
As the products begin to recycle axcsmneresenend 
and the flame holder and vaporizing 
tube are increaced in temperature, 
the liquid fuel accumulated on the 
vaporizing tube walls is vaporized, 
and the burner can be adjusted to 
the operating condition. The start- 
ing and heating cycle requires from 
10 to 60 seconds, depending on the 
burner size and ambient tempera- 
ture. 


<— Stainless Steel Cage 


x Stainless Steel Seat 


The burner is regulated in a con- 
ventional manner by linking the fuel ~ ; 
valve and air valve together. At * pare a ae 
the full output point the burner fuel- Seamless Steel 
air mixture is set near the stoichio- Tube Construction 
metric ratio. At low outputs the 
valves are usually adjusted to per- 
mit operation with excess air in or- 
der to maintain good break-up of 
the fuel spray and consequent va- 
porization. Completely automatic 
controls have been successfully in- 
stalled in which the burner output phen + ag wolve. Its compost, 


j ¥ modern design eli the potential hazards of leaky kings and stuffing 
is modulated according to the de | boxes, of a castings, etc., , that can devel 2 oanien oldstyle construc- 
mand of a temperature or pressure tions. (WARREN Emer morgency Valve is protected by U.S. Patent No. 2589346; 
responsive element. ol : 





The heart of the performance-proved 
WARREN Emergency Valve System for 
petroleum tank-trucks and trailer-tanks 





WARREN Emergency ve System by U.S. Patent No. 2600977) 
Applications — The burner offers 


advantages in combustion space sav- 
ing, nearly theoretical gas tempera- 
tures and products without carbon 
deposition, and controlled atmos- 
phere generation by good burning 
at rich temperature. 


For saving space the burner has 
been applied to a high heat release 
fire tube boiler and a high heat re- 
lease gas heat exchanger. Other ap- 
plications include radiant tubes and 
furnace applications with the added 
advantage of the elimination of 
flame impingement. 


Oil burners have frequently been 
unsatisfactory for contact drying or 
heating in the past, but clean white 
surfaces have been brought into 
contact with the products of com- 
bustion of the new burner without 
discoloration. 

The oil burner, as developed, has 
been used as a combination gas-oil 
burner, with no modifications to the 
design except for gas injection at 
an upstream point. 
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You can see at a glance some of the unique construction 
features of WARREN Emergency Valves. Others are evident only 
on closer inspection or in actual use. 

All of these features have been developed and engineered into 
WARREN Valves to provide greater service and longer life—to 
insure maximum safety with trouble-free operation—at low original 
cost and with virtually no maintenance expense. 

Proof of their performance is shown in the preference for 
WARRENS as expressed in purchases by leading transport equip- 
ment manufacturers, by safety-conscious oil companies and trans- 
porters, large and small. 

How about you? Can you afford to provide less than the best 
possible protection for your equipment and your drivers .. . for 
your delivery points . . . for the general public? 

To get the Industry's ben valve value: Install WARREN Emergency 
Valves on your present equipment—Specify the WARREN Emergency 
Valve System on your new equipment. 


Write for Complete information Today! 


Manufacturers of the New Snap Seal 
Clearance Lights and Custom Built 
Machinery Since 1901. 


BEIIS MACHINE CO. Va 


WARREN PENNS YLVAWN I 








m= NPN | 





LUBRICATION 





Are Motor Oil Additives Useful? 


The marketing of so-called packaged crankcase oil additives 
has become a multi-million dollar business. Opinion as to the actual 
value or usefulness of these products varies all the way from “no 


good” to “best in the world.” 


For the non-informed, or one with limited technical knowledge, 
the task of deciding what opinion applies to what product is hopeless. 
Recognizing this problem among sales personnel and other non- 
technical people in his own company, the lubrication chief of a na- 
tionally known oil company made a study of the so-called additives 


on the market today. 


Based on his own laboratory tests and lab test reports from 
other oil companies, he prepared an analytical report for distribu- 
tion within his own company. NPN has obtained exclusive per- 
mission to publish that report, and does so on these pages as a 
contribution to the discussion of this whole subject of packaged 


crankcase oil additives. 


* 


Literally dozens of brands of so- 
called crankcase oil additives are on 
the market, and motorists are buy- 
ing and using them to the extent 
they’ve become a multi-million dollar 
a@ year business. With this tre- 
mendous consumption, there must be 
many motorists who believe some of 
these additives really do some good. 
But the critics, including many lubri- 
cation experts, say they’re just 
“dopes” and “patent medicines’, and 
that any value they have is more 
imaginary than real. Some of the 
more vigorous critics even say that 
putting these additives in motor oils 
is a pure waste of good money, and 
that they’re either useless or actually 
harmful. So who's right? 


Unquestionably the advertising 
claims made about many of these 
products are most appealing and at- 
tractive. They’re variously stated to 
reduce engine wear, reduce friction, 
increase power and performance, de- 
crease gasoline consumption, remove 
sludge and varnish deposits from 
dirty engines, free up sticky valves or 
stuck valve lifters, and so on through 
a most impressive list. 

So the obvious question is: will 
these additives really do any of these 
things? 

This brings up a related question: 
are the motor oils offered to the 
public by the petroleum industry so 
deficient in certain properties that 
they need to have something or oth- 
er added to them? 


In spite of the controversies and 
questions on whether oil additives are 
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* 


any good or no good, there is one 
fact about them on which there can 
be little argument. Because these 
additives appear in so many varieties 
and brands, and since they represent 
such a tremendous dollar value in 
sales, they’ve received a lot of atten- 
tion by many of the leading lubrica- 
tion and engine test laboratories in 
both the oil and automotive indus- 
tries. They’ve been analyzed, and 
laboratory tested, and engine tested 
by many chemists and engineers who 
know their business. So there's a lot 
of knowledge about these additives, 
and it’s thus possible to list some 
facts as well as some fallacies about 
them. 


No Secret—We might first consider 
two of the biggest fallacies involved 
with numerous brands of these addi- 
tive materials. Many of these prod- 
ucts are claimed by their makers 
to contain secret, mysterious and 
marvelous ingredients which defy 
chemical analysis. 


Now, even if we try to be as 
charitable as possible, we still have 
to say that the individuals who make 
such statements just don’t know 
much about modern chemistry, or 
about the multitude of truly amaz- 
ing analytical apparatus and meth- 
ods which have been developed in the 
last decade or two. The additive mar- 
keters who claim their product defies 
chemical analysis really shouldn’t 
take such a dim view of analytical 
chemists and physicists. For the 
record, they’re remarkably capable 
people, even though they haven’t any 





press agents to publicize their abili- 
ties. 


Just as one single example, chem- 
ists have not only analyzed the struc- 
ture of such things as vitamins, hor- 
mones, cortisones, and anti-hista- 
mines, but they’ve then turned around 
and made them synthetically. When 
you consider the tremendously com- 
plex chemica] nature of the vitamins, 
hormones and so on, the analysis of 
such relatively simple things as oil 
additives is almost child’s play for 
a good analytical chemist. 


Any well-equipped chemical labora- 
tory can analyze any crankcase addi- 
tive right down to the last molecule, 
if it should happen to be interesting 
enough to justify spending the time 
and money. So, don’t sell the chem- 
ists short, and you might want to 
look with some question at any 
crankcase additive which is claimed 
to have such marvelous and mys- 
terious ingredients that it can’t be 
analyzed. 


Oiliness—The second fallacy invol- 
ved with many oil additives concerns 
another alleged mystery, and relates 
to the so-called property of “oili- 
ness”. This term “oiliness’’ is often 
given many other names such as 
“lubricity”, “film strength”, “plating- 
out”, “extreme pressure’, “friction 
reducing”, “anti-wear”’, and so on. 
Many brands of oil additives are 
claimed to increase the “oiliness” of 
motor oils. This claimed “oiliness” 
is then stated to reduce engine fric- 
tion, increase engine power, and de- 
crease gasoline consumption. 


Several promotional stunts are fre- 
quently used, which are supposed to 
demonstrate the increased “oiliness”’ 
and increased engine power imparted 
by various brands of additives. A 
typical one of these consists of jack- 
ing up one rear wheel of a car which 
has been standing so that the en- 
gine is cold. The car is started and 
let run at a low speed in high gear 
for a few minutes, and the speed- 
ometer reading then noted. 


The additive being demonstrated is 
then poured into the crankcase, and 
the engine left running with the same 
throttle setting for an additional 20 
or 30 minutes “to get the additive 
thoroughly circulated throughout the 
engine”’. Invariably the engine 
speeds up quite appreciably by this 
time and the speedometer reads 2 
or 5 miles per hour higher! A very 
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convincing and impressive demonstra- 
tion!—to the uninitiated that is. 


The “joker” in this demonstration is 
that it takes a cold engine, running at 
low speed with no load on the wheels, 
a good 15 minutes or longer before it 
warms up thoroughly and reaches 
best efficiency. It just takes more 
time than most people realize for 
an engine to get thoroughly warmed 
up. So, by adding the additive before 
the engine is thoroughly warmed 
up, @ convincing but completely er- 
roneous impression is created. If you 
just ran the engine for the same 
length of time without any addition 
of additive at all, it would show the 
same speed increase! In fact, if you 
want to get a real speed increase 
with such a “test”, just pour a couple 
of quarts of kerosine into the crank- 
case. Kerosine is certainly a cheap 
“oiliness” agent, if you want that 
kind of “oiliness’’. 


Better Mileage ?—Many claims for 
remarkable, to say the least, increases 
in engine power and gasoline mile- 
age are made for some brands of ad- 
ditives. Such slogans as “10% in- 
crease in engine power” or “3 more 
miles per gallon” are not uncommon. 
The sad but none-the-less cold truth 
of the matter is that engines don’t 
react this way to so-called “oili- 
ness”. Engine dynamometer tests, 


where engine power output, engine 


friction and gas consumption can bé 
measured far more accurately than 
is possible in cars on the road, show 
only the barest traces of difference 
between different oils of the same 
viscosity range, regardless of wheth- 
er they contain “oiliness” additives or 
not. 


Now, maybe you'll question the 
value of engine dynamometer tests, 
but there’s one pretty convincing con- 
firmation of their significance. Every 
engine manufacturer spends large 
sums of money every: year in design- 
ing, testing and producing improve- 
ments for his particular engine, to 
gain just a few more horsepower, 
and even a fraction of a mile more per 
gallon of gasoline. 


Would the engine builders spend 
all this time and money in develop- 
ing detailed engine improvements, if 
they could gain even more power 
and economy improvement with mere 
“oiliness” additives? 


After all, it wouldn’t cost them a 
penny to recommend the use of such 
additives, and they could certainly 
save a lot of money in their engi- 
neering departments. The conspicuous 
absence of any recommendations to 
use “oiliness” additives by any of the 
engine, car or truck manufacturers 
seems to speak for itself. 

To make the picture even darker 
for “oiliness” additives, several of the 
leading car manufacturers have 
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issued bulletins specifically caution- 
ing against the use of “so-called 
‘dopes’, solvents, friction reducing 
compounds, and other trick mater- 
ials’”, to quote one of them verbatim. 
As with the chemists, don’t sell the 
automotive engineers short; they’re 
pretty capable men, and _ they 
wouldn’t pass up a good bet if they 
found it really was good. 


Engine Wear — Many of the so- 
called “oiliness’” additives are also 
claimed to reduce engine wear and 
to eliminate any possibilities of scuf- 
fing or seizure of engine rubbing sur- 
faces. And again, a variety of test 
devices are often used to demon- 
strate this “anti-wear” and “anti- 
seizure”’. 


Most of these demonstration de- 
vices consist of a small shaft and 
bearing which is rotated with applica- 
tion of increasing load and pressure. 
Finally, with just “ordinary” motor 
oil the little test bearing will seize; 
and then addition of a few drop of 
the “oiliness” additive magically frees 
up the bearing so it can again be 
turned, even with further application 
of still higher loads and pressures. 
Another very convincing and impres- 
sive demonstration—to the uniniti- 
ated, that is. 


The “joker” in this type of demon- 
stration is that the pressures built 
up in the little test bearing to cause 
seizure with “ordinary” motor oil are 
far higher than any pressures devel- 
oped anywhere in engines, no mat- 
ter how hard the engine is driven or 
how heavily it is loaded. Motor oils 
of good quality have plenty of “oili- 
ness” to take care of the severest 
engine pressure requirements, so add- 
ing an “oiliness” or “film strength” 
compound is merely adding something 
extra where the extra isn’t of any 
use. It’s much like wearing a size 
14 shoe on a size 10 foot. 


Now, maybe you're going to say 
“'taint so’, and that some extra 
“oiliness” is a factor of safety if 
it’s ever needed. In answer to that, 
you may be interested to know that, 
the highest pressures developed any- 
where in an engine are where the 
camshaft lobes rub against the valve 
tappets. These camshaft-tappet rub- 
bing pressures are far higher than 
bearing pressures, piston-cylinder wall 
pressures, or any other of the rubbing 
surfaces in engines. Yet camshafts 
rarely if ever develop significant wear, 
and as a general rule they outlast 
such parts as piston rings, bearings, 
etc., by a wide margin.* 


* Camshaft scoring or severe wear is some- 
times encountered in souped-up engines in- 
stalled in ‘‘hot rods’’ used for racing and 
speed trials. However, these instances involve 
reground camshafts and extreme engine speeds 
entirely different from stock engines and 
normal engine use. In these special cases, 
the problem is one of metallurgy and over- 
stressed design, and is not a matter of lubri- 
cation or * olliness’’. 


So, it’s pretty difficult to justify 
“super-oiliness” when the most heav- 
ily loaded surfaces in engines are 
the least susceptible to scoring, wear 
or lubrication difficulty. We might 
conclude by saying, if you like to 
wear shoes several sizes larger than 
you need, then you're a good poten- 
tial customer for “oiliness” additives. 


The Ingredients—-Now, we've dis- 
cussed in necessarily brief fashion the 
two biggest fallacies involved with 
many brands of additives. So we 
might next consider a few facts. 
These deal with the ingredients con- 
tained in them, so many of which 
the chemists aren’t supposed to be 
able to analyze. After checking the 
analysis of nearly 200 brands of 
additives, it’s really amazing to know 
some of the weird concoctions which 
have been dreamed up to put in en- 
gines. 


That old phrase, “everything but 
the kitchen sink’’, applies all too 
closely for comfort. Sometimes it 
seems the only reason a kitchen sink 
hasn’t been proposed as an oil addi- 
tive is that nobody has yet figured 
out a way to get one down the oil 
fill pipe of an engine. 


An attempt to list the amazing 
variety of compounds and chemicals 
being used in oil additives, or to dis- 
cuss what these materials will or 
won't do in an engine, would in- 
volve a fair sized book, and rather 
dull reading at that. So for brevity’s 
sake, we might classify these com- 
pounds and concoctions in three 
groups: those which are actually 
harmful and undesirable in engines; 
those which are harmless and at the 
same time largely useless; and those 
which may be beneficial under cer- 
tain conditions. 


Harmful Oil Additives—A number 
of brands of oil additives contain oil 
soluble lead soaps. The apparent pur- 
pose of these lead soaps is as an 
“oiliness” agent, since lead soaps do 
have some such properties under 
conditions of extreme pressures. 
However, oil soluble lead compounds 
are violent oxidation catalysts and 
will accordingly cause otherwise high- 
ly stable oils to oxidize and break 
down on exposure to high tempera- 
tures, with resultant formation of oxi- 
dation sludges and varnishes. In- 
stances are on record where addi- 
tion of lead soap additives to other- 
wise perfectly good motor oils or 
automatic transmission oils have 
caused such severe oxidation sludging 
and varnishing as to result in serious 
damage. 


Another type of undesirable oil ad- 
ditive contains gum rubber dispersed 
in mineral oil, forming a thick, sticky, 
molasses-like mixture. Evidently, the 
concoctors of such additives have 
the idea that gummy, sticky proper- 
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ties add something useful to motor 
oils. To the contrary, such rubbery 
additives cause a large increase in 
the viscosity of the oils to which 
they are added. If such products are 
used in winter, they may readily 
cause hard starting of cold engines. 
The battery and starter motor won’t 
have enough power to overcome the 
extreme viscous resistance of the rub- 
bery additive, even though the motor 
oil itself was of proper winter grade 
to provide good low-temperature 
starting properties. 


Harmless Oil Additives—The great 
majority of oil additives can best 
be placed in the harmless category, 
which by the same token also means 
they have little or no usefulness. 
It’s surprising how many brands of 
additives contain as their chief in- 
gredient such things as kerosine, fuel 
oil, coal tar distillates, alcohol, or 
fire extinguisher or dry cleaning 
fluids. They are often dyed and per- 
fumed to look and smell intriguing, 
but their actual value is still a small 
fraction of what they cost. 


Products of this type serve chiefly 
to thin out the crankcase oil to which 
they are added. Any benefits of 
such thinning are hard to justify, 
since a better and safer way of get- 
ting a thinner oil, if such is desired, 
is merely to use a lighter SAE viscos- 
ity grade of motor oil. 


Some of the additives which con- 
tain such ingredients as coal tar dis- 
tillate, dry cleaner or fire extinguish- 
er fluid, do have a solvent action for 
sludges and varnishes which may ac- 
cumulate in engines. However, all of 
these varieties of solvent agents are 
highly volatile and rapidly evaporate 
from the crankcase as soon as an en- 
gine is run long enough to heat up 
thoroughly. Any solvent action is ac- 
cordingly temporary and of little last- 
ing benefit. 


Still another variety of motor oil 
additive, which can best be placed 
in the harmless category, comprises 
those containing solid materials such 
as colloidal graphite, lamp black, 
molybdenum _ disulfide, powdered 
mica, and vermiculite; or such polar 
liquids as fatty oils, acids or esters, 
or oil soluble sulfur, chlorine or 
phosphorous compounds. Such addi- 
tives are usually claimed to have 
superior “film forming”, “plating- 
out”, or super-lubricating properties, 
and are thus in the general class of 
“oiliness” agents. 


Chemicals and compounds of these 
types are frequently used in special 
purpose lubricants such as steel mill 
lubricants, annealing or baking oven 
lubricants, die and mould lubricants, 
etc. But these highly specialized 
industrial lubricants are a far cry 
from motor oils and engine lubrica- 
tion. Just as you don’t need a win- 
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ter overcoat in summer, or a straw 
hat in a snowstorm, so are these ma- 
terials unnecessary in engines, even 
though they are useful for other pur- 
poses. 

All of these chemicals and com- 
pounds are readiiy available and easy 
to put in oil, and their properties are 
well known to lubrication and automo- 
tive engineers. If they had any es- 
sential benefits in engines, they would 
not only be recommended very widely 
by engine manufacturers, but also 
would most prebably have been in- 
corporated in popular brands of mo- 
tor oils long before this late date. 


Useful Oil Additives—One type of 
motor oil additive can be classed as 
useful, although only a few brands 
of such products are on the market 
at the present time. These are the 
detergent additives, the active ingred- 
ient of which has the tongue-twist- 
ing name of basic barium mahogany 
sulfonate. 


These detergent additives are very 
similar to the household detergents 
used for dish and clothes washing, 
the chief difference being that the 
oil detergents are oil soluble whereas 
the houshold detergents are water 
soluble. Just as household detergents 
loosen and disperse dirt and grime 
from clothes, so the motor oil de- 
tergents loosen and disperse sludge 
and varnish deposits from the inter- 
ior of dirty engines. 


However, all engines don’t get so 
dirty that they need detergent clean- 
ing, and even the engines which do 
tend to become badly dirtied or 
sludged ‘only require an occasional 
detergent “bath”. For this reason, 
the reputable marketers of oil deter- 
gent additives do not recommend 
their constant and continual use, but 
recommend only an. occasional treat- 
ment, where an engine cleaning may 
be considered desirable or necessary. 


Should an engine develop compres- 
sion and power loss from sticky val- 
ves or plugged piston rings, or noisy 
valve action from varnish-stuck valve 
lifters, addition of a true detergent 
additive concentrate to the crank- 
case oil will often correct the dif- 
ficulty, thereby saving the expense 
of a repair or overhaul job. 


Some marketers recommend oc- 
casional use of their detergent addi- 
tives, such as in spring and fall, as 
a preventive measure. It is signifi- 
cant that a number of passenger car 
manufacturers also recommend oc- 
casional use of detergent additive con- 
centrates on a when and as needed 
basis. 


To Use or Not—Motor oil additives 
are a highly controversial subject to 
say the least. There are many who 
swear by them, and probably just as 
many who swear at them. They 
range all the way from useful to use- 


less, and from harmful to harmless. 
To use or not to use is a question 
you'll have to decide for yourself. 
We can only list a few items you 
may want to regard with some ques- 
tion: 


1. Claims of secret, mysterious and 
marvelous ingredients. (Don't under- 
estimate the abilities of the analytical 
chemists.) 

2. Claims of super-oiliness, super- 
lubrication, decreased friction, in- 
creased engine power, and decreased 
gasoline consumption. (The more 
violent the claims along these. lines, 
the less likely the product can pro- 
duce them. Engines don’t seem to 
be impressed with claims.) 


3. Products which are very thin 
and watery in body. (They’re most 
probably very volatile and will eva- 
porate quickly from the crankcase.) 


4. Recommendations for continuous 
use with every crankcase oil fill. 
(Just as it isn’t a good idea to take 
aspirin tablets or sleeping pills day 
after day, so it isn’t a good idea 
to “dope” an engine continuously. 
Engines aren’t that delicate, and good 
brands of motor, oils aren’t that 
deficient.) 





Lube Reprints Stress 
Motor Oil Education 


The preceding article on the 
value of motor oil additives is 
another whose aim is the educa- 
tion of both the consumer and 
oil company personnel in the 
proper use of motor oils. 


In this connection, NPN has 
prepared a series of four ar- 
ticles on why cars need regular 
lubrication which are available 
either individually or in pamph- 
let form. 

Reprints 
through: 

Reprint Department 

Nationa] Petroleum News 

1213 West Third St. 

Cleveland 13, Ohio. 

The reprints are available at 
these prices: 


may be ordered 


—Individual copies of each 
article: 


35c each single copy 

$2.50 per 100 

$20.00 per 1000. 
Special prices for orders of 
10,000 or more. 


—Four articles in pamphlet 
form: 

75c each single copy 

$8 per 100 

$40.00 per 1,000 

Special prices for orders of 
10,000 or more. 
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F. X. Owens of Linden, N. J., has 
been appointed marketing assistant 
in the accessory sales section of Tide 
Water Associated. 

Since 1948 Mr. Owens has been 
manager of the company’s Newark, 
N. J., TBA warehouse. 


* * . 


E. L. Arnold has moved from the 
Standard Oil (Ohio) home office in 
Cleveland to Toledo where he is man- 
ager of retail sales for that division. 
Mr. Arnold was formerly manager of 
dealer marketing for Sohio in Cleve- 
land and is succeeded in that position 
by N. S. Bolam. 

Mr. Arnold has been with Sohio 
sales since 1930 and held assignments 
in refined products distribution and 
aviation sales. 

Mr. Bolam started with Sohio in 
1938 and prior to his new appoint- 
ment was in TBA sales in Cleve- 


land. 
* - * 


The Petroleum Club of Los Angeles 

has moved its quarters to the Hotel 

Statler from the Biltmore Hotel. Re- 

cently the club diversified its mem- 

bership to include personnel from all 

phases of the industry, including mar- 

DALLAS is the scene of this meeting of the Gulf-Southwest OIC district. Standing,  *etins- 
left to right, J. P. Scott, Texaco, Jackson, Miss.; Emile Illg, Jr., Pan-Am Southern, 

Little Rock, Ark.; C. A. Copple, Malco Refineries, Roswell, N. Mex.; Seated, D. R. L. C. Barkman, Barkman Gas and 

McCallum, Sinclair Refining, Birmingham, Ala.; and C. B. Prescott, Gulf Refining, Oil Co., Woodbury, Pa., has purchased 
New Orleans a bulk plant at McKee, Pa. 


Ss. T. “Jack” 
Pruitt is the new 
director of the 
rubber, chemicals, 
drugs and fuels 
division of the 
Office of Price 
Stabilization in 
Washington, D.C. 
Mr. Pruitt is 
on leave from 
the Ethyl Corp., 
where he is man- . 
ager of the cen- Mr. Pruitt 
tral sales region. 
During his absence from his head- 
quarters in Chicago, Mr. Pruitt will 
be succeeded by Stuart Forbes, assis- 
tant manager. 


® * a7 


T. T. Potter, an oil marketer in 
Morehead City, N. C., plans to build 
12 new storage tanks. 


* * * 


O. J. Glasman has moved to Chi- 
cago to take on his new job as ad- 
ministrative assistant in the office 
of Frank 0. Prior, executive vice , . . . . 
president of Indiana Standard. TRUCK FLEET SAFETY AWARDS go to R. A. Goodling, (left). president, Dixie 
Mr. Glasman has been with Stand- Highway Express, Inc., and L. L. Majure (right) L. L. Majure Transport Co., both 
ard since 1924 and since last year has of Meridian, Miss. Presenting the awards on behalf of the American Trucking Assns. 
been office manager in Detroit. is Mississippi's Lieutenant Governor Gartin 


JANUARY 21, 1953 


77 








ABOUT OIL PEOPLE 





\ 2° 


te 


le 





WORKING ON OIIC PROGRAMS are these members of the Middle Atlantic District OIT[C which met recently in Philadelphia. 
Left to right, T. F. McGarey, regional manager, Cities Service; D. H. McIlvaine, OIIC district representative; E. O. Bretz, farm 
marketer, Gulf Oil; W. D. Nelson, manager of retail sales, Gulf’s Philadelphia division; E. M. Howard, division manager, 
American Oil; E. E. Robinson, OIIC district representative; W. W. Weston, assistant director, public relations, Sun Oil; .A. W. 
Warner, division manager, Socony-Vacuum; and Frank W. Clark, Philadelphia division manager, Tidewater 





Jess E. Cox of Hot Springs, 
new president of the Arkansas 


Independent Oil Marketers 
Assn., is a good example of a 
former major company employe 
who became an Independent 
jobber. 


During the early ’30s, he was 
a securities salesman with the 
Harry L. Doherty Co. in New 
York but in 1933 transferred 
to the marketing department of 
Cities Service Oi] Co. and was 








Jess Cox of Arkansas—From Major to Jobber 


attached to the Arkansas Fuel 
Oil Co. division as a commission 
agent in Hot Springs. 

In 1941, Mr. Cox bought and 
leased the plant and has op- 
erated it as a Cities Service 
jobber ever since. 

Born in Hot Springs County 
in 1897, Mr. Cox was graduated 
from the University of Arkan- 
sas in business administration 
in 1920. He worked two years 
for a brick company and then 
served for eight years as engi- 
neer and operating superinten- 
dent of the Malvern, Ark., water 
and sewer system before going 
to New York. 

An organizer of the Arkansas 
association, he served for sev- 
eral years as director and vice 
president before moving up to 
the presidency. He also has 
been active in the Arkansas Pe- 
troleum Industries Committee 
and the Oil Industry Informa- 
tion Committee. 

Mr. Cox, a second lieutenant 
during World War I, has served 
as commander of three differ- 
ent American Legion posts in 
Arkansas, at Fayetteville, Mal- 
vern and Hot Springs. 
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H. H. (B b) Roberts has been des- 
ignated assistant manager of Stand- 
ard of Catifornia’s public relations 
department, with his office in Los 
Angeles. ; 


Mr. Roberts, who has been Stand- 
ard’s public relations representative 
in southern California since 1925, 
joined the company in 1916, follow- 
ing his graduation from the Universi- 
ty of California, Berkeley. 

G. Stewart Brown is department 
manager, with J hn Su!livan and Jay 
Smith as assistants in the San Fran- 
cisco office. 

Mr. Roberts is chairman of the 
California Chamber of Commerce 
travel and recreation committee and 
active in professional club activities. 

+ * * 


T. S. DuBose is back with Ethyl 
Corp. after a year and a half of mili- 
tary service. Mr., DuBose has been 
appointed district manager for Ethyl 
at New Orleans, succeeding Alan C. 
Tully, recently promoted to assistant 
manager of the southern region at 
Tulsa. 


William F. Kenney, newly appointed 
general counsel and vice president of 
Shell Oil, has been made a member 
of the American Petroleum Industries 
Committee succeeding Cyrus S. Gen- 
try, who retired Jan. 1. 

Joseph P. Walsh is the new APIC 
chairman. 
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COMING MEETINGS 


JANUARY 


Truck Trailer Manufacturers Assn., Inc., Edge- 
water Gulf Hotel, Edgewater Park, Miss., 
Jan. 26-28. 

Oll Men’s Assn., 
Lassen Hotel, 


annual convention, 
Wichita, Kans., Jan. 27-28. 


FEBRUARY 





Assn., President Hotel, 
Kansas City, Mo., Feb. 5-7. 

Florida Petroleum Marketers Assn., annual 
meeting, Hotel Seminole, Jacksonville, Fia., 
Feb. 6. 
merican Petroleum Institute, Lubrication 
Committee, Sheraton-Cadillac Hotel, Detroit, 
Feb. 16-18. 

Independent Oil Jobbers Assn., Savery 
Hotel, Des Moines, Iowa, Feb. 18-19. 

Oil Industry TBA Group, West Coast Division, 
second annua! meeting, Whitcomb Hotel, San 
Francisco, Feb. 24. 

Wisconsin Petroleum Assn., annual convention, 
Schroeder Hotel, Milwaukee, Wis., Feb. 25- 
26. 


MARCH 


American Society for Testing Materials, spring 
meeting and committee week, Detroit, March 
2-6. 


IMinois Petroleum Marketers Assn., Hotel Sher- 
man, Chicago, March 10-12. 

Ohio Petroleum Markers Assn., annual con- 
vent.on ard marketing exposition, Deshler- 
Wallick Hotel, Columbus, Ohio, March 17-19. 

Texas Oil Jobbers Assn., annual convention and 
exhibit, Plaza Hotel, San Antonio, Texas, 
March 19-21. 

Western Petroleum RKefiners Assn., annual 
meeting, Flaza Hotel, San Antonio, Texas, 
March 23-25. 

National 0.1 dobbers Council, Jefferson Hotel, 
Montgomery, Ala., March 26-28. 

Association of Eastern Petroleum Credit Man- 
agers, annual conference, Claridge Hotel, 
Atlantic City, March 29-April 1. 


APRIL 


Indiana Independent Petroleum Assn., spring 
convention, Hotel McCurdy, Evansville, Ind., 
April 15-16. 

Natiovrcl Puiroleum Assn., 
April 15-17. 

National Tank Truck Carriers, Inc., Boca 
Rat.on Club, Boca Raton, Fla., April 16-19. 

American Petroleum Institute, Division of 
Transportation, products pipeline conference, 
Hotel Muehlebach, Kansas C.ty, Mo., April 
20- 22 

Independent Petroleam Assn. of America, Jef- 
ferson Hotel, St. Louis, Mo., April 27-28. 


Cleveland, Ohio, 


MAY 


Licuefied Petroleum Gos Assn., 
Hotel, Chicago, May 3-6 

American Petroleum Institute, Division of Mar- 
keting, mid-year meet.ng, Baker Hotel, Dal- 
las, Tex., May 4-5. 

Pennsylvan:a Petroleum Assn., Bedford Springs 
Hotel, Bedford, Pa., May 10-12. 

American Petroleum Institute, Lubrication 
Committee, The Greenbrier, White Sulphur 
Springs, W. Va., May 11-13. 

American Petroleum Institute, Division of Re- 
fining, midyear meeting, Hotel Commodore, 
New York, May 11-14. 

International Petroleum Exposition, Tulsa, 
Okla., May 14-23. 

Empire State Petroleum Assn., Ine., annual 
meeting, Hotel Roosevelt, New York, May 
17-19. 


Conrad Hilton 


JUNE 


American Assn., of Battery Manufacturers, 
Chateau Frontenac, Quebec City, Que., June 


1-3. 

Pennsylvania Grade Crude Oil Assn., 30th an- 
nual meeting, William Penn Hotel, Pitts- 
burgh, June 18-19. 

ican Society for Testing Materials, annual 
meeting, Atlantic City, N. J., June 29-July 
3. 


JULY 


Truck Trailer Manufacturers Assn., Inc., Edge- 
water Beach Hotel, Chicago, July 23-24. 


AUGUST 
National Congress of Petroleum Retailers, 


7th 
annual session, Hotel William Penn, Pitts- 
burgh, Aug. 18-21. 
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PRESENTING A PLAQUE to B. L. Majewski, left, commemorating his many years 
of service as vice president of marketing prior to becoming a Deep Rock jobber in 


Chicago, is William Garbade, Deep Rock president. 
at recent dinner honoring Mr. Majewski in Chicago. 


The presentation was made 
Similar plaques will be pre- 


sented to other veteran Deep Rock jobbers 


Harry W. Kaley has been elected 
president and a director of Borne, 
Scrymser Co., Elizabeth, N. J. Mr. 
Kaley succeeds William L. Less II, 
chairman of the board, who has re- 
signed as president. 

Formerly vice president and direc- 
tor of the Ethyl Corp., Mr. Kaley 
has been with the oil industry for 
more than 25 years. 

Another change at Borne, Scrymser 
was the resignation of Louis T. Mor- 
row as executive vice president. 


* * * 


W. Tom Jones, Montgomery, Ala., 
hopes to mark the opening of his 
new service station this month. He 
has another one under construction 
which he plans to open in March. 

Mr. Jones is past president and di- 
rector of the Alabama Petroleum Job- 
bers Assn. and is a member of the 
National Oil Jobbers Council. 


Dr. Ralph Cassady, Jr., director of 
the bureau of business and economic 
research at the University of Cali- 
fornia at Los Angeles, has received a 
national award from the American 
Marketing Assn. in recognition of 
“outstanding contribution in the field 
of marketing” for his book “The 
Nature of Competition in Gasoline 
Distribution at the Retail Level,” pub- 
lished in 1951. 

Dr. Cassady is finishing another 
book, “Price Behavior and Price-mak- 
ing in the Petroleum Industry,” sched- 
uled for publication in 1953. 


Howard Backingham, Bucking- 
ham Oil Co., Pampa, Tex., is build-ng 
a new warehouse and has pans un- 
der way for a new bulk plant and 
several service stations, 

Mr. Buckingham.became a jobber 
in 1948 after many years as a com- 
mission agent. 
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JOBBER EXECUTIVE committee for Kentucky Petroleum Marketers Assn., left to right: J. H. Mitchell, Jr., Union Oil Co., 
Elizabethtown; E. M. Bailey, E. M. Bailey Distributing Co., Paducah; Charles K. A. McGaughey, Central Petroleum Co., Rich- 
mond; Stanley G. Courtney, Power Oil Co., Lexington, chairman; Fred Stokes, Newton Oil Co., Hickman 


Seen and heard at the Kentucky 
Petroleum Marketers convention— 
Harry S. Read and Joe Rollins of 
Pan-Am Southern arrived in Louisville 
after an uneasy ride by plane from 
New Orleans, and just missed being 
grounded in Nashville. Mr. Read 
had to bat for Bruce K. Brown, Pan- 
Am president, because of the latter’s 
illness. 

Ed Oakley, the Pan-Am district 
manager from Nashville also took in 
the Kentucky convention, and had a 
reunion with old friends R. E. and 
Mrs. Coe, Coe Oil Co., Cynthiana. 

The Bauer brothers, Martin and 
Clarence, who sold out their Louis- 
ville jobbership last year, were both on 
hand, just to renew old acquaintances. 
Clarence Bauer is an oil broker in 
Louisville, while Martin asserts he 
has nothing on his mind but his farm. 

C, E. Corrill, Aetna Oil Co. Lexing- 
ton, winner of one of the $15 
prizes which are always a feature 
of the Kentucky convention, promptly 
surrendered five of it to the Desk 
and Derrick Club, at the suggestion 
of Lois Magruder of the Ben F. Offutt 
Co. 

Fred Stokes and his son are tak- 
ing turns at attending the conven- 
tion. Last year Fred Sr., was absent 
because of illness, while this year 
Fred Jr. had to remain in Hickman 
to help launch the new model 
Chevrolets, one of Newton Oi] Co. 
sidelines. 


Charley McGaughey, Central Petro- 
leum Corp., Richmond, claims to be 
the earliest rising oil man in Ken- 
tucky. He says he makes it a point 
to be at his office before anyone 
else on the mornings when he is home. 
When he is in Louisville attending 
the state convention, he makes a per- 
son-to-person call early every morn- 
ing to some individual on his staff at 
Richmond. He picks a different man 
each day so that they all have to 
keep on their toes. 


Among out of state oil men present 
were G. F. Kershner, Continental Oil 
Co., Chicago; J. P. Connell, Arkansas 
Fuel Oil Co., Nashville; George F. 
Gunn, Phillips, St. Louis; Roy C. 
Mueller, Shell, Indianapolis. 


New members and associate mem- 
bers include: J. M. Tripp, Tripp Oil 
Co., Mayfield; R. P. Burcham, Inter- 
state Oil Co., Fulton; Alemite Co., of 
Ohio Valley; Welbert Oil Service Ce.; 
R. F. Scrivner Co.; Butler Manu- 
facturing Co.; Fred H. Towery Equip- 
ment Co. 


Secretary Herbert L. Clay esti- 
mated about 45 wives were present 
as a result of special efforts to in- 
vite them to the convention. 


Jack Semple, advertising manager, 
Aetna Oil Co., as in past years, took 
about 200 photographs of convention 
visitors in a special setting in the 
Aetna Oil booth. This year he seated 


his subjects before a table outfitted 
in tall hats, ruffled shirts and so on, 
with mock mint juleps before them, 
and an appropriately dressed southern 
belle beside them. A polaroid camera 
developed the prints on the spot. 


* * * 


Middleton DeCamp, manager of 
Kentucky Standard’s aviation and 
LP-gas departments at Louisville, is 
chairman of the Aviation Advisory 
Committee of the APIC, succeeding 
Shell Oil’s Joseph S, Harris. 

P. V. Kane, who heads Sun Oil's 
aviation department in Philadelphia 
will act as vice chairman succeeding 
G. S. Bixler of Sinclair Refining, New 
York. 

E. E. Lothrop continues as secre- 
tary. 

* * * 

J. M. “Marty” Hanlon is new dis- 
trict manager for South Carolina for 
Richfield Oil of New York. 

Mr. Hanlon joined Richfield in 1948 
after ten years in the oi] marketing 
business, with both major and Inde- 
pendent companies. 

He was formerly a distributor sales- 
man for the company. 


* * * 


Francis C. Farley, executive secre- 
tary of the West Virginia Petroleum 
Assn., has been re-elected president 
of the board of directors cf the South- 
ern West Virginia Auto Club. 
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BOWE TRUK TANKS 


HELP STANDARD HEAT CHICAGO WITH FAST, EFFICIENT DELIVERIES 


Standard Oil Company (Indiana) finds this Brownie five compartment 
fuel oil and gasoline delivery tank affords a maximum of payload and 
mobile efficiency for city deliveries. The tank is 1.C.C. approved under 
regulation MC 303. 


MODEL 424 


This compact Brownie fuel oil and gasoline truck FEA ORES 

tank was custom-built for Standard Oil Company OF THE BROWNIE MODEL 424 
(Indiana) according to their specifications. Brownie Available 1500 to 2500 gallon capacities 

designs and custom-builds truck tanks and trailer Bumpereties that give desired protection by following 

tanks to fit exact specifications and varying needs. the body contour completely around from one rear 

Brownie’s engineering skill and unexcelled produc- wheel to the other—affording protection and saving 
° facilities assure perfect ° svery detail of in both appearance and necessary repair. This was a 

tion facilities assure perfec ion in every detail o sunt tor Gey teallte. 

advanced truck tank construction. 


. , . Compact tank with emphasis on height minimizes 
Brownie-built truck tanks and trailer tanks pos- tength of wheel bese end offerds qroutedt pesdibte 


sess exclusive patented features. These features maneuverability. 

may be incorporated into your custom-built truck 

or trailer tank, assuring you of enduring, efficient 

and trouble-free tank service. Enclosed cabinet protects hose reel, pump and meter 
system. 


High skirted fenders for greater traffic clearance. 


Write, wire or phone BROWNIE about your particular tank 
problem. Brownie will be pleased to discuss, without obligation, 
the best solution for your individual problem. Just send the 
complete particulars to the address below. 


BROWN STEEL TANK COMPANY Wee’ 


2901 FOURTH STREET S.E. MINNEAPOLIS 14,MINNESOTA S* 





Over 1000 Sun tank cars carry 
large quantities of Sun products 
to customers and to bulk storage 
plants for redistribution. 


i roe tea 
SERS. 
ARS 


ARATE: - 
NOR | 


Sun owns and operates 18 large ocean-going tankers, 9 coastal tankers and barges '!n addition to other forms of trans- 
to maintain the flow of crudes to its refineries and finished products to terminals. portation, more than 2000 motor 


Transportation—an important part 
of Sun’s service to you 


Sun Oil Company—producer, refiner and marketer—with its own extensive 
transportation facilities, is in an excellent position to give you prompt 
delivery of Sun products. 


Sell under your own brand name. Sun supplies a complete line of 
lubricating oils and greases; finished SAE oils; base blending stocks; 


finished greases; and grease bases for sale under your own brand name. 


Affiliated and subsidiary compa- 
SUN OIL COMPANY nies own and operate more than 
’ 3300 miles of crude oil and product 
PHILADELPHIA 3, PA. «+ In Canada: Sun Oil Company, Ltd, Toronto and Montreal 


pipe lines to facilitate production 
and delivery of Sun products. 





